74

Chu Thi Le Na

A STUDY ON THE IMPACT OF THE KOREAN ENTERTAINMENT PROGRAM
RUNNING MAN ON THE ABILITY TO LEARN KOREAN IDIOMS AMONG
STUDENTS OF THE FACULTY OF KOREAN LANGUAGE AND CULTURE,

THE UNIVERSITY OF DANANG - UNIVERSITY OF FOREIGN LANGUAGE STUDIES
NGHIEN CUU ANH HUONG CUA CHUONG TRINH GIAI TR HAN QUOC RUNNING MAN
PEN KHA NANG HOC THANH NGU TIENG HAN POI VOI SINH VIEN KHOA NGON NGU

VA VAN HOA HAN QUOC, TRUONG PAI HOC NGOAI NGU - PAI HOC PA NANG

Chu Thi Le Na*
The University of Danang - University of Foreign Language Studies, Vietnam

*Corresponding author: lenachuthi292@gmail.com
(Received: December 03, 2025; Revised: March 20, 2026; Accepted: April 14, 2026)
DOI: 10.31130/ud-jst.2026.24(4).694

Abstract - This study focuses on examining the impact of the
entertainment program Running Man on the ability of students
from the Faculty of Korean Language and Culture, The
University of Danang - University of Foreign Language Studies,
to learn Korean idioms. The objective is to assess students’ ability
to remember and apply idioms after learning through the
entertainment program, while also comparing it with the
traditional textbook-based approach. Survey results indicate that
exposure to idioms through entertainment content helps students
remember and use them more -effectively in everyday
communication. This demonstrates that entertainment programs,
beyond providing relaxation, can also support effective learning
when utilized appropriately. The study contributes to exploring a
new approach to learning Korean, encouraging the integration of
multimedia content into language acquisition.

Key words - Idioms; idiom learning approaches; idiom learning
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1. Introduction

Idioms are fixed linguistic units that have been used
over a long period and repeatedly in communication,
thereby forming distinctive meanings that help express
emotions and thoughts vividly and effectively. Learning
idioms not only enriches vocabulary but also enhances the
ability to communicate naturally in everyday life.
However, for foreign learners, especially Vietnamese
learners, idioms are often difficult to understand if they are
not learned properly, because their meanings are not
merely the sum of their literal meanings. For example,
“T 5 9} implies getting married, and “$=©] A T}”
(big hands) is used metaphorically to refer to a generous
person who often prepares or does more than necessary.
Therefore, in order to understand and use idioms, learners
need to pay attention to both contextual and cultural
factors.

Rather than relying on rote memorization, learning
idioms through practical examples helps learners clearly
grasp their figurative meanings and usage in
communication. Jo [1] argues that the greatest difficulty is
that learners often only memorize mechanically without

Tém tit - Nghién ctru tdp trung 1am rd anh huong cua chuong
trinh giai tri Running Man dén kha ning hoc thanh ngit tiéng
Han cua sinh vién Khoa Ngén ngit va Van hoa Han Qudc,
Trudng Dai hoc Ngoai ngit - Pai hoc Pa Ning. Muc tiéu 1a danh
gia kha nang ghi nhé va van dung thanh ngit sau khi hoc qua
chuong trinh giai tri, ddng thoi so sanh véi phuwong phap hoc
qua gido trinh. Két qua khao sat cho thiy viéc tiép cén thanh
ngit qua ndi dung giai trf giup sinh vién ghi nhé va img dung tot
hon trong giao tiép doi thuong. Didu nay chung t6 chuong trinh
gidi tri khong chi mang tinh thu gin ma con hd trg hoc tap hiéu
qua néu duoc khai thac hop ly. Nghién ctru gop phan md ra
huéng tiép can méi trong viéc hoc tiéng Han, khuyén khich viéc
két hop noi dung da phuong tién vao qué trinh trau doi ngén
ngir.

Tir khoa - Thanh ngit; phuong phép hoc thanh ngit; hiéu qua hoc
thanh ngilr; chuong trinh giai tri Han Quoc; Running Man

applying what they have learned. Lee [2] also emphasizes
that idioms reflect the speaker’s thoughts and emotions,
and therefore need to be used in real-life situations.

With the development of communication technology,
learning Korean through films and entertainment programs
has become increasingly popular, especially among the
younger generation. Choi [3] argues that entertainment
programs are “authentic materials” that reflect everyday
language and culture. Running Man is a typical example,
as it not only provides natural language but also creates
interest and reduces learning pressure compared to
textbooks.

As students of the Faculty of Korean Language and
Culture, The University of Danang - University of Foreign
Language Studies (UD-UFLS), we have observed that the
number of idioms presented in the New Yonsei, Seoul
textbook remains limited, whereas watching entertainment
programs helps learners understand and use a wider range
of practical idioms. The study by Hong [4] also confirms
that learning idioms through Running Man helps British
students grasp their usage and become familiar with
everyday linguistic expressions.
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Therefore, this study aims to analyze the impact of the
program Running Man on learning Korean idioms among
intermediate- and advanced-level students of the Faculty of
Korean Language and Culture, UD-UFLS. The study
focuses on clarifying both the advantages and the
limitations of this learning method in the context of formal
education in Vietnam.

2. Research methodology

2.1. Research methods

2.1.1. Concepts and terminology
a. Idioms

According to the Naver Dictionary, an idiom is defined
as LA A FHA 07 AT oA S o2
=] . In addition, according to the Standard Korean
Language Dictionary (== ] tAF4), an idiom is a
phrase consisting of two or more elements that carries a
special meaning which cannot be directly inferred from the
meanings of its individual component words. According to
Moon [5], an idiom is an expression that has become
familiar and fixed through habitual use, with stability in
form and syntax. At the same time, idioms possess such
characteristics as commonness, wide usage, durability, and
historicity.

b. Classification of idioms

According to Joo [6], Korean idioms can be divided
into four main types: nominal type (#¢13), predicate
type (£<13), modifier type (5°2<13), and sentence
type (i "4 3). However, within the scope of this study, we
focus only on the three common types: nominal, predicate,
and modifier types, because these types appear frequently
in the survey data.

Specifically, nominal-type idioms function as nouns in
a sentence (for example: & -2 ®ojg], Ao 3,
39 H u}7]). Predicate-type idioms usually express
actions, states, or emotions (for example: %5 ©] B ol ¥t}
Aol A&Et}, 3L 5] AT}, Modifier-type idioms
function to add meaning to other components in a sentence
and often appear in the form of adnominals or adverbials
(for example: ¢} W}, doi7le 25).

c. Input hypothesis

Stephen Krashen’s Input Hypothesis [7] states that
second-language acquisition occurs effectively when
learners are exposed to meaningful input appropriate to
their level, denoted as “i+1.” In addition, affective factors
also influence the language acquisition process, in which a
comfortable and engaging learning environment helps
improve acquisition effectiveness. From this perspective,
entertainment programs provide a natural, vivid, and low-
pressure source of input, thereby contributing to more
effective idiom learning.

d. Multimodal learning

Multimodal learning is built on the theory of
multimodality proposed by Gunther Kress and Theo van
Leeuwen [8], which emphasizes that meaning is created
not only through language but also through multiple modes

such as images, sounds, gestures, and context. The
combination of multiple information channels helps
learners receive and process content more effectively,
thereby enhancing memory and deep understanding. From
this perspective, entertainment programs provide a
multimodal learning environment, contributing to the
natural and effective acquisition of idioms.

e. Entertainment-education

The entertainment-education model was developed by
Arvind Singhal and Everett M. Rogers [9], emphasizing the
integration of educational content into entertainment forms
in order to improve reception effectiveness and change
learners’ perceptions. According to this approach,
educational messages are conveyed naturally through
engaging situations, helping recipients understand more
easily, remember more easily, and tend to accept them
more positively.

2.1.2. Document research method

This method involves searching for, synthesizing, and
selecting information, knowledge, and theories from
scientific journals, theses, and other materials related to
previous studies on learning Korean idioms through
entertainment programs, in order to support and further
clarify the research topic.

2.1.3. Statistical and classification method

This method involves collecting, compiling, and
classifying Korean idioms appearing in the New Yonsei
textbook, the Seou! textbook, and 47 episodes of the program
Running Man in order to build the corpus for the study.
2.1.4. Survey method

The study developed a questionnaire to collect opinions
from 220 students of cohorts K21, K22, and K23 in the
Faculty of Korean Language and Culture, UD-UFLS. The
survey participants were students who had achieved
TOPIK level 3 or above in order to ensure the necessary
language proficiency. The students were then randomly
divided into groups to participate in learning activities and
evaluation according to two different methods.

2.1.5. Statistical method and data processing

The results of the questionnaire survey were
statistically summarized in percentages, and the ability to
use idioms was evaluated based on the TOPIK scoring
framework in Kang [10]. The study selected two criteria:
content and task completion (W& 2 I}A] <=3Y) and
linguistic accuracy (21°1¢] A &4J). These two criteria
not only ensure that learners produce sentences according
to the requirements and appropriate to the context, but also
reflect the level of grammatical and lexical accuracy. This
selection helps make the evaluation results objective,
suitable for single-sentence tasks, and clarifies students’
ability to apply idioms.

2.1.6. Content analysis method

The study examines learners’ opinions regarding the
effectiveness, comprehensibility, attractiveness, and
applicability of the learning method, thereby identifying
factors that positively and negatively affect the process of
idiom acquisition.
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2.1.7. Comparative method

This method compares the effectiveness of learning
Korean idioms between the group learning through the
entertainment program Running Man and the group
learning through the New Yonsei and Seoul textbooks in
order to determine which method yields higher
effectiveness.

2.2. Research materials

Research materials: New Yonsei (Volumes 3-1 to 5-2)
and Seoul (Volumes 3A to 5B) are the main textbooks
currently taught at UD-UFLS.

The program Running Man: 47 episodes of Running
Man broadcast in 2024 are used as the main source of data
because this program reflects contemporary Korean
language and culture.

Survey questionnaire and statistical tools: The
questionnaire collects information on students’ level of
awareness and ability to use idioms. The data are processed
and analyzed using statistical software.

2.3. Research content

The research content mainly focuses on surveying and
analyzing the impact of Running Man on learning Korean
idioms. First, the study lists the idioms appearing in the
New Yonsei and Seoul textbooks, as well as the idioms
appearing in the program Running Man. After that, the
research team analyzes the similarities and differences
among these idioms, clarifying how they appear and are
used in different contexts.

Next, the study investigates students’ level of
acquisition and ability to apply idioms through two
learning methods: learning through traditional textbooks
and learning through the program Running Man. The
collected data help assess students’ level of acquisition
when learning idioms through different methods and the
differences in applying idioms in actual communication.

In addition, an important part of the study is comparing
the effectiveness of idiom learning between two groups of
students: the group learning through textbooks and the
group learning through Running Man. The study analyzes
such factors as level of understanding, ability to use idioms
in communication, and naturalness in applying idioms to
real situations.

Finally, the study proposes a method of applying the
entertainment program Running Man to learning Korean
idioms. The conclusions drawn from the survey and
analysis process are used to develop a new learning method
to improve the effectiveness of idiom acquisition and use
in the learning environment.

2.4. Research questions

What similarities and differences do the idioms
appearing in entertainment programs have compared with
those appearing in textbooks?

How does the entertainment program Running Man
affect the ability of intermediate- and advanced-level
students of the Faculty of Korean Language and Culture,
UD-UFLS, to acquire and apply Korean idioms?

Compared with learning through traditional textbooks,
what are the advantages and disadvantages of learning
through the program Running Man in improving idiom
learning ability?

How effective is the application of idioms learned from
Running Man in practice exercises compared with the
traditional method?

2.5. Survey procedure

The survey procedure was designed to ensure
objectivity and comparability between the two methods of
learning idioms: through the program Running Man and
through Korean language textbooks. The survey was
conducted according to the following steps:

Preparation of the questionnaire and survey participants

The questionnaire was developed based on consultation
and adaptation from the study by Hong [4] in order to
ensure the reliability and validity of the survey instrument.
It should be noted that the idioms appearing in the survey
questions all appeared simultaneously in both the
textbooks and Rumning Man. The survey participants
consisted of 220 students from cohorts K21, K22, and K23.
The students were divided into two independent groups of
110 each, corresponding to the two learning methods: (i)
learning through textbooks and (ii) learning through
Running Man. In each group, the proficiency structure was
distributed as follows: 50 students at TOPIK 3, 45 students
at TOPIK 4, and 15 students at TOPIK 5.

Organization of the survey in two rounds

Due to the large number of participants, the survey was
divided into two rounds, each consisting of 55 students
from each group. The two groups were arranged in two
separate classrooms to ensure independence between the
survey conditions: the group learning through Running
Man in room D201, and the group learning through Korean
language textbooks in room D202.

Conducting the learning-material activity

In each survey round, students were exposed to learning
materials according to the corresponding method for 30
minutes. The Running Man group watched video clips
containing the idioms under study, while the textbook
group studied idiom content extracted from Korean
language textbooks. Students were allowed to review the
learning materials multiple times during this period in
order to ensure that the knowledge acquisition process took
place fully and fairly.

Completing the application task and questionnaire

After completing the learning-material section, students
spent 15 minutes doing the application task and completing
the survey questionnaire. The application task was designed
to evaluate the ability to remember and use idioms, while the
questionnaire recorded interest level, perceived difficulty,
and the effectiveness of the learning method.

Data collection and compilation: The task results and
questionnaires were collected immediately after each
survey round to ensure accuracy. The data were coded,
classified, and used as the basis for comparing the
effectiveness of the two idiom-learning methods.
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3. Research results and survey findings

3.1. Similarities and differences between Korean idioms
in Korean language textbooks and the Korean
entertainment program Running Man

3.1.1. Similarities

The classification table of idioms appearing in the New
Yonsei textbook, the Seoul textbook, and the program
Running Man is presented in Appendix 1 and Appendix 2.

From the statistical results, it can be seen that
predicate-type idioms account for the largest number in
both sources.

Observing Table 1, predicate-type idioms account for a
high proportion in both sources. Specifically, according to
the table, in Korean language textbooks, predicate-type
idioms account for 85.1%, and in the entertainment
program Running Man, predicate-type idioms also account
for as much as 91.1%. This shows that, although they are
presented in different ways, both sources focus on idioms
that express human actions, states, or thoughts.

Table 1. Classification of idioms appearing in textbooks and
in the program Running Man

Seoul Korean & New Yonsei

Korean Textbook Running Man Program

Idioms

Classifica Sentence| Speech | Modifier |Sentence|Speech | Modifier
tion idioms | idioms | idioms | idioms |idioms | idioms

Number 10 132 13 6 102 4

Ratio (%) 6.5% | 85.1% 8.4% 53% |91.1% | 3.6%

3.1.2. Differences
Frequency of occurrence

The frequency of occurrence of idioms in Running Man
is higher than in textbooks such as New Yonsei and Seoul.
Many idioms are not only repeated multiple times within a
single episode but also appear across different episodes,
creating an environment of continuous and natural
exposure. As a result, learners can memorize them more
easily and quickly apply idioms in real communication.

The table below presents some idioms common to both
sources and with relatively high frequency of occurrence.

Table 2. Frequency of occurrence of idioms appearing in
both textbooks and Running Man

[Frequency of occurrence| Frequency of Occurrence

. in the textbook in Running Man
Idioms
New In the same | Across all
. Seoul . .
Yonsei episode episodes

w2 & At 1 1 3 7
ol 4 vt 1 2 2 6
ol ¥ o} 1 0 4 7
Yol Tt 0 2 2 3
galol gltt 0 2 2 4
A 7} glok 0 1 3 9
A7) W= 0 1 3 7
vkg-ol St 1 2 2 9
NS 2 2 3 4 11
ol At 1 1 1 3

The frequency of occurrence of idioms in the program
Running Man is significantly higher than that of idioms
appearing in the Korean language textbooks New Yonsei
and Seoul. While textbooks mainly introduce the meanings
of idioms with low repetition frequency, usually only once
or twice, in Running Man, many idioms are used repeatedly
within the same episode as well as across different
episodes, reflecting their prevalence in daily
communication.

For instance, the idiom “41 7 & 22T} appears 4 times
in episode 724 and 11 times across a total of 47 episodes
broadcast in 2024. Frequent exposure to idioms in natural
contexts helps learners remember them more deeply and
understand their actual usage more clearly.

3.2. Survey on the effectiveness of learning Korean
idioms through textbooks and through Running Man

3.2.1. Students’ ability to apply idioms in practice

According to the survey results from 220 students in
both groups, the textbook group and the Running Man
group, when asked about the frequency of using Korean
idioms in real communication, only 33% (72 students)
stated that they used them frequently, while the remaining
67% (148 students) did not use them frequently. This result
is clearly shown in Figure 1, indicating that most learners
have not yet developed the habit or ability to apply idioms
in actual communicative situations. (Figure 1)

= Yes = No

Figure 1. Current situation of students’ use of idioms in
real communication
3.2.2. Students’ level of familiarity with the program
Running Man

From the survey results of 220 students in both groups,
100% of the students chose the answer “yes” when asked, “Do
you know the program Running Man?” This result shows that
the level of recognition of the program within the survey
group is absolute, reflecting the widespread popularity of
Running Man among university students. (Figure 2).

Figure 2. Students’ level of familiarity with
the program Running Man
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Regarding the frequency of watching Running Man, the
survey results show that 47% of students only watch
Running Man when they have free time or when there is a
special episode, while 23% watch it regularly, almost every
episode. Although there is still a group of students who do
not watch it at all (7%) or rarely watch it (22%), in general,
the proportion of regular and occasional viewers still
accounts for the majority, showing a considerable level of
student interest in this program (Figure 3).

Frequency of Students Watching the Program Running Man

= (Never) - know but have not
watched in detail or are not
interested in this program

7% = (Rarely) - Only watch a few
random episodes or follow
the program very
infrequently

(Occasionally) - Watch
when having free time or
when there is a particularly
interesting episode

47%

(Frequently) - Watch
regularly, almost every
episode

Figure 3. Frequency of students watching
the program Running Man
3.2.3. Analysis of the results of the responses to the
application questions

The results from Figure 4, Figure 5, and Figure 6 show
that the group of students learning through the program
Running Man tended to achieve better results than the
group learning through traditional textbooks in all three

task types: sentence making, idiom recognition, and
selecting appropriate idioms.
96% -
94% 93.6% 92.7% 92.7% 918%
90.9% o
92% - 90%
90% 8.2%
0, 0,
88% 864 %5.50
86%
84% 82.7%
82%
80%
78%
76%
gol @tk AFL AT whgel gh weeH  wAT

o} w2}

® Textbook ¥ Running Man

Figure 4. Percentage of correct answers in the sentence-making
task using idioms

100% 89.1%

8644
80.0% 79.1% ., 818 80.052°7° 82.7%
80% Goofl T2 s s 673% 66.4
573
60%
40%
20%
0%
o\ A
o/ \" Xy N
LA xr\f N /\ N N
Po CN sh % X X

® Textbook M Running Man

Figure 5. Percentage of correct answers in the task of matching
idioms with their corresponding meanings
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Figure 6. Number of correct answers in the task of choosing
the appropriate idiom to fill in the blank

Specifically, in the sentence-making section (Figure 4),
the group learning through Running Man achieved an
average correct response rate of 91.8%, while the group
learning through textbooks achieved 87.1%. In the idiom
recognition section (Figure 5), the correct response rate of
the Running Man group was 80.5%, higher than the 71.3%
of the other group. For the fill-in-the-blank task (Figure 6),
the group learning through Running Man also gave more
correct answers in 7 out of 10 questions.

These results indicate that learning idioms through an
entertainment program may bring positive signs for
memorizing and using idioms in context. However,
because the study has not yet conducted inferential
statistical analysis, the above results should only be
regarded as an observable trend within the study sample.

3.2.4. Advantages and limitations of the method of
learning idioms through the program Running Man

The survey results and qualitative feedback show that
both methods of learning idioms, through textbooks and
through the program Running Man, have their own
advantages and disadvantages, affecting students’ ability to
acquire and apply idioms in different ways. In this study,
the analytical focus is placed on the method of learning
through Running Man, while the method of learning
through textbooks serves only as a reference to clarify the
differences.

The feedback was coded and classified by theme, then
analyzed using the content analysis method in order to
combine quantitative data with learners’ perceptions of the
effectiveness and applicability of each method. Since one
student could provide multiple opinions, the number of
responses obtained exceeded the number of participants.
The study selected only repetitive opinions with a high
level of agreement for analysis, ensuring the focus and
reliability of the conclusions.

Students highly appreciated learning Korean idioms
through the entertainment program Running Man because of
its ability to combine idioms with real contexts, vivid
images, and engaging content, thereby contributing to the
improvement of language skills. This observation is also
similar to the view in [11] that learning idioms through
context is the most effective method, because relying only
on the lexical meanings of the individual components cannot
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help learners understand them correctly. Therefore,
embedding idioms in specific contexts helps learners easily
understand the meaning and usage of those idioms, reduces
the heaviness of theoretical explanation, and increases
learners’ ability to visualize. This method is considered to be
highly applicable and suitable for modern learning trends.

Advantages of Learning Idioms Through Running Man

40 39
4
0 34
35
30
25 21
20
15
10
5
0
Vivid, Visual Provide diverse High Generate
Imagery contexts applicability of interest among
idioms learners

Figure 7. Opinions evaluating the advantages of the method of
learning idioms through Running Man

Limitations of Learning Idioms through Running Man
35

31
30
24
25 22
20 16
15
10
5
0
The lack of Distraction ~ Rapid Speech Lack of
detailed during the Rate Structure

explanations learning process

Figure 8. Opinions evaluating the limitations of the method of
learning idioms through Running Man

However, the method also faces some difficulties, such

as fast speech rate, lack of clear explanations, and

distraction caused by entertainment factors, which affect

the ability to acquire and apply idioms effectively.

Improving these limitations will help enhance learning

effectiveness and support students in remembering and
using idioms accurately and sustainably.

Although the study focuses on learning idioms through
Running Man, we also considered the advantages of the
textbook-based learning method, which is highly regarded
for its systematicity and accuracy in the formal teaching
environment.

According to the survey results, students believed that
both methods of learning idioms, through textbooks and
through the program Running Man, have certain advantages
and limitations. According to learners’ evaluations,
textbooks help provide knowledge in a systematic and
accurate way, but sometimes lack vividness and real
communicative context. In contrast, Running Man was
evaluated by students as providing diverse contexts together
with vivid images and sounds, thereby contributing to

interest and helping learners more easily visualize how
idioms are used in communication. However, these results
mainly reflect students’ perceptions and learning
experiences and are not yet sufficient to confirm differences
in learning effectiveness between the two methods.

Advantages of Learning Idioms through Textbooks

45 40
40 35

14

10
5
0

Suitable for the
learner's level

Systematic
Presentation

With explanations,
examples, and
exercises

Figure 9. Opinions evaluating the advantages of the method of
learning idioms through textbooks

Limitations of Learning Idioms through Textbooks

40 34 36
35
30 24
25
20
15 13
10

5

0

Boring Lack of diverse Low Lack of vivid
context applicability visual aids

Figure 10. Opinions evaluating the limitations of the method of
learning idioms through textbooks

4. Discussion

The research results show that the group of students
learning idioms through the entertainment program,
specifically Running Man, tended to achieve better results
than the group learning through traditional textbooks in all
three types of test tasks: sentence making, recognition, and
selecting appropriate idioms. This indicates that learning
through an entertainment program may support learners in
the process of recognizing, understanding, and applying
idioms in context.

These results are partly consistent with the view of Jo
[6], according to which the combination of non-linguistic
factors such as gestures, facial expressions, and intonation
can help learners not only understand meanings but also
grasp how idioms are used in specific communicative
situations. At the same time, the results are also similar to
the perspective of Choi [3], who argues that learning
through mass media helps learners access language in a
more natural and familiar way compared with traditional
learning methods.

However, it should be noted that this study is
experimental in nature on a small scale, and the research
design did not fully control the influencing variables. For
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example, students’ pre-existing familiarity with the
program Running Man may have been a confounding
factor that influenced the learning results. In addition, the
test was conducted immediately after the learning activity
ended, so it mainly reflects the learners’ immediate recall
ability.

In future studies, it is necessary to design experiments
with a larger sample size, exercise tighter control over
influencing variables, and include tests after a certain
period of time in order to evaluate learners’ long-term
retention and application of idiomatic knowledge. In
addition, integrating excerpts from entertainment programs
into Korean language teaching may be considered a
potential approach that should continue to be examined in
future studies.

5. Conclusion

This study clarifies the impact of the entertainment
program Running Man on the Korean language learning
ability of students in the Faculty of Korean Language and
Culture, UD-UFLS. The results show that Running Man
provides a natural learning environment that helps learners
easily access and apply idioms in real contexts, whereas
textbooks, although clearly structured, are limited in
applicability. The experimental survey shows that the
group learning through Running Man used idioms more
accurately than the group learning through textbooks.
However, the program also creates difficulties due to its
fast pace and the diversity of cultural contexts.

This study still has certain limitations. First, the
experimental period was relatively short, with a learning
duration of about 30 minutes and the test conducted
immediately afterward. Therefore, the results mainly
reflect the learners’ level of immediate recall and are not
sufficient to evaluate long-term retention or the ability to
apply idioms in actual communication. Second, the study
did not conduct a pre-test to determine students’ level of
familiarity with the idioms before participating in the
experiment. Therefore, it is not possible to completely
rule out the possibility that some learners had already
known some of the idioms in advance, which may have
had a certain effect on the comparative results between
the groups. In future studies, it is necessary to design
experiments with a longer duration, while also adding a
pre-test and follow-up assessments after a certain period
of time in order to more comprehensively evaluate
learning effectiveness as well as learners’ ability to apply
idioms.

Nevertheless, the study has demonstrated the feasibility
and effectiveness of this method, laying the groundwork
for future studies to expand the scope of the survey,
improve the method, and develop idiom-learning
applications from various other entertainment programs.
This is consistent with the need for flexible learning in the
4.0 era, especially for students with limited time and a
preference for vivid and intuitive forms of learning. On this
basis, future studies may effectively combine language and
culture in order to develop a method of learning Korean
idioms that is both practical and close to modern learners.
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Appendix 1. Classification and frequency of idioms in
the Seoul and New Yonsei textbooks
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Appendix 2. Classification and Frequency of Idioms Appearing in

Running Man
Type Idioms Number
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KOREAN IDIOM LEARNING EFFECTIVENESS SURVEY QUESTIONS
1. In real-life Korean communication, how often do you use Korean idioms?

o Yes
o No

2. Are you familiar with the show Running Man?

o Yes
o No

3. How often do you watch the program Running Man?

o (Never) - know but have not watched in detail or are not interested
in this program

o (Rarely) - Only watch a few random episodes or follow the
program very infrequently

o (Occasionally) - Watch when having free time or when there is a
particularly interesting episode

o (Frequently) - Watch regularly, almost every episode

4. Make sentences using the provided idioms.
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5. Match the idioms below with their correct meanings.
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6. Choose the appropriate idiom to fill in the blank
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7. (Opinion Gathering Questions for Group 1 — Learning Idioms via
Textbooks)

+ In your opinion, what are the advantages of the method of learning
idioms through textbooks?

+ In your opinion, what are the limitations of learning Korean idioms
through textbooks?

8. (Opinion Gathering Questions for Group 2 — Learning Idioms via
the Variety Show Running Man)

+ In your opinion, what are the advantages of the method of learning
idioms through the variety show Running Man?

+ In your opinion, what are the limitations of learning Korean idioms
through the variety show Running Man?



