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Toém tat - Nghién clru nay xem xét tdm quan trong va murc do dap
(rng clia tirng yéu t6 marketing mix (theo quan diém 7Ps) trong cac
trworng dai hoc & Viét Nam hién nay. MAu khao sat tryc tuyén 120
sinh vién duoc tién hanh dé thu thap dir liéu. Két qua nghién ciru
cho thay sinh vién danh gia marketing mix trong trwéng dai hoc co
vai tro quan trong (murc 4) nhwng kha ndng dap trng ctia cac yéu
t& nay chi @ mic binh thudng (mre 3). Nhirng goi y chinh sach vé
marketing gido duc dai hoc dwoc dé xuét, bao gdm: (i) That sy xem
sinh vién la khach hang; (i) Dau tw nhidu hon vao yéu t6 con
ngwdi; (i) Thay ddi cach tiép can/quan diém vé dich vu dao tao;
(iv) Thanh lap bd phan marketing trong trwdng dai hoc; va (v) Pau
tw thich dang ngan sach marketing.

Twr khoéa - marketing gido duc; marketing gido duc dai hoc;
marketing mix; sinh vién; khach hang.

1. it véan dé

C6 nhiéu nghién ctru d& cap dén chu dé marketing
giao duc dai hoc. Chang han, Kotler va Fox (1995),
McGrath (2002), Hemsley-Brown va Oplatka (2006) va
Coita (2014) cho rang marketing c6 vai tro rit quan
trong ddi voi gido duc dai hoc. Mot chu dé quan trong
khac cling dugc xem xét 1a khach hang cua truong dai
hoc. Diéu nay di dugc tim thdy trong cac nghién ctru clia
Kotler va Fox (1995), Robinson va Long (1987), Owlia
va Aspinwall (1996), Reavill (1998), Kanji va Tambi
(1999). Ngoai ra, cac tac gia nhu Akonkwa (2009) va
Ana Camelia Gordan (2013) tiép cén 1y thuyét phan
khuc thi truong, lya chon thi trrong muc tiéu va dinh vi
thuwong hiéu trong truong dai hoc. Trong khi do,
marketing mix trong gido duc dai hoc lai nhan dugc su
quan tdm cua Kotler va Fox (1995), Jonathan Ivy (2008)
va loan-Constantin Enache (2011).

Trong nghién ctru cia minh vé marketing gido duc,
Coita (2014) cho rang cac hoc gia vé gido duc déu cong
nhan su can thiét cua marketing d6i v6i truong dai hoc dé
tiép can cac bén lién quan (sinh vién, giang vién, nha
nghién ciru, ngudn hd tro va sy cong nhan cta cong ching)
va cung cap cac gia tri (chat lwong gido duc, vi tri xép hang
va danh tiéng). TAm quan trong cta gido duc thé hién cang
r& nét khi thé gidi ngay cang phirc tap va c6 sy giao thoa.
Chinh vi vdy, mdi trudng dai hoc ludn tim cach cai thién
hoat dong bang viéc tmg dung 1y thuyét hanh vi khach hang
va hoat dong theo dinh hudng marketing (Coita, 2014).

Trén thé gi61, marketing gido duc la thuat ngir dugc st
dung phd bién tir 1au ¢ cac qudc gia co nén gido duc phat
trién nhu M§, Anh, Phap, Phin Lan, Australia,
Singapore,.... Mac du thuat nglr ndy da duoc nhic dén
nhiéu hon & Vlet Nam nhiing nam gan day, nhét 1a trong
cac truong dai hoc, nhung van con khiém ton.

Gido duc dai hoc nuée ta dang phai ddi mat voi nhidu
su thay d6i, c6 ca thach thirc va co hgi. Yéu cau ctua nha

Abstract - This study examines the levels of importance and
responsiveness of Seven Ps (7Ps) of marketing mix in higher
education institutions in Vietnam. Data was collected based on an
online survey from a sample of 120 Vietnamese students. The
results show that marketing mix is important for universities in
Vietnam but the responsiveness level is low. So, several policies
for universities in Vietnam to improve their education marketing are
suggested, including: (i) Treating students as customers; (ii)
Investing in human resources; (iii) Changing the perception of
education services; (iv) Establishing a marketing division; and (v)
Providing funds for marketing activites in univesities.
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tuyén dung noi riéng va xa hoi noi chung vé “chit luong
sinh vién” ngay cang khét khe, mtc d6 canh tranh trong thi
treong gido duc dai hoc ngay cang ting. Bén canh do6, thi
truong lao dong dang din mé cira theo xu thé hoi nhap....
B&i canh méi doi hoi sy nd lyc nhidu hon vé& quan tri dai
hoc, dac biét trong viéc phuc vu nhu clu cua sinh vién —
nhom khach hang quan trong nhét cua truong dai hoc.

Chinh vi vay, nghién ctru nay dugc thyc hién nhim tra
161 cac cau hoi: (i) Marketing mix trong gido duc dai hoc
bao gdm nhitng yéu t6 nao? (ii) Nhan thirc cua sinh vién vé
tdm quan trong cua marketing mix trong trudng dai hoc?
(iii) Panh gia vé muc d6 dap ing ctia marketing mix trong
cac co so giao duc dai hoc? va (iv) Cac truong dai hoc can
lam gi (vé marketing) dé dap tmg v6i su thay ddi ctia boi
canh gido duc dai hoc hién nay?

2. Co s Iy thuyét va phwong phéap nghién ciru
2.1. Co 56 Iy thuyét
2.1.1. Marketing mix trong gido duc dai hoc

Gido duc la mot loai hinh dich vu nén marketing mix
trong gido dyc dai hoc Xuét phat tir quan diém 7Ps, bao
gdm: San pham, gia ca, phan phéi, xuc tién/truyén thong,
con ngudi, quy trinh va bang ching hitu hinh.

Trong marketing gido duc, san phdm (product) dong
vai tro quan trong va c6 mbi quan hé chat ché vai sau thanh
phin con lai. loan-Constantin Enache (2011) cho rang
truong dai hoc can tap trung vao nhu cdu cua sinh vién va
co gang thoa man t6t nhu cau do. Tuy nhién, dé can béng
gitta nhu cau sinh vién va nhu cau clia ngudi tuyén dung,
nha trudng can thiét ké va phat trién chuong trinh dao tao
phi hop thyc tién dé sinh vién d& dang hon trong viéc tiép
can thi truong lao dong sau khi tot nghiép.

Gid ca (price) 1a chién luge duy nhat trong marketing
mix anh hudng truc tiép dén thu nhap ciia mot o chirc gido
duc. Trong trudng hop nay, gia ca 1a s6 tién ma sinh vién
phai tra dé sir dung chwong trinh dao tao. Thong thudng,
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gia duoc xac dinh boi cac yéu t6 sau: chat luong dich vu,
yéu to canh tranh, uy tin va thuong hi¢u cta truong dai hoc,
s¢ hitu tu nhan hoac nha nudc, co sd ha tang, vi tri dat

treong dai hoc,.... Mot chuong trinh gido duc cé gia cao
hon c6 thé 1a dau hiéu ctia san pham, hodc truong dai hoc
tot hon, hodc khan hiém trén thi truong.

Bdng 1. Marketing mix (7Ps) trong gido duc dai hoc

7Ps Dién giai Ngudn

San phdm (Product) Trudng dai hoc cin thiét ké va phat trién cac chuong trinh ddo tao dép tmg  Jonathan Ivy (2008)
duoc nhu cau cua sinh vién.

Gia (Price) Gia ca 1a sb tién ma sinh vién phai tra dé su dung dich vu gido dyc cua Jonathan Ivy (2008), loan-
truong dai hoc. Gié ca khong chi anh huong dén doanh thu ma con anh  Constantin Enache (2011)
hudng dén nhan thirc cia sinh vién vé chat lugng trudng dai hoc.

Phén phéi (Place) Phan phéi khong chi 14 vi tr{ cia truong dai hoc ma con 1a cach thirc cung  Jonathan Ivy (2008), Ioan-

Xuc tién/truyén thong
(Promotion)

Con nguoi (People)

Quy trinh (Process)

Bing chimg hiru hinh
(Physical evidence)

cép dich vu Qén sinh vién. Khi khoa hoc cong ngh¢ phat trién, mot trudng
dai hoc c6 thé cung cap dich vu truc tuyén cho sinh vién thong qua bai giang
online, email, video,...

Xuc tién/truyén thong 13 viée truong dai hoc sir dung cac cong cu dé giao
tiep voi cong ching, bao gom: Quang cdo, quan h¢ cong ching, marketing
truc tiép, khuyén mai, trién 1am giao duc,...

Yéu t6 nay lién quan dén tt ca nhiing ai trong truong dai hoc nhiam phuc
vu khach hang (sinh vién, phy huynh,...), bao gom giang vién va chuyén
vién dén tir cac bg phan khac nhau.

Quy trinh 1a tht ca cac chirc ning hanh chinh ma truong dai hoc thyc hién
bao gom déng ky, qua trinh dénh gia, klem tra/thi cur, pho blen ket qua, thu
tuc tot nghiép,.... Néu qua trinh cung cdp dich vu c6 yéu t& mién phi, don
gian, d& hiéu, th01 gian chd it, than thién, tich hop cong nghé s& gop phan
tao su khac biét 16n trong canh tranh cta truong dai hoc.

Co s6 vt chét, khu giang dudng, cac tda nha hanh chinh, cong cu phuc vu
giang day va hoc tdp nhu mdy tinh, may chibu,.... Viéc cung cép tbt cac
bang chung hitu hinh s& 13 yéu t6 quan trong dé dam bao chét luong dich
vu dao tao cua truong dai hoc.

Constantin Enache (2011)

Jonathan Ivy (2008)

Kotler va Fox (1995),
Jonathan Ivy (2008), Ioan-
Constantin Enache (2011)

Jonathan Ivy (2008)

Jonathan Ivy (2008)

Nguon: Tac gid téng hop

Phdn phéi (place) duoc hiéu 1a noi chdn va cach thic
cung cdp dich vu dén sinh vién. Do d6, Ioan-Constantin
Enache (2011) cho rang, vi tri ciing dugc xem 1a mot yéu
td truyén thong tdt cho truong dai hoc. Thuc té Viét Nam
cho thay, khoang cach dia 1y gitra gia dinh va truong dai
hoc ciing 1a yéu t§ anh huéng dén lwa chon truong dai
hoc. Tuy nhién, mot quan diém khac cho ring phan phdi
khong chi 1 vi tri dat truong dai hoc ma con 1a cach thire
cung cip kién thirc cho sinh vién. Luc ndy, nha truong s&
chon phwong thirc hidu qua nhat dé truyén tai kién thirc
dén véi sinh vién, va sinh vién co thé hoc tai giang dudng,
hoc truc tuyén qua internet hay truyén hinh (Ivy, 2008).

Xiic tién/Truyén théng (promotin) duoc h1eu la viéc co
s¢ gido duc st dung cac cong cu dé giao tiép voi cong
chung, bao gém: Quang céo, quan hé cong chung,
marketing tryc tiép va khuyén mai (Ivy, 2008). Tuy nhién,
cling theo Ivy, néu trudng dai hoc chi sir dung website dé
truyén thong thi khong hiéu qua ma can két hop trién 1am
giao dyc, quang cdo, thu truc tiép dé thuyét phuc khach
hang tiém nang (sinh vién twong lai) Iya chon trudng lam
diém dén. Trong khi dé, theo Nigamananda Biswas va
Vipin Bihari Srivastava (2010), truyén thong trong gido
duc gom Quang cdo, quan hé cong chung, marketing
truyén miéng, marketmg tai diém ban, marketing truc tlep
va website. Hai tdc gia nay cliing khing dinh cac co s& gido
duc can nhdn manh chu yéu vao quang cao, marketing truc
tiép thong qua website va marketing truyén miéng.

Yéu té con nguoi (people) lién quan dén tt ca nhiing
ai trong truong dai hoc nhim phuc vu sinh vién va phuy
huynh, bao gom d6i ngii giang vién va nhan vién hanh
chinh (Kotler va Fox, 1995). Con nguoi trong giao duc dai
hoc 13 yéu t6 quan trong dé phan phdi thanh cong dich vu
gido duc. Mat khac, chién lugc con nguoi tic dong manh
mé& dén chién luge san pham, chién lugc gia, chién luoc
quy trinh va chién lugc truyén thong (Ioan-Constantin
Enache, 2011).

Quy trinh (process) 1a tat ca cac chire ndng hanh chinh
ma truong dai hoc thuc hién bao gom dang ky, qua trinh
danh gia, kiém tra/thi cir, cong bd két qua thi va thu tyc tot
nghiép (Ivy, 2008). Néu quy trinh cung cép dich vu co yéu
t6 mién phi, don gian, d& hiéu, thoi gian chd it, than thién,
tich hop cong nghé thi s& gop phan tao su khac biét 1on
trong canh tranh. Ioan-Constantin Enache (2011) tin rang,
cing v6i cac nhan vién hanh chinh, chién lugc qua trinh
chiu trach nhiém trong viéc cung cép dich vu hoan hao.

Cubi cung, co so vat chit, khu giang dudng, cac tda nha
hanh chinh duoc coi 13 bang chimg hitu hinh (physical
evidence) cua mot truong dai hoc. Trong nghién ciru cua
minh, Kotler va Fox (1995) két luan rang, hinh anh dau tién
trong tdm tri sinh vién s& duoc dinh hinh boi yéu t§ nay.
Ngoai cac yéu tb trén, Ivy (2008) cho rang con cb may
chiéu hodc cong cu khac dé trinh bay bai giang. Do do, viée
cung cap t6t cac bang chtng hitu hinh s& 13 yéu t6 quan
trong dé dam bao chat luong dich vu dai hoc.
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2.1.2. Khach hang cia truong dai hoc

Mot truong dai hoc c6 nhitng nhém khach hang khac
nhau. Didu nay ¢ thé tim thdy trong nhiéu nghién ctru,
chang han Kotler va Fox (1995), Robinson va Long (1987),
Karapetrovic va Willborn (1997), Reavill (1998), Kanji va
Tambi (1999), Hwarng va Teo (2001), Prendergast va cong
su (2001).

Kotler va Fox (1995) nhan thay rang mét t6 chuc gido
duc c6 dén 16 nhom khach hang khac nhau, trong d6 c6
sinh vién va gidng vién. Con Robinson va Long (1987)
nhin manh sy cin thiét ciia marketing ndi bo trong cac
trrong dai hoc va lam ndi bat su quan trong trong viéc dau
tu nhiéu hon vao con ngudi. Ho phan loai khach hang theo
hang nhét, hang hai va hang ba dya vao sy phu hgp cta ho.
Khéach hang hang nhit 1a sinh vién, hang hai 1a cdc nha
quan 1y gido duc va don vi tuyén dung, va hang ba 1a gia
dinh cua sinh vién (Robinson va Long, 1987).

Trong nghién ciru cua minh, Reavill (1998) da nhan
dang 12 nhom khach hang ctia mot trudong dai hoc. Ong
cling cho ring khach hang quan trong hon ca 1a sinh vién,
tiép theo la nha tuyén dung, gia dinh, cc truong dai hoc va
giang vién, nhan vién cua ho.

Theo Kanji va Tambi (1999), khach hang cta truong
dai hoc dugc chia thanh cac nhém khac nhau, bao gém
nhitng ngudi c6 lién quan dén qua trinh gido duc nhu: Sinh
vién hién tai, sinh vién tiém nang, nhan vién, cac nha tuyén
dung, chinh phu va nganh cong nghiép. Cac tac gia phan
loai khach hang cta truong dai hoc thanh hai nhom la
khéch hang bén trong va khach hang bén ngoai.

Mac du c6 su khac biét trong cach nhin nhan vé vai tro
clia timg nhom khach hang nhung hdu nhu cac hoc gia déu
cho ring sinh vién 1a khach hang quan trong nhat cua
truong dai hoc.

2.2. Phwong phap nghién ciru

Xuit phat tir khung 1y thuyét marketing mix (7Ps), bai
bao nay tap trung do luong ba ndi dung sau: (i) Nhan thire
ctia sinh vién vé tam quan trong cua marketing mix trong
truong dai hoc (7 cau hoi, moi céu twong g voi mot yeu
t6 P trong marketing mix); (ii) Y kién dénh gia cua sinh
vién vé muc do dap tng ddi voi marketing mix cua cac
truong dai hoc hién nay (7 cau hoi, mdi cau tuong ing véi
mot yéu té P trong marketing mix); (iii) Giai phap d& xuét
(theo goc nhin cua sinh vién) dé cac truong dai hoc thuc
hién marketing mix tot hon.

Thang do Likert dugc sir dung dé do ludngvéi quy
wéc: 1-Hoan toan khong quan trong/Dép tng rat kém, 2-
Khong quan trong/Bap ung kém, 3-Binh thuong/Trung
dung, 4-Quan trong/Pap tng tét, va 5-Rat quan
trong/Dap tng rat tot. Thong ké mo ta va One sample
test duoc sir dung dé phan tich két qua. Dit liéu dugc xir
1y bang phan mém thong ké SPSS phién ban 20 va bang
tinh Microsoft Excel.

K§ thuat chon mau snow ball dugc sir dung dé thu thap
dir liéu. Xuét _phat tir nhirng mAu khao sat du tién, nhom
nghién ctru dé - nghi dap vién gi6i thi¢u thém nhitng ngudi
tiép theo dé tién hanh phong van tryc tuyén bang cach gui
link phiéu phong van qua dia chi email va tin nhian c4 nhan

mang xa hoi Facebook. Két qua khao sat dwoc tién hanh
vao thang 10 va 11 nam 2016 v6i s6 lugng phan hoi 1a 120
sinh vién. Khong c6 phiéu khao sat niao bi loai do thiéu
thong tin hoac tra 101 khong phu hgp. C6 45 sinh vién thude
nhém truong kinh té, kinh doanh va quan 1y (37,5%); 19
sinh vién thugc nhém truong k¥ thuat va khoa hoc tyr nhién
(15,8%); 20 sinh vién thugc nhéom trudong luat, ngoai ngi,
khoa hoc xa hoi va nhan van (16,7%); nhom truong con lai
la 36 sinh vién (30,0%).

3. Két qué nghién ciru va binh luin

Hinh 1 thé hién nhén thtc cta sinh vién vé& mirc do quan
trong cua marketing trong truong dai hoc va danh gia cia
ho vé mirc d6 dap tmg ciia marketing trong cac trudng dai
hoc hién nay. Mirc dd quan trong cua cac yéu té 7Ps dao
dong & mtrc trén 4 (quan trong) va cé xu hudng danh gia
cao nhat ddi voi hai yéu t 1a san phiam va con ngudi. Bén
canh d6, danh gia cua sinh vién vé muc d6 dap tmg cua
timg yéu t6 7Ps dao dong quanh mic cao hon 3 (binh
thuong) nhung chua toi mirc 4 (t6t).

San pham
3 B ~ \ - ez 2
Bang ching hitu hinh Gid ca
Quy trinh Phan phéi
Con nguoi Truyén théng/xuc

tién

Murc d9 quan trong ** Muc d¢ dap ung

Hinh 1. Tam quan trong va mire dé dap vmg ciia
marketing mix
Nguon: Tdc gid xit Iy tir két qua khdo sdt

Vi do tin cdy 95%, két qua kiém dinh One sample test
bang 2 cho thay c6 du bang chiing thong ké khing dinh
nim yéu t6 gdbm: San pham, xuc tién/truyén thong, con
ngudi, quy trinh va bang chimg hiru hinh dugc sinh vién
cho rang trén murc quan trong. Hai yéu t6 con lai 1a gia ca
va phan phéi dugc xem 14 quan trong.

Két qua kiém dinh mirc d6 dap tng cua cac yéu tb
marketing mix tir danh gia cuia sinh vién thé hién trong
bang 3. Vi do tin cdy 95%, két qua kiém dinh One sample
test cho thay ¢ du bang ching thdng ké khang dinh bén
yeu t6 gom: Xtic tién/truyén thong, con ngudi, quy trinh va
bang chung hiru hinh duoc sinh vién dénh gia & mic 3 (dap
g binh thudng). Ba yéu t6 con lai 1a san pham, gia ca va
phan phdi duoc danh gia & mirc trén 3 (trén mirc binh
thuong nhung chua toi mirc dap ung t6t).

Nguoc lai voi sy thura nhan vé tim quan trong cda
marketing mix d6i voi gido duc dai hoc, két qua nghién ctru
cho thidy muc d6 dap mg ciia marketing mix trong cic
truong dai hoc hién nay con thip. Chang han, két qua
nghién ctru chi ra ba yéu té 1a san phdm, gia ca va phan
phdi duoc sinh vién danh gia muirc binh thuong (3 diém),
con cac yéu td con lai 1a xtic tién/truyén thong, con nguoi,
quy trinh va bang chirng hiru hinh dugc dénh gia trén mirc
binh thuong nhung chua dén mirc dap ung t6t (4 diém).
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Bing 2. Kiém dinh One sample test vé tam quan trong ciia marketing mix
Mdiu khdo sat: 120; Gid tri kiém dinh: 4 (quan trong), D¢ tin cdy: 95%

95% Confidence Interval of the

TAm quan trong . df Sig. Mean Difference
cua marketing mix (2-tailed) Difference
Lower Upper
San phdm 5,293 119 ,000 408 ,26 ,56
Gia ca -,387 119 ,699 -,033 -,20 ,14
Phan phéi -,473 119 ,637 -,042 -,22 ,13
Xc tién/truyén thong 2,139 119 ,034 ,167 ,01 32
Con nguoi 10,152 119 ,000 ,625 ,50 75
Quy trinh 2,098 119 ,038 ,175 ,01 ,34
Bing ching hiru hinh 3,287 119 ,001 ,225 ,09 ,36

Nguon: Tac gia xir Iy tir két qud khao sat

Bing 3. Kiém dinh One sample test vé mikc dg ddp vmg ciia marketing mix
Mau khdo sat: 120; Gid tri kiém dinh: 3 (@dp iing binh thiong); Dé tin cdy: 95%

95% Confidence Interval of the

Mtic d6 dap tng ciia Sig. Mean Difference
| : t df : .
marketing mix (2-tailed)  Difference
Lower Upper
Yéu té “san phim” -,425 119 ,672 -,033 -,19 12
Yéu té “gia ca” ,551 119 ,583 ,050 .13 23
Yéu tb “phan phdi” ,831 119 ,408 ,075 -,10 25
Yéu tb “xtic tién/truyén thong” 5,245 119 ,000 433 27 ,60
Yéu té “con nguoi” 5,500 119 ,000 ,508 ,33 ,69
Yéu t “quy trinh” 3,767 119 ,000 ,350 ,17 ,53
Yéu td “bang chung hitu hinh” 2,697 119 ,008 258 ,07 ,45

Nguon: Tac gia xir Iy tir két qud khdo sat

Trong nghién ctru trude do cua Coita (2014), tac gia
cho rang tat ca nhing hoc gia trong linh vire glao duc déu
cong nhan sy can thiét cua marketing dbi v6i cc trudng
dai hoc. Két qua nghién cru nay mot lan nita khang dinh
tAm quan trong cua marketing mix ddi véi gido duc dai hoc
khi sinh vién danh gia hau hét cac yéu td 7Ps & mirc quan
trong. Ngoai ra, khach hang quan trong nhat cua truong dai
hoc cho rang mirc d6 dap tmg ctia marketing mix trong cac
truong dai hoc con han ché (chi & mic binh thuong). Két
qua nay phu hop véi thuc trang ung dung marketing trong
cac truong dai hoc Viét Nam hién nay, khi ma sinh vién
chua that sy dugc xem la khach hang, viéc thiét ké cac
chuong trinh dao tao chua hop 1y va thiéu sy lién két chat
ché gitra truong dai hoc véi thi truong lao dong.

4. Két luan va khuyén nghi chinh sich

Tir két qua nghién clru, cac ham y chinh sach vé
marketing trong truong dai hoc dugc dé xuat nhu sau:

Thir nhdt, treong dai hoc phai th@t Su Xxem §inh vién la
khach hang, va minh 1a ngudi cung cap san pham (dich vu
dao tao). Cac nghién ctru trude d6 cling da chi rd vi sao
truong dai hoc can xem sinh vién la khach hang. Chang han
Reavill (1998) da phat trién mot phuong phap riéng biét dé
tiép can dinh nghia v¢ gido duc dai hoc ctiia nhitng bén lién

quan va suy nghi dén viéc thiét lap yéu cau ctia khach hang
nhu 13 nén tang cta quén tri chat luong dai hoc.

Thit hai, cha trong chat lugng doi ngii giang vién lan
thai d¢ va ky nang cua chuyén vién phuc vu. Boi vi yéu t6
con ngudi lién quan dén cac yéu t6 con lai trong 7Ps. Diéu
ndy da duoc Robinson va Long (1987) nhén manh khi n6i
vé su can thiét cua marketing gido duc dai hoc la can dau
tu nhiéu hon vao yéu t0 con nguoi. Ket qua nghién ciru
ciing cho thdy sinh vién rét coi trong yéu t6 con ngudi trong
trueong dai hoc.

Trudng dai hoc cin ning cao chit lugng giang vién vi
day la y€u to quan trong nhat (Nguon: Trich y kién cua mot
sinh vién tham gia khao sat).

Thit ba, 1anh dao cac truong dai hoc can thay doi quan
diém/céach tiép can vé dich vu dao tao theo hudng giam
tai 1y thuyét, ting cuong tuong tac v6i thuc tién lién quan
dén nganh dao tao. Quan diém nay di dugc Ioan-
Constantin Enache chi 16 trong nghién ctru cua minh vao
nam 2011 la dé can bang gitta nhu cau sinh vién va nhu
ciu ctia nha tuyén dung lao dong, nha truong can tao ra
khung chwong trinh phii hop hon véi thyc t& dé sinh vién
dé dang hon trong viéc tiép can thi truong lao dong sau
khi t&t nghiép.
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Gi4o vién can day nhiing cai thuc té, chir khong nén chi
n6i 1y thuyét. Can co sy két ndi giita nha trudong véi doanh
nghiép va cyu sinh vién dé moi ho tham gia giang day, chia
sé¢ kinh nghiém thuc té (Ngudn: Trich ¥ kién cia mot sinh
vién tham gia khao sat).

Thir tir, néu da xem sinh vién 13 khach hang va truong
dai hoc 1a nha cung cap, thi viéc thanh 1ap bd phan
marketing trong truong dai hoc s€ giup lanh dao truong dai
hoc quan tri theo dinh huéng khach hang tt hon.

Thanh lap ban truyén thong v0i cac thanh vién tich cyc,
sang tao dé lam cong tac truyen thong mot cach chuyén
nghiép (Ngudn: Trich ¥ kién cta mot sinh vién tham gia
khao sat).

Cudi ciing, cac truong dai hoc can dau tu thich dang
ngan sach vao hoat dong marketing dé gop phan nang cao
murc d6 dap ing cac yéu t6 marketing mix theo nhu cau ciia
sinh vién, nha tuyén dung va xa hoi n6i chung.

Nhu vay, nghién ciru ndy mot lan nira khang dinh tim
quan trong cta marketing mix dbi voi cac truong dai hoc,
xét theo goc nhin ciia sinh vién. Bén canh d6, tir y kién danh
gi4 cta sinh vién — khach hang quan trong nhat ciia truong
dai hoc — chiing ta c6 thé nhan dinh réng muc d6 dap ung
cua truong dai hoc dbi vei yéu cAu thyc tién cua marketing
mix con nhiéu han ché. Ngoai ra, thi truong gido duc dai hoc
& Viét Nam hién nay dang dit ra nhiéu yéu cau cip bach dbi
voi cac co so gido duc dai hoc trong qua trinh ton tai va phat
trién. Chinh vi vdy, cac truong dai hoc phai “tw d6i méi” theo
xu thé hi nhap, trong do6 co viée Umg dungly thuyét marketing
vao hoat dong quan tri dai hoc dé phuc vu sinh vién t6t hon.

Nghién ctru nay con nhing han ché can khéc phuc. Day
cling 13 goi y cho mét s6 hudng nghién ciru trong tuong lai.
Trudce hét s6 mau khao sat can ting 1én va ky thuét chon
mau ngiu nhién nén dugc sir dung dé suy rong cho tong
thé. Ngoai ra, van dé nay can duoc xem xét theo nhidu goc
nhin khac nhau, chang han tir quan diém cua giang vién,
cuu sinh vién, doanh nghi¢p va chuyén gia.
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