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MOI QUAN HE GITUA HINH ANH QUOC GIA XUAT XU VA
GIA TRI THUONG HIEU: TRUONG HQP THUONG HIEU HONDA
TAI THI TRUONG XE MAY THANH PHO PA NANG

THE RELATIONSHIP BETWEEN COUNTRY- OF - ORIGIN IMAGE AND BRAND EQUITY:
A CASE OF HONDA IN THE MOTORBIKE MARKET IN DANANG CITY

Tran Trung Vinh
Truwong Pai hoc Kinh té, Pai hoc Pa Nang; trantrungvinh9@gmail.com

T6m tét - Bai viét nhdm danh gia &nh huéng clia hinh anh quéc gia
xuét x& dén céc yéu t6 ciu thanh gia tri thwong hiéu, va anh hwéng
clia cac yéu t6 cAu thanh gia tri thwong hiéu dén gia tri thuong higu
tong thé. DI liéu mau dwoc thu thap tlr 291 khéach hang la chd ctia cac
san pham xe may mang thwong hiéu Honda tai thanh pho ba Nang
Két qua mé hinh cAu tric tuyen tinh chi ra: (1) hinh anh quéc gia xuat
xtr cé anh hwéng tich cuc dén chét lwgng cdm nhan, trung thanh
thwong hiéu va lién tuong thwong hiéu két hop véi nhan biét thwong
hiéu; (2) chét luong cam nhén, trung thanh thwong higu va lién twéng
thwong higu két hop véi nhan biét thuong hiéu d&u c6 anh huwéng
thuan chiéu dén gia tri thwong hiéu tdng thé. Cudi cing, cac binh luan
vé két qua nghién ctru dwoc trinh bay.

Twr khoa - qubc gia xuét x&; hinh anh quéc gia xut x; gia tri
thwong hiéu; Honda; Ba Nang

1. Giéi thigu

Tir khi xuat hién vao cudi nhiing nam 80 ciia thé ky XX,
gié tri thuong hiéu dan tré thanh mot khai niém quan trong
cho céc t6 chutc hién dai va la chu @ hoc thuat danh dugc
nhiéu quan tdm cua cac nha nghién ciru. Tiép can vai gia tri
thuong higu, ngoai su kham pha céc yéu t6 tao nén né, cac
nha nghién ctru d tién hanh do luong anh huéng cua gia tri
thuong hiéu dén su tuong tac cua khach hang nhu yéu men
thuong hiéu va dy dinh mua. O chiéu nguoc lai, cac nhan to
tac dong dén gié tri thuong hiéu ciing da dugc kham phé kha
rd nét bai nhiéu nghién ciru di trudce. Trong sé ndy, ¢6 nhing
nhan t5 thuoc vé nang luc ciia to chic (nhw céc bién s6
marketlng mix) nhung cling c¢6 nhitng nhan t6 khach quan,
nam ngoal kiém soat cia doanh nghiép (nhu hinh anh quéc
gia xuat xr) cua thuong hiéu.

Thi truong xe may Viét Nam I3 thi trudng 16n thi tu thé
gi6i sau Trung Quéc, An Do, Indonesia. Tai thi truong nay,
Honda c6 loi thé cuc 16n vé thuong hiéu voi hang loat san
pham di di sau vao tiém thirc khach hang nhu Cub, 67,
Dream... va ciing 1a thuong hiéu dan dau tuyét d6i, nam gii
khoang 60% thi phan véi hai nha may san xuat va 640 dai Iy
ay quyen trén toan qudc (Dre Huy, 2013). Liéu hinh anh
québc gia xuat xir cia thuong hiéu nay la Nhat Ban c6 anh
huong, c6 dong gop nhu thé nao dén cac yéu té cau thanh
gié tri thwong hiéu trong tién trinh xdy gia tri thwong hiéu
tong thé, dé rdi hién tai Honda dang chiém gitr mot vi tri
xung dang trong tam tri cia khach hang Viét tai thi truong
xe may? Day 1a noi dung ma bai bao dit ra dé nghién ctu.
2. Co st ly thuyét va mé hinh nghién ciu
2.1. C&c khai nigm nghién ciu

Quéc gia xuat xir (Country of origin)

Quéc gia xuat xtr dugc nhin nhan la qudc gia ma san

Abstract - This paper is aimed at evaluating the effects of the
country - of - origin image (COOI) on the components of brand
equity and the effects of brand equity components on the overall
brand equity. Samples have been collected from 291 customers in
Danang city, who own Honda motorbikes. The Structural Equation
Modeling (SEM) results indicate that (1) the country - of - origin
image has significantly positive effects on the perceived quality,
brand loyalty, and brand association combined with brand
awareness; (2) perceived quality, brand loyalty, and brand
association combined with brand awareness all exert favourable
influences on the overall brand equity. Finally, some implications of
the research findings are to be discussed.

Key words - country of origin; country-of-origin image; brand
equity; Honda; Danang.

pham hoic thuong hiéu ciia nha san xuat c6 sw gan lién véi
né, biéu thi cho qudc gia ma khach hang suy luan tir tén
thuong hiéu (Han & Terpstra, 1988). Ngay nay, véi su xuit
hién cua cac chudi gia tri qudc té va san xuat da quéc gia,
qudc gia xuit xtr dwoc nghién ciru nhu mot cAu trac da chiéu,
gdm it nhét hai thanh phan: qudc gia xuat xi cia mot thuong
hiéu (Country of origin of a Brand: COB) va quéc gia san
xuit (Country of Manufacture: COM) cta cing mét thuong
hiéu (Chao, 1993). Theo Fetscherin & Toncar (2009), québc
gia xuat xa cia mot thuong hiéu (COB) la qudc gia ma
thuong hiéu dugc khoi nguon va 1a noi try s& cong ty duoc
dat; trong khi do, qudc gia san Xuat (COM) la quoc gia ma
cac san pham duoc san xuat va lap rap chu yeu Nghién ctu
nay tiép can qudc gla XUt xtr theo quan diém 1a noi thuong
hiéu duoc khéi ngudn.

Hinh anh quéc gia xudt x& (Country of origin
image)

Mot trong nhitng khéi niém dau tién vé hinh anh qudc gia
Xuét xir 1a cia Nagashima (1970). Ong da tiép can hinh anh
qudc gia xuat xtr & cap do vi mo va dinh nghia hinh anh quéc
gia xut xu 12 burc tranh, danh tiéng, hinh mau ma khéch hang
gan cho san pham cia mat qudc gia cu thé. Hinh anh nay duoc
tao ra boi cac bién s nhu san pham dai dién, nhiing dic trung,
nén kinh té, chinh tri, lich sir va truyén thong cua quéc gia d6
(Nagashima, 1970). Nguoc lai, Roth & Romeo (1992) xem
xét hinh anh quéc gia xuat xir & cap d6 san phim va cho ring
hinh anh quéc gia la nhan thic chung cua khach hang ddi vei
cac san pham cua mot qudc gia cu thé, dua trén nhan thuc
trude day ve quoc gia do vai cac dlem manh, diém yéu cua
san Xuat va tlep thi. Tuong tw, mot s6 nha nghién ciu xem
hinh anh quéc gia xuat xu la nhan thire chung cua khach hang
vé chit lugng san pham cua qu00 gia cu thé (Han & Terstra,
1988). O bai viét nay, hinh anh qudc gia xuét xir tiép can dugc
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nghién ciru & cép do san pham.

Gié tri thwong hi¢u

Gié tri thuong hiéu hay con goi la gié tri thwong hiéu
dwa vao khach hang (Customer -based brand equny) 1a mot
khéi niém quan trong ddi véi cac to chirc hién dai va la cha
dé hoc thuat duoc quan tam, khao sét trong nhiing thap ky
gan day. Theo Keller (1993, tr.2), gia tri thuong hi¢u dva
vao khach hang 1a "hiéu tng khac nhau cua kién thac
thuong hiéu dya trén phan hdi ctua khach hang ddi Vi
marketing cta thuong hiéu”. DU ¢6 kha nhiéu mé hinh do
luong gia tri thuong hiéu, tuy vay md hinh cua Aaker
(1991) la mot trong s6 nhitng mo hinh duoc 4p dung pho
bién vi n6 thé hién sy danh gia day du cua khach hang ddi
v6i thuong hiéu va dac biét n6 co thé duoc hiéu d& dang
boi khach hang (Yoo & cs, 2000). Gid tri thuong hiéu cua
Aaker (1991) gdm bdn yéu té chinh: chat lwong cam nhan
(perceived quality); nhan biét thuong hiéu (brand
awareness); lién tuwdng thuong hiéu (brand association) va
trung thanh thuong hig¢u (brand loyalty). Trong do, do lién
tuong thuong hiéu dn dén nhan biét thuong hiéu nén Yoo
& cs (2000) da gop chang thanh mét, d6 1a lién tudng
thuong hiéu két hop véi nhan biét thwong hiéu.

Chit lwgng cam nhan la “danh gi4 cua khach hang vé
téng thé chat lwong hoac su vuot troi cia mot san pham
hoac dich vu” (Aaker, 1991, tr.85).

Nhan biét thwong hiéu Ia “kha nang ctia mot khach hang
tiém nang nhan ra hoac nhé lai rang mot thuong hiéu 1a thanh
vién cta danh muyc san pham nhat dinh™ (Aaker, 1991, tr.61).

Lién twéng thwong hiéu la “bat cir didu gi lién két
trong bo nhé khach hang vé mot thuong hiéu va hinh anh
thuong hiéu 1& mot tap hgp cac lién tuong thuong hiéu”
(Aaker, 1991, tr.109).

Trung thanh thwong higu Ia “mot su rang budc hay cam
két sAu sac ciia khach hang dbi véi mot thuong hiéu” (Aaker,
1991, tr.39).

2.2. Méi quan hé giira cac khai nigm nghién crru
2.2.1. Méi quan hé giiza hinh anh quac gia xudt xit véi cac
yéu té cau thanh gia tri thiong hiéu

Céc nghién cau di truéc cho thay c6 méi lién h¢ giira
hinh anh quédc gia xuat xtr véi chat lwong cam nhan cua
khach hang. That vay, nghién ctu cua Haubl & Elrod
(1999) da chi ra ring nhan thic cia khach hang vé chat
lwong cua thuong hiéu "Elan" cua qudc gia Slovenia khi
duoc san xut bén trong Slovenia cao hon khi so véi chinh
thwong hiéu ndy néu duoc thuc hién tai Duc. Tuong tu,
nghién ctru cua Lee & Schaninger (1996) da thé hién két
qua la ngay ca ddi véi cac thwong hiéu uy tin toan cau, nhan
thirc cia khéch hang vé chat lwong bi anh husng khéng chi
boi thwong hidu ma con béi noi cac san pham d6 dwoc san
xuit. Céc nghién ctru cia Hamzaoui & Merunka (2006),
Pappu & cs (2005), Norouzi & cs (2011) ciing cho thay
giira chat lugng cam nhan véi hinh anh nuéc xuat xi co
méi quan hé tich cyc. Trén co s ndy, gia thuyét duoc dé
nghi nghién cru nhu sau:

H1a: Hinh anh qudc gia xudt xir ¢ dnh hweng tich cuc
dén chdt hrong cam nhdn

Sanyal & Datta (2011) da phan tich mi quan h¢ giira

qudc gia xuat xir voi cac thanh phan cia gié tri thuong hiéu
va da tim thay rang nhan biét thuong higu c6 méi quan hé
tich cuc véi hinh anh quéc gia xuat xi. Mat khac, Papu
(2005) tin ring mot yeu to cua hinh anh thuong hiéu ¢
nguon gée tir quoC gia xuét xa, dac biét 1a cac thuong hi¢u
den tir mot qudc gia dugc san xuit cho khach hang & céc
qudc gia khac. Mot sé phan khdc thi truong ma khéach hang
c6 kién thirc vé& quéc gia noi thwong hiéu d6 khoi ngudn,
khach hang cé nhig lién tuong tich cuc (tiéu cuc) dén
hinh anh thwong hiéu cua qudc gia d6 Aaker (1991). Bong
thoi, Keller (1993) lap luan rang qudc gia xuit xi tao ra
lién tudng thuong hicu thir cap cho thuong hiéu. Két qua
nghién ctiu thyc té caa Saydan (2013) da ching minh cl su
tac dong thuan chiéu, truc tiép tir hinh anh qu00 gia xuat
xtr dén lién twong thwong hiéu két hop véi nhan biét thuong
hiéu. Duya vao ly thuyét nén va két qua nghién ciru di trude,
gia thuyét dudi day dugc dé nghi:

H1b: Hinh dnh quéc gia xudt i ¢ dnh hwong tich cuc dén
lién twong thuwong hidu két hop véi nhdn biét thieong hiéu

Papu (2005) cho rang hinh anh cua mot quéc gia xuat
Xt ¢ trong khach hang anh huong den long trung thanh
cua ho dbi véi cac thuong hiéu c6 ngudn goc tir qu00 gia
do6. Tuong tu, ¢4 nhitng goi y trong ly thuyét vé mdi lién
két gitra qudc gia xuat xi va long trung thanh thuong hiéu.
Chang han, Kim & Chung (1997) tin rang hinh anh quéc
gia thuan loi c6 thé dan dén sy phd bién cua thuong hiéu
va tir d6 g6p phan tao dung long trung thanh cua khéch
hang. Paswan & cs (2003) da chirng minh ring khach hang
¢6 xu hudng trung thanh déi voi mot dat nude chi vi ho
trung thanh véi thwong hiéu. Twong tu, cac két luan rat ra
tir nghién ciru cia Saydan (2013) da cho thay hinh anh quéc
gia xut xt c6 anh huéng tich cuc dén trung thanh thuong
hiéu. Do vay, gia thuyét dugc dé nghi nghién ciru nhu sau:

_Hic: Hinh anh quac gia xudt xi ¢6 danh hwong tich cuc
den trung thanh thuong hiéu

2.2.2. Méi quan hé giira cac yéu to cau thanh gia tri thiong
higu véi gia tri thuwong hiéu

Theo Garvin (1983), chat lugng cam nhén khong phai la
chat lugng thuc su ciia san pham ma 1a sy dénh gia chu quan
ctia khach hang; trong khi d6, chat lugng thuc ciia san pham
duogc x4c dinh trén co s san phim hodc dinh hudng san
xuat. Chat lugng cam nhan cao nghia la thong qua trai
nghiém lau dai vai thuong hiéu, khach hang nhan ra sy khac
biét, vuot troi cia mot thuong hiéu. Didu ndy s& dan dit
khéch hang lua chon thuong hiéu d6, chie khdng phai la cic
thuwong hiéu canh tranh. Vi vay, mirc d6 chét luong cam nhan
cta khach hang cang cao thi gia tri thwong hiéu s& duoc gia
tang. Céc két qua nghién cau thyc té cua Buil & cs (2013),
Y00 & ¢s (2000) di chirg minh cho sy tac dong thuan chiéu
ctia chat lwong cam nhan dén gia trj thuong higu. Vi vay, gia
thuyét dugc dé nghi nhu sau:

H2a: Chdt lwong cam nhdn ¢ dnh hweng tich cuc dén
gia trj thuong hiéu

Theo Yoo & cs (2000), nhan biét thwong hiéu véi cac
lién tuong thuong hiéu manh mé s€ tao thanh mét hinh anh
thwong hiéu cy thé. Cac lién tudng thuong hiéu thuong la
phtc tap, ¢ két ndi voi nhau va lién twong thuong hiéu s&
manh hon khi n6 dugc dira vao nhiéu hon cac kinh nghiém
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hozc nhiing tiép can véi truyén thong (Aaker, 1991). Lién
tuong thuong hiéu ma két qua nhan biét thuong hiéu cao
c6 anh huong tich cuc dén gia tri thuong hiéu vi n6 c6 thé
1& mét tin hiéu cua chit luong va cam két; gitip khach hang
xem xét thuong hiéu tai thoi diém mua, tir 46 dan dén hanh
vi thuan lgi cua khéach hang danh cho thuong hiéu (Yoo &
cs, 2000). Méi quan hé tich cyc giira lién tuong thuwong
hiéu két hop véi nhan biét thuong hiéu va gia tri thwong
hiéu da dwoc kiém dinh thuc té thdng qua cac nghién ciu
cia Yoo & cs (2000), Saydan (2013). Vi vay, gia thuyét
dugc dé nghi nhu sau:

H2b: Lién twong thuwong hiéu két hop véi nhdn biét
thirong hiéu ¢6 anh hieong tich cuee dén gid tri thirong hiéu

Trung thanh thuong higu Ia thanh phan cét 18i cua gia
tri thuong hiéu (Aaker, 1991). Mét khi sy trung thanh
thwong hiéu cao thi khach hang it c6 kha nang chuyén sang
thuong hiéu khéc chi vi gia va khach hang trung thanh ciing
mua hang thuong xuyén hon. Sy ton tai cia khach hang
trung thanh 1am giam co hoi cho cac ddi thu canh tranh,

lam cho d4i thu canh tranh nan chi trong viéc tim cach 16i
kéo khach hang vi chi phi cao ma hiéu qua mang lai thap.
Do @6, khi khach hang trung thanh vai thuong hiéu, gia tri
thuwong hiéu sé ting 1én (Y00 & cs, 2000). Cac két qua khao
st thyc té tir cc cac nghién ctu cua Buil & cs (2013),
Tong & Hawley (2009), Saydan (2013) da khang dinh mdi
guan hé gitra trung thanh thuong hiéu va gié tri thuong
hiéu. Dua vao vao ly thuyét va cac két qua thuc té, gia
thuyét dwoc d& nghi duéi day:

H2c: Trung thanh thuong hi¢u cd anh hwong tich cuc
dén gia tri thwong hiéu
2.2.3. M0 hinh dé ngh; nghién citu

Trén co s& mbi quan hé gitra hinh anh qudc gia xuat x
v6i cac yéu tb ciu thanh gia tri thwong hiéu va mdi quan hé
giita cac yéu t6 cau thanh gia tri thwong hiéu véi gié tri
thuong hiéu (gia tri thuong hiéu trong ngit canh nay dwoc
hiéu 1a gia tri thuong hiéu tong thé), md hinh nghién cau
dugc dé nghi nhu sau:

Qhét luona cam nhan (PQ)
Hia

Hinh anh quéc gia
xuat xir (COOI)

Lién tudng thuong hi¢u /
Nhan biét thuong hiéu (BA)

Gia tri thuong hiéu
(OBE)

H2c

Trung thanh thuong hiéu (BL)

Hinh 1. M6 hinh d@é nghi nghién ciru

3. Phwong phap nghién ciu

Thang do: C6 nam thang do trong nghién cau nay,
gdém: Hinh d@nh quéc gia xudt xi (ky hiéu l[a COOI, 7 bién
quan sét) dwoc trich tir nghién ciru cua Yasin (2007); Chdt
Iwong cam nhdn (PQ, 3 bién) va Gia tri thwong higu
(OBE, 3 bién) duoc ké thira tir nghién ctu cua Tong &
Hawley (2009); Lién twéng thuwong hiéu két hop véi nhan
biét thwong hi¢u (BA, 6 bién) va Trung thanh thuwong
hiéu (BL, 3 bién) duoc st dung lai tir nghién ctru ciia Yoo
& ¢s (2000). Cac thang do st dung Likert bac 5 (diém 1:
hoan toan khong dong y; diém 5: hoan toan dong y). Nhirng
thang do nay dugc danh gia thong qua: phan tich nhan t6
kham pha, hé sé tin cay Cronbach’s Alpha va phan tich
nhan t6 khing dinh.

Mau diéu tra: Nghién ciru duoc thuc hién bang phuong
phéap dinh luong véi ki thuat phong vén truc tiép. Mau duoc
chon theo phuong phap thuén tién va dap vién la 291 chu
nhan ctia cAc san pham xe may mang thuong hiéu Honda tai
thanh phé Pa Ning. Cudc khao sat dién ra trong thang
7/2014. Mau va phan b dugc trinh bay & Bang 1.

Bing 1. Mdu va phéan bé méu

Giéi tinh Do tudi Thu nhap (tri€u/thang)
Nam | Nt [18-40| >40 | Du6i5 | 5dén 10 | Trén 10
175 | 116 | 134 157 51 137 103

Nguén: Két qud thu thép cia tac gid

4. Két qua nghién ciru va binh luan
4.1. Kiém dinh thang do

Phan tich nhan t6 kham pha (EFA) bang phuong phap
trich yéu tb Principal component véi phép quay Varimax.
Két qua EFA cho thay 5 khai niém nghién ciu trich dwoc
62,460 % (> 50%), phuong sai cac bién quan sat tai Eigen-
value 12 1,683 (> 1) (Bang 2), véi KMO = 0,80 (> 0,57) va
Sig = 0,000 (<0,05). Ngoai trir bién quan sat COOI2 c6 hé
s6 tai nhan t6 14 0,433 (< 0,5) va bj loai, thi hé s tai nhan
t cua cac bién con lai déu 16n hon 0,5 nén ching s& duoc
gitr lai trong phan tich Cronbach’s Alpha.

Két qua phan tich Cronbach’s Alpha cho thay cac thang
do déu dam bao tinh nhat quéan noi tai, do c6 Cronbach’s
Alpha lén hon 0,6 (Bang 2) va cac hé sb trong quan bién
téng déu cao hon murc gidi han 0,3. Do d6, cac bién quan sat
ctia cac thang do duoc giir cho phén tich nhan té khing dinh
(CFA).

Két qua phan tich CFA caa md hinh téi han cho thay
md hinh dat d6 tuong thich voi dit liéu thi truong: x? (179)
= 309,094; TLI = 0,938 (> 0,9); CFI = 0,947 (> 0,9);
RMSEA = 0,050 (< 0,08). Do vay, m6 hinh thang do chung

thich hop véi bo dir liéu thuc té. Didu nay cho thiy céc
bién quan sat cua ting thang do dat tinh don huéng. Ngoai
ra, hé s6 turong quan gitra cac cap khai niém déu khac 1
nén céac khai niém nghién ctu dat gia tri phan biét. Tiép
theo, cac khai niém nghién ciru déu dat yéu cau vé do tin
cdy tong hop (CR) Ién hon muc téi thiéu 0,6; va phuwong
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sai trich trung binh (AVE) I6n hon mtrc 0,5 (Bang 2), ngoai  thwong hi¢u (BA) ¢ phuong sai trich trung binh 0,494 (=
trir thang do Lién tuong thuong hiéu két hop voi nhdn biet  0,5) nén van duogc chap nhan.
Bing 2. Két qua phan tich EFA, Cronbach's alpha, d tin cdy tong hop va phicong sai trich trung binh

Hinh anh qudc gia xuit x& (o = 0,883; CR = 0,888; AVE = 0,576) Trong sé EFA
COOI1| Nhat Ban 1a quéc gia thudng xuyén d6i mdi trong san xuét 0,889
COOI3| Nhat Ban 1a quéc gia c6 trinh d6 cao vé tién bod cong nghé 0,812
COOI4 | Nhat Ban 1a quéc gia ma nguoi lao dong 6 tay nghé sang tao 0,627
COOI5| Nhat Béan la qudc gia ma ngudi lao dong c6 chit lugng tay nghé cao 0,831
COOI6| Nhat Ban 1a qudc gia c6 uy tin 0,714
COOI7| Honda bat ngudn tir Nhat Ban, qudc gia c6 hinh anh ciia mot qudc gia tién tién 0,803
Chiit lwong cam nhan (a = 0,755; CR = 0,758; AVE = 0,513) Trong sé6 EFA
PQ1 | Téi hoan toan tin twdng vao chit lugng cua thuong hiéu Honda 0,809
PQ2 | San pham cia thwong hiéu Honda c6 chét luong t6t 0,774
PQ3 | San phim cua thuong hiéu Honda cé nhiing tinh ning tot 0,828
Lién twéng thwong hiéu két hop v6i nhan biét thwong hiéu (a = 0,824; CR =0, 851; AVE =0, 494) | Trong sé EFA
BA1 | T6i biét thuong hiéu Honda tréng nhu thé nao 0,775
BA2 | Téi biét vé thuong hiéu Honda 0,778
BA3 | Téi c6 thé nhan ra nhanh chong logo hoic biéu twong cua thwong hiéu Honda 0,716
BA4 | Mot sb diac diém cua thuong hiéu Honda dén vai tam tri t6i mot cach nhanh chéng 0,769
BA5 | Tbi co thé nhanh chong nhan ra thwong hiéu Honda giita cac thuong hiéu canh tranh 0,568
BAG6 | TAi gap kho khan khi tudng tugng thuong hiéu Honda trong tam tri caa minh (r) 0,716
Trung thanh thwong hiéu (o =0,781; CR = 0,783; AVE = 0,546) Trong sé EFA
BL1 | T6i cam nhin ban thin minh trung thanh véi thuong hiéu Honda 0,811
BL2 | Thuong hiéu Honda s€ 1a su lya chon déu tién cua toi 0,825
BL3 | Tbi s& khong mua thwong higu khac néu thuong hi¢u Honda c6 sin tai cira hang 0,820
Gia tri thwong hiéu (0 =0,841; CR =0,842; AVE = 0,639) Trong sé EFA
OBE1 | Néu thuong hiéu khac c6 cic tinh ning gidng Honda, ti thich mua thuong hiéu Honda 0,871
OBE2 | Néu mét thwong hiéu khac khong khac Honda, mua Honda van 14 mét quyét dinh sang sudt 0,829
OBE3 | Vi t6i, thuong hi¢u Honda mang nhiéu y nghia hon 14 san pham xe méay 0,859

a: Cronbach’s Alpha; CR: D¢ tin cdy tong hop; AVE: Tong phwong sai trich trung binh; r: Bién nghich dio

Nguén: Két qua phan tich dit liéu cia tac gid

4.2. Kiém dinh mo hinh va gidg thuyét nghién ciu chi sb thong ké trén c6 thé khang dinh md hinh nghién ctu
Két qua phan tich SEM cho thdy mo hinh nghién ceu  thich hop véi bo dir licu thi truong. ’
cling dat d6 twong thich véi dir liéu thi truong: mo hinh cé Két qua udc lugng cua cac tham s6 (Bang 3) cho thay

183 bac ty do vai gia tri théng ké Chi-binh phuong 1a  cac mdi quan hé déu co ¥ nghia thong ké (p < 5%). Noi
316,293 (p = 0,000); Chi-binh phuong twong ddi theo bac  céch khac, tat ca cac gia thuyét Hla, H1b, Hic, H2a, H2b,
tudo 121,728 (< 2); TL1=0,937; CFI = 0,945; GFI1=0,903  H2c déu dugc chap nhan.

(> 0,9); RMSEA = 0,052; RMR = 0,042 (< 0,08). Tir cic

Bing 3. M6i quan hé nhan quad va két qud cdc gia thuyét nghién ciru

Mobi quan h¢ Es Es chuén héa SE CR p Két qua gia thuyét
PQ € COOI (H1la) 0,283 0,295 0,066 4,282 0,000 Chap nhan
BA€ COOI (H1b 0,205 0,219 0,063 3,258 0,001 Chip nhén
BL € COOI (Hic) 0,217 0,247 0,061 3,561 0,000 Chap nhan
OBE € PQ (H2a) 0,172 0,159 0,076 2,269 0,023 Chap nhan
OBE € BA (H2b) 0,250 0,225 0,076 3,286 0,001 Chap nhan
OBE € BL (H2c) 0,276 0,234 0,084 3,298 0,000 Chap nhan

Es: Gia tri uéc lugng; SE: Sai léch chuan; CR: Gié tri téi han; p: Mirc y nghia

Nguén: Két qua phan tich mé hinh cau tric tuyén tinh
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5. Binh luan két qua nghién ciu va két luan

Két qua nghién ctru cho thay hinh anh quéc gia xuét xt ¢6
anh huong tryc tiép, tich cuc dén chat Iuong cam nhan
(0,295), trung thanh thwong hiéu (0,247) va lién tuéng thuong
hiéu két hop vai nhan biét thuong hiéu (0,219). Diéu nay ham
y rang Honda vai hinh anh qudc gia xuat xt ciia minh la Nhat
Ban d4 tao cho thuong hiéu nay nhirng thuan lgi khé 16n trong
viéc tao dung mot hinh anh thuong hiéu uy tin vai nhimng lién
twong tich cuc, nhung ciing lai rat gan giii, than thudc Véi
khéch hang Viét tai TP. Da Nang. Bong thoi, véi hinh anh mot
dat nuéc Nhat hiing cuong vé khoa hoc ki thuat, lién tuc sang
tao - d6i mai trong nghién ciu ché tao, tinh ky lut cao cia
nguoi lao dong trong san XUét da co nhiing tac d6ng manh mé
dén cam nhan caa khach hang vé chit luong san pham tét do
cac thuong hiéu cua quéc gia ndy san xuat ra (cu thé 1a thuong
hiéu Honda). Két qua caa nghién ciru nay la phu hop véi cac
nghién cuu cua Pappu & cs (2005), Norouzi & Hosienabadi
(2011), Saydan (2013).

Nghién ciru ciing ghi nhan sw anh huong thuan chidu cia chat
lugng cam nhan (0,159), trung thanh thuong hiéu (0,234) va lién
tuong thuong hiéu két hop voi nhan biét thuong hiéu (0,225) dén
gid tri thuong hiéu tong thé. Diéu nay khang dinh ring md hinh
c4c yéu th cau thanh gia tri thuong hiéu cua Aaker (1991), duoc
diéu chinh boi Yoo & cs (2000), gom ba thanh phan nhu da dé
cap déu c6 sy anh huong thuan chiéu dén gia tri thuong hiéu.
Nghia 1a, mot khi khach hang cta thuong hiéu Honda c6 cam
nhan tot vé chat luong va c6 nhimg lién twong manh kéo theo
nhan biét thuong hiéu Ién cao; dong thoi khach hang c6 sur cam
két gin b6 véi thuong hiéu Honda thi gia tri thwong hiéu cia hang
ndy s& duoc gia tang. Két qua nay 14 tuong ddng véi cac nghién
ciru trude ddy duoc tién hanh boi Saydan (2013), Yoo & cs
(2000) va n6 da xéc nhan lai cho co'sé ly thuyét duoc dé xuat boi
Aaker (1991) vé& mdi quan hé giira cAc yéu t cau thanh gia tri
thuong hiéu véi gid tri thuong hiéu tong thé.

Nghién ciru ndy xem xét s anh huéng caa hinh anh quéc
gia xuat xtr dén cac yéu té cau thanh gia tri thwong hiéu, gom
c6: chit lwong cam nhan, trung thanh thuong hiéu va lién
twong thuong hiéu két hop vé6i nhan biét thuong hiéu; anh
hwong cua cac yéu td cau thanh gia tri thuong hidu dén toan
bo gia tri thuong hiéu, véi truong hop cu thé 1a thuong hiéu
Honda tai thi truong xe may TP. Pa Nang. Két qua nghién
ctu cho thdy md hinh nghién ctu 13 pht hop véi dir lidu thi
truong, dong thoi cc gia thuyét duoc dé nghi nghién ctu cho
cac mdi quan hé trén déu dugc chip nhan. Biéu nay co thé
luan giai rang dat nugc Nhat véi nhimg wu viét trong nhiéu
linh vuec, dic biét 1a trong san xuét ché tao, di c6 nhimg dong
gop nhét dinh cho thuong hiéu Honda trong viéc gianh liy
nhitng cam nhan thién chi caa khach hang vé chit lwong, vé
mtre d6 hiéu biét, sy lién twrong va ca long trung thanh. Bén
luot minh, thuong hiéu Honda véi nhitng nd luc vuot bac,
nhitng thanh cdng vang doi trong qua khir 13n hién tai déi véi
qué trinh xay dung timg yéu t6 ciu thanh gid trj thwong hiéu
da gitp cho toan bd gia tri thwong hiéu cta hang nay ¢d mot
Vi tri xtig déng trong tam tri ciia khach hang Viét, ma cu thé
la khach hang tai TP. Da Nang.

TAI LIEU THAM KHAO

[1] Aaker, D.A, Managing Brand Equity, Free Press, New York, NY, 1991.

[2] Buil, 1., Chernatony, L. & Martinez, E, “Examining the role of
advertising and sales promotions in brand equity creation”, Journal of
business research, 66, 2013, 115-122.

[3] Chao, P, “Partitioning country of origin effects: consumer
evaluations of a hybrid product”, Journal of International Business
Studies, 24 (2), 1993, 291-306.

[4] Fetscherin, M. & Toncar, M, "Country of Origin Effect on U.S.
Consumers’ Brand Personality Perception of Automobiles from China
and India", Multinational Business Review, 17 (2), 2009, 111-128.

[5] Garvin, D. A, "Quality on the line", Harvard Business Review, 61,
1983, 65-73.

[6] Han, C.M. & Terpstra, V, "Country-of-origin effects for uni-national
and bi-national products”, Journal of International Business Studies,
19 (2), 1988, 235-255.

[7] Hamzaoui, L. & Merunka, D, "The impact of country of design and
country of manufacture on consumer perceptions of bi-national
products’ quality: an empirical model based on the concept of fit",
Journal of Consumer Marketing, 23 (3), 2006, 145-155.

[8] Haubl, G. & Elrod, T, “The impact of congruity between brand name and
country of production on consumer’s product quality judgments”,
International Journal of Research in Marketing, 16 (3), 1999, 199-215.

[9] Keller, K.L, "Conceptualizing, measuring and managing customer-
based brand equity”, Journal of Marketing, 57, 1993,1-22.

[10] Kim, C.K. & Chung, J.Y, "Brand popularity, country image and
market share: an empirical study”, Journal of International Business
Studies, 28 (2), 1997, 361-387.

[11] Lee, D. & Schaninger, C, “Country of production/assembly as a new
country image construct: a conceptual application to global transplant
decision”, Advances in International Marketing, 7, 1996, 233-254.

[12] Norouzi, A. & Ghalandari, K, "The Effect of Country of Origin on
Purchase Intention: The Role of Product Knowledge", Research
Journal of Applied Sciences, Engineering and Technology, 4 (9),
2012, 1166-1171.

[13] Nagashima, A, “A compar ison of Japanese and US attitudes toward
foreign products”, Journal of Marketing, 34 (1), 1970, 68-74.

[14] Paswan, A.K., Kulkarni, S. & Ganesh, G, "Loyalty towards the
country, the state and the service brands", Journal of Brand
Management, 10 (3), 2003, 233-251.

[15] Pappu, R., Quester, P.G. & Cooksey, R.W, "Consumer-based brand
equity and country-of-origin relationships: Some empirical evidence",
Journal of Product and Brand Management, 40 (5/6), 2005, 696-717.

[16] Roth, M. &Romeo, J, “Matching Product Category and Country Image
Perceptions: A Framework for Managing Country-Of-Origin Effects”,
Journal of International Business Studies, 23 (3), 1992, 477-497.

[17] Sanyal, S.N. & Datta, S.K, "The effect of country of origin on brand
equity: an empirical study on generic drugs”, Journal of Product &
Brand Management, 20 (2), 2011, 130-140.

[18] Saydan, R, “Relationship between country of origin image and brand
equity: an empirical evidence in england market”, International
Journal of Business and Social Science, 4 (3), 2013, 78-88.

[19] Tong, X. & Hawley, J. M, “Measuring customer based brand equity:
empirical evidence from the sportswear market in China”, Journal
of product & brand management, 18 (4), 2009, 262-271.

[20] Yasin, N.M., Noor, M.N. & Mohamad, O, “Does image of country
of origin matter to brand equity? ”, Journal of Product & Brand
Management, 16 (1), 2007, 38-48.

[21] Yoo, B., Donthu, N. & Lee, S, "An examination of selected
marketing mix elements and brand equity", Journal of the Academy
of Marketing Science, 28 (2), 2000, 195-211.

[22] Bic Huy, (2013), Cugc chién khéng khoan nhwong trén thi trueong
xe may Viét, truy cdp ngay 5 thang 10 nam 2014, tr
http://vnexpress.net/tin-tuc/oto-xe-may/cuoc-chien-khong-khoan-
nhuong-tren-thi-truong-xe-may-viet-2857736.html.

(BBT nhdn bai: 01/11/2014, phdn bién xong: 30/03/2015)


http://www.emeraldinsight.com/action/doSearch?ContribStored=Fetscherin%2C+M
http://www.emeraldinsight.com/action/doSearch?ContribStored=Toncar%2C+M

