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TINH VI CHUNG CUA GIOI TRE TAI THI TRUONG MIEN TRUNG
CONSUMER ETHOCENTRISM OF YOUTHS IN CENTRAL REGION MARKET

Ng6 Thi Khué Thu
Truong Dai hoc Kinh té, Pai hoc Da chng; khuethu@due.edu.vn

Tém tat - Tinh vi ching khéng con xa la déi voi nghién clru vé
hanh vi ngudi tiéu dung & nhirng qudc gia phat trién. Nhuwng tai
cac qudc gia dang phat trién nhw Viét Nam thi viéc nghlen clru va
trng dung khai niém trong marketing nay con kha mé&i mé. Nghién
ctru nhdm muc dich xac dinh tinh vi chling cla gidi tré tai thi trwong
Mién Trung - Viét Nam va két qua chi ra réng gi¢i tré Mién Trung
o tinh vj chung tiéu dung, tuy nhién, mic @6 tinh vi ching cua
ngwdi tiéu dung chwa cao. Ngoai ra, tinh vi chiing tiéu dung con
thay déi tiy theo loai san phém, cu thé, gi&i tré mién Trung co tinh
Vi chung cao hon & cac san phdm la wu thé cta Viét Nam, san
pham mang tinh chét dia phucyng, truyén thong nhw trai cay, ao
quan, d& my nghé. K&t qua nghién ctru 1a co s& dé cac nha quan
tri va cac doanh nghiép c6 nhirng chinh sach marketing thich hop
cho thj trwéng mién Trung dé nang cao gia tri thwong hiéu Viét.

T khéa - Chu nghia vj chdng; tinh vi ching cla ngwdi mua; gici
tré; thi trwdng mién Trung; chinh sach marketing.

1. Pit van dé

Tinh vi chiing ctia ngudi mua 1a mot khai niém mai trong
khoa hoc hanh vi. Khai niém nay ké thira céc tién d& va thude
tinh cua chu nghia vi ching dugc Shimp & Sharma gidi thi¢u
nam 1987.Tinh vi chung cua ngudi mua dac trung bdi tinh
dung dén va dao dure trong viée mua hang ngoai. Nhitng dic
diém d6 gop phan giai thich tai sao ngudi tiéu dung lya chon
mua hang ndi thay vi hang ngoai trong nhiéu truong hop
hang ngoai ¢6 gia ré va chét lugng tt hon hang ndi. Nhur
vdy, tinh vi ching ciing 1a mdt trong nhimng yéu té cling voi
chét Iuong, gia ca, thuong hi¢u, dac tinh san phém... duoc
ngudi tidu dung str dung dé Iyra chon hang hoa.

Ngay nay, c6 kha nhiéu tac gia trén thé giéi nghién ctiru
vé tinh vi chung va tmg dung khai niém nay trong hoat
dong tiép thi. Tuy nhién, nhitng nghién ctru nay chi da phan
& nhitng nude phat trién, co it nghién ctru vé tinh vi ching
tai nhitng nudc dang phat trién hodc kém phat trién. Chinh
vi viy, muc tiéu cia nghién ciru nay s€ xem xét tinh vi
ching c6 hay khong tai Viét Nam - dién hinh 13 & gidi tré
khu vuc mién Trung - Viét Nam. Mirc d¢ tinh vi chung tiéu
ding ctia giGi tré mién Trung hién nay nhu thé nao? Nhiing
san phém nao co tinh vi chung tai thi truong Viét Nam, cu
thé tai thi truong mién Trung.

2. Co s& ly thuyét
2.1. Chu nghia vi chiing va tinh vi chiing ciia ngwoi mua
Tinh vi ching 1a mot khai niém xa hoi dugc d& cap lan dau
tién cach day khoang mot thé ky. Theo Sumner 1906 (trich
dan theo Sharma, Shimp & Shin 1995), dinh nghia nhu sau:
“Tinh vi chung la cdch nhin cdc sy vt cdq mot nguoi, ma
cong dong cua ho dugc cho la trung t@m, mau muyec, thuoc do
cho tat ca sw vat chung quanh ... moi cong dong déu nuodi
dudng niem ty hao, ty ton, tan duong nhiing thanh vién cua
minh va xem thuong nguoi ngoai cong dong do”.
Tinh vi ching 1a mot hién twong phd bién toan cau. N6
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khong chi c6 & quy md chung toc, qudc gia ma con hiéu
hitu & cdc nhém, tang 16p xa hoi va chuyén hoa thanh niém
tu hao gia phong, dinh kién t6n gido, chii nghia phan biét
chung tdc va chu nghia yéu nudc.

Tinh vi chung thé hién qua cac hoat dong bao vé nén
van héa va sy tdn vong cla ca cong dong théng quan su
doan két, hop tac giita cac thanh vién va long trung thanh
v6i cong ddng. Cac dic tinh cia tinh vi chung cho thdy cac
xu huéng hanh vi sau: (1) phan biét giita cac cong dong;
(2) nhan thirc sy kién theo cach cua cong dong; (3) xem
cong dong ctia minh 13 trung tim cua vii try; (4) nghi ngo
va xem thuong cac cong dong khac; (5) xem cong déng cua
minh la vu viét, hung manh va trung thyc; (6) cho rang cac
cong dong khac 1a dang ngo, yéu kém va gay ric rdi (Levin
& Campbell 1972).

K¢ thira cac ddc tinh trén ciia cht nghia vi chung, tinh
vi chung nguoi mua ra doi vao nam 1987 do Shimp &
Sharma phat trién véi dinh nghia nhu sau:

“Tinh vi chung cia nguwoi mua la nhirng niém tin, quan
niém san c6 vé sy diing dan phu hop vé mat dao dirc trong
viéc mua hang nudc ngoai’” .

Khai niém nay c6 cac dic diém sau: Mot, do 1a két qua
cta 1ong yéu nudc va su lo ngai mat kha nang kiém soat
céc loi ich kinh t& cua minh do céc tac dong x4u cta viée
nhap khau mang dén. Hai 13, tao ra tm niém khong mua
hang ngoai. P6i véi nhitng ngudi ¢o tinh vi ching cao,
hanh vi mua hang ngoai khong chi 1a thuan tay kinh té ma
n6 con mang gia tri dao dirc: khong mua hang ngoai la yéu
nudc, la ding dén; trai lai, mua hang ngoai la dang trach,
di nguoc lai loi ich quéc gia. Ba la, dan dén cac dinh kién
chéng lai viéc nhap khau.

2.2. Sin phim khdc nhau dnh hwéng dén tinh vi chiing
ciia nguwoi mua

Tinh vi ching ciia ngudi mua s& anh hudng dén thai do, y
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dinh mua va cudi cing 1a hanh vi tiéu ding cta ho. Tuy nhién,
anh huéng cua tinh vi ching s€ phu thuge vao timg loai san
pham va trinh do phat trién ciia mdi quéc gia. Tinh vi chung
vé ban chit 14 do tac dong cta long yéu nude va niém tin vao
cac san pham trong nudc rang San phdm nude t6i da tot, toi
khéng can sir dung san phdm nude ngoai. Nhimg ngudi co
tinh vi chiing cao thuong st dung tinh vi chiing nhu mét goi
¥ tin hiéu dé danh gia san phim va ra quyét dinh mua. Tuy
nhién, qua mot sé nghién ctru trén thé gidi da cho thiy ring
viéc sir dung tinh vi chiing cao hay thap, nhiu hay it trong ¥
dinh mua phy thudc vao trinh d6 phat trién cua kinh té, cong
nghé, khoa hoc ky thuat cia quoc gia d6. Nhiing quoc gia phat
trién va dan dau vé mot san pham cong nghé nhiat dinh thi
nguoi tiéu dung cua quoc gia do rat tin tudng vao san pham
nud6ce ho. Nguoc lai, déi voi mot sb quic gia dang phat trién
hodc kem phat trién, ho thira huong su phat trién cong nghé
clia toan cau, cho nén ngudi tiéu ding & dat nude do nhan thire
duoc rang san pham nudc ho yéu kém hon so véi cac nude
phat trién, két qua 14 tao ra su tin dung hang ngoai va xu hudng
“sinh ngoai”. Mot diéu c6 thé thay nira 1a tic dong cta tinh vi
chiing s& phu thudc vao timg loai san phdm. Nhiing san phim
loi thé ctia mét qudc gia thi co tinh vi ching cao hon. Vi du:
may giat, ti lanh Nhat Ban thuong dugc nguoi ti€u dung tai
Viét Nam ua chudng nhiéu hon cac san pham tir Han Qudc.
Nguoi tiéu dung da nhan thirc dugc: Nhat Ban 1a mot nude c6
trinh d6 phat trién cao vé cac san pham cong nghé lanh. Hay
nhiing san pham c6 tinh cap thiét cao thi tinh vi chung khong
c6 su tac dong nhiéu. Vi dy, t6i mudn mua mét chai nude dé
uéng trong khi khat nudc thi t1 s& chon nhanh mot loai san
phim tir quay ban hang, trong trueong hop san phém t6i yéu
thich da hét hoac khong c6 san. Mot sO nghién curu sau cho
thay tinh vi ching ngudi mua phu thude vao dong san pham:

Bing 1. Tinh vi ching nguoi mua phu thuéc vao dong san phim

George 2005
Chryssochoidis,

Athanassios

Tinh vi ching khong chi anh huéng dén
niém tin cta ngudi tiéu dung ma con la
chat lugng san pham va nguodn goc xuat

Krystallis, XIr.

Panagiotis

Perreas

Tho D.Nguyen, |2008 |[Tinh vi ching cua nguoi mua c6 anh
Trang T.M. hudng ti€u cuc dén viéc danh gia san
Nguyen va Nigel pham nudce ngoai va anh hudng tich cuc
J.Barrett dén v dinh mua san phim noi.

Natasa Renko, (2012 [Kétqué cho ring tinh vi chung ctia ngudi
PhD Biljana mua dong vai tro quan trong trong viéc
Crnjak du doan ¥ dinh mua déi vi hang hoa san
Karanovi¢, PhD Xuét trong nuéc va cac san pham tir Nam
Matea Matic, Tu cii va Lién minh chau Au trén thi
PhD truong Croatia. Nguoi ti€u dung c6 thai

d6 tich cyc ddi v6i san phdm dia phuong
va tiéu cuc doi vdi san pham tir Nam Tu
cli va Lién minh chau Au.

Xianguo Li, Jing|2012
Yang, Xia Wang
va Da Lei

Két qua cho thdy tinh vi chung anh
huéng rat 16n dbi v6i ngudi tiéu dung
Trung Qudc trong viéc mua hang ndi va
hang ngoai.

Tac gia Nam Tinh vi chiung

Nhing san phim it quan trong thi sy
anh hudng cua tinh vi chung 1a cao hon.

Sharma va cong|1995
su 2000

Watson va 2000
Wright

Anh huéng cua tinh vi ching dén thai
d6 cua nguoi tiél} dung s€ phy thudc vao
tung loai san pham.

2004 [Ngudi tiéu dung tir dat nude phat trién
¢6 xu hudng danh gia cao san phim tir
dAt nude ho hon 14 san phém nhap Kkhéu,
do d6 dan dén su gia ting v& tac dong
cta tinh vi chung trong y dinh mua.
Nguoc lai, ddi v&i nhimg qudc gia dang
phat trién, nguoi tiéu dung nhan thirc
ring san phdm nudc ngoai 1a vuot troi
hon so véi san phim cua cac ddi tac
trong nugce (ddc biét 1a nhimng san pham
co nguon goc tur qubc gia ¢6 uy tin) cho
nén dan dén sy giam vé tac dong tinh vi
chung trong y dinh mua.

Wang va Chen

Th.S  Nguyén|2004
Thanh Long

Két qua nghién ctru tinh vi chung tai TP.
H& Chi Minh v&i hai dong xe may Nhat
Bén va Trung Qudc cho thiy ring nguoi
tiéu dung Viét Nam co tinh vi chung,
tuy nhién mirc d6 thé hién chua 16 rang.

Javalgi va cong|2005 |Tim thdy c6 su tac dong trung binh ciia
su tinh vi chung trong y dinh mua mét loai
san phdm cu thé khi san phdm do duoc
coi 12 cin thiét.

Tinh vi ching 1a mot yéu t6 dy béao phu hop hon vé s
thich cac san pham trong nudc, cht khong phai cho cac san
phim nudce ngoai. N6i cach khac, tinh vi chung dan ngudi
tiéu dung dén chd thich cac san phdm trong nudc, nhung
khong nhit thiét phai tir chdi nhitng san phim nudc ngoai.
Trong nhidu trudng hop, ngudi tiéu dung chon mua san
pham trong nuéc, nhung ho khong thé 1y giai vi sao ho lam
nhu vay, ké ca khi san pham nuéc ngoai c6 chat lwong tbt
hon va gia ré hon (Shimp & Sharma, 1987).

Ciing can phai noi thém rang, tinh vi ching ciia ngudi
tiéu ding 1a khong dong nhét cho tit ca cac thanh vién trong
cong ddng vi su hinh thanh ctia n6 c¢6 quan hé chat ché dén
kién thirc, kinh nghiém va diéu kién kinh té ctia ca nhan. Céc
yéu t6 nhan khau hoc dugc xem 14 bién co ban nhét cho viée
nhan dang sy khac biét tinh vi ching gilra cac phan khuc
khach hang. Gi6i tré Viét Nam noi chung va déc biét la mién
Trung noi riéng ngay nay dugc song trong hoa binh ma
khong phai chimg kién cac cudc déu tranh chong gidc ngoai
xam, duogc ké thira nhimg gia tri truyén thong yéu nudc tu
hao dén tdc, ddng thoi ciing tiép can v6i nén van minh tién
tién trén thé gisi. Chinh vi vy, tinh vi chung cua gidi tré s&
bj tc dong dan xen gitra cac yeu t6 tam 1y — xa hoi hoc, kinh
té, chinh tri Viét Nam trong giai doan hién nay. Xu hudng
“bai xich hang ngoai” hodc la “sinh hang ngoai”... hinh
thanh dau d6 trong giGi tré véi mot mirc d6 cao hay thap 1a
diéu ma chung ta can 1am 16 thém trong chi dé nay.

3. Phuwong phap nghién ciru

D¢ thyc hién nghién ciru, tac gia da thiét ké mot nghién
ctiru dinh lugng dang khao sat. Pau tién, dé do luong chu
nghia vi chung cua ngudi tiu dung, cac nghién ciru trude
nhu Shimp va Sharma (1987) da st dung thang do tinh vi
chung ctia ngudi tiéu ding CETSCALE 1a don hudng, gdm
17 bién da dugc kiém dinh qua nhiéu nghién ctru khéc nhau
trén thé gidi (Nijen, Douglas & Breser, 1999, Kamarudin,
Mokhlis & Othman, 2002; Wong, 2008). Mot $6 nghién
ctru ciing cho thiy mot sé muc do 1a khong thich hop phai
loai bét sau khi kiém dinh (Kamaruddin, Mokhlis, &
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Othman, 2002; Yoo & Donthu, 2005). CETSCALE con c6
cac phién ban don hudng rat gon voi 10 muc do (Douglas
& Nijssen, 2003; Othman, Ong, & Wong, 2008), 6 muc do
(Klein, Ettenson & Morris, 1998; Nguyén T. D. & Nguyén
T. T. M., 2007; Torres & Gutiérrez, 2007) hay thdm chi 3
muc do (Liu, Murphy, Li, & Liu, 2007). Trong bai nghién
clru ndy, tac gia st dung 6 muc do da dugc nghién ctru tai
thi truong Viét Nam (Nguyén T. P. & Nguyén T. T. M.,
2007). Thang do CETSCALE rut gon:

a. Chuong mua hang nhdp ngoai la mét hanh vi khong
ding dan cua nguodi Viét.

b. Mua hang nhép ngoai gay t6n hai kinh doanh cho san
xuat trong nudc.

C Mua hang nhép ngoai chi giup nudc khac lam giau.

d. Upg ho mua hang nhap ngoai la gop phan lam cho mot
s0 nguoi Viét bi mat viéc lam.

e Nguoi Viét nén uu tién dung hang Viét.

f. Chung ta chi nén mua hang ngoai khi n6 khong thé san
xuat trong nudc.

Thém vao do, dua trén co so 1y ludn vé cha nghia vi
chung, tinh vi chung cua ngudi mua va cac dac tinh cta
chung, mét so déc trung co ban vé mdt ngudi mua co ginh
vi ching da dugc khai thac hoa thanh cac chi bao cu thé va
phat trién thanh thang do nghién ciru, dugc dénh gia bang
thang do Likert 5 diém tr 1 “Khdng hé c6 suy nghi” dén 5
“Nghi deén nhi¢u nhat”.

a. San phémqnéy thé hién dugc niém tu hao dan toc cua
t01, san pham cua cac dan tdc khac khong the sanh bang.

b. Mua san pham cta ngudi Viét Nam 13 thé hién tinh
than yéu dan tdc trong toi.

c. San pham nay cac cong ty Viét Nam da san xuat tot,
toi khong viéc gi phai suy nghi dén viéc mua san pham
¢6 nguon goc khac

d. Tdi cam thdy kho chiu néu nguoi than s dung san
pham nay von 1a uu the cta cac cong ty Viét.

e. Nguoi ma t6i tang s€ cam thdy khong hai long néu t6i

mua san pham c xuat xi tir nuée khac ma ngudi do
khong thich.

f. T6i tin tudng vao tinh trung thuc ctia cic cong ty Viét,
so vOi mdt s0 quoc gia dang nghi ngo khéc.

Sau d6, cac thang do dwoc danh gia so bd biang cach
phong véan sau 25 doi tuong didu tra vé mirc d6 phu hop
cua ching vdi cac khai niém nghién ctru va ngir nghia cua
cac muc hoi. Két qua cudc diéu tra nay giup diéu chinh cac
bién va muc hoi da dinh sin sao cho phii hop véi bdi canh
nghién ctru hién tai. Cong cu thu thap dit liéu cho cudc
nghién ctru 1a ban cau hoi, dugc thiét ké bao gém cac ndi
dung: (1) Cac cau hoi gan loc va thang do hoan chinh tir
cude diéu tra so bd; (2) Thong tin vé nhan khau hoc nhu
khu vuc sinh séng, giéi tinh, thu nhap, trinh d6 hoc van.

Cac ddi tuong dugc lya chon theo phuong phap lay may
thudn tién. Pay la phuong phap ma trong d6 nha nghién ctru
c6 thé chon nhiing phén tr ndo ma ho c6 thé tiép can duoc.
Déi tugng khao sat ciia nghién ctru nay tap trung chi yéu
vao gi6i tré mién Trung tir 18-35 tubi. Cude didu tra dugc
thuc hién truc tiép béng ban cau hoi goi dén dén cac ddi

tuong 14 sinh vién truong Pai hoc Kinh té trong vong 1 thang
(ttr thang 1/5 —27/5/2014). Theo nghién ctru cuia Bollen, tinh
dai dién cua sb lwong mau duge lya chon nghién ctru sé& thich
hop, néu kich thuée miu 1a 5 miu cho mot wdc lugng, mod
hinh nghién ctru c6 12 chi bao s6 lwrong miu can thiét 1a 60
mau tré 1én. Két qua khao sat dd thu vé 215 ban cau hoi. Tuy
nhién, sau khi kiém tra thi c6 15 ban khong hop 1€.Vi vay
sau qua trinh sang loc, mau chi con lai 200 ban phu hop.Sau
khi tién hanh kiém tra, sang loc phiéu khao sat, s6 liéu duoc
mi héa va nhap liéu trén phan mém SPSS 16.0.

4. Két qua nghién ciru va thio luin

Nhin chung, mau nghién ctu da phan 1a nir gioi
(60,5%), gdbm hai nhom tudi dudi 25 tudi (86%) va tir 25 —
35 tudi (14%), sinh song ¢ cdc khu vyc khac nhau trén thi
truong mien Trung. V& trinh d6 hoc van, chii yeu tap trung
& @i tugng dai hoc chiém 91%. Hon 2/3 mau tp trung &
d6i tugng sinh vién dai hoc va sinh vién méi tt nghiép cho
nén thu nhap chi yéu dudi 3 triéu dong (80%), tir 3 dén 5
triéu dong (11%), tir trén 5 dén 8 tridu dong (3,5%) va trén
8 tridu dong (5,5%).

Két qua thong ké mo ta vé nhimng cau hoi mo cho thay
rang da sb gidi tré mién Trung (95,5%) déu st dung hang
ngoai va hang hoa d6 chu yéu duoc mua tir cac quoc gia nhu
Nhat Ban (70%), Trung Qubc (65,5%), Thai Lan (53%), My
(49%), Phap (16%). Trong d6 hang héa Nhat Ban duogc
nguoi tiéu ding chudng nhiéu nhat, hang Trung Qudc dugc
cac dap vién bai xich nhiéu nhét (87,5%), tuy nhién hang
Trung Quoc van duoc sir dung nhiéu. Trong truong hop 2
san pham co gia va chét luong nhu nhau thi da s6 dap vién
déu chon hang ndi 79,5%, 20,5 % la chudng sir dung hang
ngoai. Cac dép vién chon hang ngoai cho biét rang ho chon
hang ngoai vi chét lugng, mau ma ciia hang ngoai da dang,
do tin cay cao, sir dung hang ngoai cling mang lai hinh anh
ca nhan cho chinh ban than ho khi sir dung. Ngoai ra, két qua
phén tich ciing cho thiy da sb nguoi tiéu ding co sir dung
hang noi. Mot s6 san phim dwoc dap vién nhan thirc 1 ¢6
anh huéng dén tinh vi ching ciia ngudi mua nhu sau:

Bing?2. San phcim dwoc dap vién nhdn thirc la co6 anh huong
den tinh vi chung cua nguoi mua

Sinphim | e | ahin e
Banh keo 164 Tha 1
Trai cay 159 Thu 2
Ao quan 144 Thir 3
Stra tuoi 143 Tht 4
D6 thu cong my nghé 96 Thir 5
Stra bot tré em 43 Thir 6

Theo cac dap vién, 1y do vi sao ho chon mua san phidm
noi, boi vi thir nhat 1a do chat luong va sy an toan, bén canh
do ngudi tiéu dung cing cho rang hang Viét ¢6 chat lugng
khong hé thua kém hang ngoai, mot s6 san pham nhu 4o
quén, sita twoi, banh keo, trai cdy van xuit khau sang cac
nude phat trlén Thur hai, vé gia ca, san phim Viét chat
luong tuong d6i 6n va gia ca cing r¢ hon san pham ngoai,
d& tiép can. Thir ba, co mot s6 dap vién tin tuong cho rang
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mién 1a hang Viét Nam 100%, khong phai hang nhai thi ho
Vvan tin tuong hang Vi€t trong nhimg san pham nhu sira,
banh keo, 40 quan, trai cdy, do thu cong my nghé.

Niem tu hao
dan toc

Tinh than yeu

Tin tuong dan toc
Khong hai San pham
long Viet tot
Cam thay kho
chiu

Hinh 1. Két qua phan tich cic khia canh
vé tinh vi chung ciia gidi tré mien Trung )
(cha thich 1. khéng hé cé suy nghi, dén 5: Nghi dén nhiéu nhat)

Chuong_hang

Sanxuat_ VN Ton_hai_KD

Nuoc
khac_lamgiau

NgViet_hang
Viet

Mat_viec_lam

Hinh 2. Két qud vé tinh vi chiing gii tré mién Trung

tir thang do Cetscale riit gon (1: hodn toan khong dong y,

5: hoan toan dong y)

Két qua phan tich cac khia canh cua tinh vi ching, da )
gi6i tré mién Trung ing ho hang noi ¢6 thai do trung binh
dbi véi cac khia canh trén khi mua mot san phém, c6 nghia
14 ho it nhiéu nghi dén nhimg yéu t6 d6 khi mua hang hoa.
Khia canh “T6i cam thay khé chiu néu ngudi than sir dung
san pham nay, von la uu thé cua cac cong ty Viét” dat gia tri
trung binh 2.130. Con sb nay c¢6 nghia 1a giéi tré mién Trung
it quan tm dén viéc ngudi than cua ho c6 sir dung hay khong
san phém Viét. Ho it kho chiu, néu nguoi than st dung san
phidm nudc ngoai. Piéu nay ¢6 thé hiéu 14 tinh vi chung ciia
ho con chua cao. Khia canh “San phim nay cac cong ty Viét
Nam d4 san xuét tot, toi khong viéc gi phai suy nghi dén viéc
mua san pharn c6 nguon goc khac” dat gia tri trung binh
3.285. Con s nay dat gia tri twong dbi cao. Didu nay co thé
ly giai la san pham san xuét trong nudc da lam tdt, viéc gl
phai mua san pham nudc ngoai. Co nghia 1a gi6i tré mién
Trung da c6 sy vu tién khi st dung hang ngi.

Mac khac, khi phan tich thang do CETSCALE rat gon
ctia tinh vi chung, ta thay chi bio “Chudng mua hang nhép
ngoai 1a mot hanh vi khong dung dan ctia ngudi Viét” ¢6

gié tri trung binh thip nhat 2.515. Con sb nay giai thich 1a
gi6i tré mién Trung c6 tinh vi chung, tuy nhién ho khong
c6 xu huéng bai xich hang ngoai, ho van ung ho hang
ngoai, chip nhan va sir dung chung. Diéu nay 13 hoan toan
phi hop trong diéu kién kinh t& hoi nhap toan ciu nhu hién
nay. Chi bao “Ngudi Viét nén uu tién dung hang Viét”

gia tri trung binh cao nhat 4.110. Con s6 nay cho thay g101
tré Mién Trung cling rt quan tim dén hang Viét Nam, ho
luén khuyén khich moi nguoi wu tién mua hang Viét dé ung
ho cac doanh nghiép trong nudc.

Tom lai, gidi tré mién Trung c6 tinh vi chiing tiéu ding,
khi mua hang hoéa ho bi anh hudng bédi cac khia canh “yéu
nude, tu hao, tu ton dan tdc, tin tudng vao tinh trung thuc
khi mua mot san phém Viét”. Pa sb san phém bi tac dong
nhiéu boi cac khia canh cua tinh vi chung khi mua hang
hoa 14 san pham mang tinh chét dia phuong, san pham loi
thé cua Viét Nam (két qua Bang 2).

5. Két luén

Nhimg két qua nghién ctru trén da phan nao khang dinh
lai mot 1an nita, gidi tré mién Trung c6 tinh vi ching tiéu
dung twong dbi 6n dinh, tuy nhién mirc d6 con chua cao.
Tinh vi chung duoc thé hién thong qua vi€éc mua cac san
pham wuu thé cua Viét Nam, san pham mang tinh chat dia
phuong, truyén thdng nhu tréi cdy, 40 quan, dd my nghé,
dd gia dung, sita tuoi...

O goc do quan tri, nghién ciru vé tinh vi ching cho phép
ching ta ¢6 nhiing g dung cu thé trong viéc marketing cia
doanh nghiép va cung cép cho cac nha quan tri nhirng deé
xudt trong ngan han va dai han cho thi truong mién Trung.
Tinh vi ching nhu 1a mét khai niém dai dién cho cac quan
ni¢m dao duc, tinh cam, 1ong yéu nudce, tu hao va tu ton dan
toc trong viéc mua hang. Ngoai ra, tinh vi chung la mot quan
niém co tinh cong dong va cod stc lan téa manh. Chinh vi
vay, nhitng san phém nao 1a mot loi thé cua Viét Nam ma
duoc nguoi tiéu dung yéu thich, tin dung thi cac nha quan tri
va doanh nghiép nén chi ¥ khai thac nhitng yéu t tinh cam
trong viéc truyén thong ching. Chang han, truong hop gidy
Bitis’s v6i slogan “Nang niu ban chan Viét” da rat thanh
cong trong viée dinh vi giay Bitis’s 1 gidy c6 chat lugng cao,
mau ma da dang va “sinh ra” dé phuc vu ngudi Viét.

Ngoai ra, qua két qua nghién ciru ciing cho chung ta
thdy duoc vi sao gidi tré mién Trung chudng hang ngoai lai
khong mua hang ndi. Tir do, giup cac nha quan tri va doanh
nghié€p co thé nang cao chat lugng san pham, gitp giéi tre
¢6 niém tin vao hang trong nudc dé tao ban dap cho xuét
khau sang nudc ngoai.

Tinh vi ching va niém tin vé san xuét trong nudc la
quan niém sin c6 trong dau cua khach hang, kho c6 thé
thay d6i trong ngay mét ngay hai, nhung néu cac doanh
nghiép biét két hop giira truyen thong tinh cam va vat ly thi
s& tao nhiing hinh anh t6t trong tam tri khach hang, mang
lai hiéu qua kinh doanh cho doanh nghiép.
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