ISSN 1859-1531 - TAP CHi KHOA HOC VA CONG NGHE - DAl HOC DA NANG, VOL. 21, NO. 8.1, 2023 1

CAC NHAN TO ANH HUONG TOI HANH VI MUA THU'C PHAM HU'U CO
TRUC TUYEN: NGHIEN CUU TREN THI TRUONG PA NANG

FACTORS AFFECTING ONLINE PURCHASING BEHAVIOR OF ORGANIC FOOD:
STUDY AT DANANG CITY

Phan Thi Nhung*, V& Quang Tri, Ha Lé Thanh Truwong, Nguyén Thi Phwong Nhi
Trwong Dai hoc Kinh té - Pai hoc Pa Ning, Viét Nam*

*Tac gia lién hé / Corresponding author: nhungpt@due.edu.vn
(Nhan bai / Received: 04/9/2022; Stra bai / Revised: 06/7/2023; Chap nhéan dang / Accepted: 20/7/2023)

Tém tit - Nghién ctru ndly nhdm kham phé anh hudng ciia bién thai
d6 dbi vai tiéu dang thue pham hitu co (TPHC) va thai do ddi véi
hanh vi mua hang tryc tuyén dén y dinh, hanh vi mua TPHC trén
nén tang tryc tuyén cia ngudi tiéu dung trén dia ban thanh phd Da
Néng. Nghién ciru ndy str dung két hop ca phuong phap nghién ciru
dinh tinh va dinh luong. Nghién ciru dinh tinh nhim muc dich xay
dung md hinh nghién ctru, diéu chinh, bé sung thang do 1am co so
xay dung bang khao sat cho nghién ctru dinh lwgng. Phuong phép
nghién ciru dinh luong dugc tién hanh thong qua phén tich mé hinh
cAu trc tuyén tinh (PLS-SEM), véi s6 lidu duoc 14y tir 450 ngudi
tidu dung da timg mua TPHC tryc tuyén. Két qua nghién ctru cho
thiy, hanh vi mua TPHC tryc tuyén phu thudc vao ca hai bién thai
d6. Nghién ciru dong thoi cling d& xuit mot sb goi y cho doanh
nghiép san xuét va cac nha hoach dinh chinh sach trong viéc thuc
déy phét trién kénh phan phéi san phdm TPHC truc tuyén.

Tir khoa - Hanh vi mua truc tuyén; Thai do doi véi tiéu dung
TPHC; thai do vé viéc mua hang truc tuyén; thuc pham hitu co

1. Pit van dé

Dich bénh Covid-19 da c6 nhiing tdc dong manh m& dén
cudc séng cua ngudi dan trén toan thé gisi, dic biét 1 trong
hanh vi tiéu dang hang ngay. Nhiéu nghién ctru da cho thay,
dai dich da gay ton hai nghiém trong dén stc khoé ciia con
ngudi, kinh té tai chinh, anh ninh luong thuc va chat lwong
cude sdng ctia nhan loai [1, 2]. Bé han ché sy lay lan cua can
bénh ndy nhiéu nude da huéng dan ngudi dan nén ¢ trong nha
va chi roi khoi nha trong cAc trudng hop can thiét nhu mua
thyc pham, cp ctru hodc lam nhing cong viéc khdng thé thyc
hién dugc tir xa [3, 4]. Trong bbi canh ndy, & Viét Nam, ty 1&
c& nhan str dung kénh internet d& mua sam da tang 1én tr 77%
(2019) 1én 88% (2020) [5]. Mua sim trén internet tré thanh
mdt kénh phtl hop va hiéu qua trong bdi canh dich bénh. Déi
v6i ngudi tiéu dung, mua hang qua kénh truc tuyén mang lai
nhiéu loi ich nhu tiét kiém thoi gian, chi phi di lai, thuc hién
giao dich mua & moi lic, moi noi, nhiéu sy Iwa chon hon vé
hang hoa, dé dang hon vé tim kiém thdng tin, so sanh gia va
chét lwong san phdm giita cAc nha cung tmg. Mua hang qua
kénh tryc tuyén dang tro thanh mot xu hudng hanh vi tiéu
dung pho bién. Qua d6, nhidu yéu t6 anh huéng dén hanh vi
tiéu dung trén nén tang truc tuyén ciing thay déi theo.

Tiéu dung TPHC dang tré thanh mot khuynh hudng tiéu
dung quan trong trong thoi gian gan day. Pai dich Covid-19
da 1am thay doi tam ly cua nguoi tiéu dung, thic diy manh
mé& nhan thirc ctia ho vé nhitng nguy hiém do khéng quan
thm dén trai dat va mdi truong, khuyén khich cac hanh vi
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song ¢6 trach nhiém hon [6]. Khiing hoang vé stc khoé 1am
cho nguoi ding chd y hon dén strc khoé va mdi trudng séng.
Céc TPHC duoc san xuit bang cac phuong phap than thién
v6i mdi trudng va cac phuong phap ché bién khéng st dung
hoé cht va chit bao quan doc hai dugc ngudi tiéu dung quan
tam, sir dung nhiéu hon [7, 8, 9].

Trong bdi canh d6, hanh vi mua céc san pham TPHC
trén c4c nén tang thuong mai dién tir 1a mot Xxu hudng dang
quan tdm. Thi nhét, viée tiéu dung cac TPHC dién ra chu
yéu trong cac chudi tiéu dang dic thd, tryc tiép. Viée trién
khai hé thdng phan phdi qua mang cua cac cira hang chuyén
doanh TPHC c6 nhiéu han ché hon so véi cac hé théng siéu
thi da trién khai hé thing TMBT. Thi hai, dic thu tiéu
ding TPHC cua ngudi tiéu dung chiu anh huéng nhidu cia
cac yéu té san phim. Chinh vi vay, hanh vi mua TPHC truc
tuyén con nhiéu yéu t6 can lam rd. Cac nghién ctru vé du
dinh hanh vi tiéu ding san pham hiru co trén nén tang truc
tuyén thi con han ché, dic biét ddi véi thi truong Viét Nam.

Muc tiéu cua nghién ctru ndy nham kham pha cac nhan
t6 thudc vé hai nhom thai do: (1) dbi véi TPHC va (2) dbi
v6i viéc mua hang truc tuyén anh huéng t6i ¥ dinh hanh vi
mua TPHC cua ngudi tiéu dung nhu thé nao. Pong thoi,
nghién ciru ciing xem xét mirc d¢ tc dong cuia cac bién doc
1ap Ién bién phu thugc dé kham pha ra nhan t6 nao c6 kha
ning giai thich cao nhat cho cac mbi quan hé trong md
hinh. Cudi ctng, nghién ciru ciing huéng dén phan tich da
nhom xem xét sy anh hudng ctia bién diéu tiét gisi tinh dé
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kham phéa xem liéu c6 su khac biét gitta nam va nir trong
quan diém danh gi& vé van dé dugc nghién ctru hay khong.
Nghién ctru chon thi truong Da Nang dé khao sat hanh vi
ngudi tiéu ding TPHC trén nén tang truc tuyén. Nghién
clru ciing dua ra mot sé khuyén nghi d6i voi cac co quan
quan ly va cé4c t6 chirc, ca nhan kinh doanh TPHC tai thi
truong Pa Nang noi riéng va Viét Nam noi chung.

2. Khung ly thuyét va cac gia thiét nghién ciru
2.1. Hanh vi tiéu dung TPHC

Céc nghién ciru vé hanh vi tiéu ding TPHC néi chung
tap trung vao kha ning giai thich ciia bién thai do d6i véi tiéu
dung TPHC va cac rao can cua viéc tiéu ding TPHC. Nhu
céc nghién ctru [10, 11] nhdn manh céc yéu tb thuc day thai
d6 va hanh vi mua TPHC la dong co vi ky (strc khoe, khau
vi, an toan thuc pham va xu hudéng tiéu dung), ldng vi tha va
dong co sinh quyén (vi du: hd trg dia phuong, moi truong va
phuc loi dong vat). Ho cling dé xuét cac yéu t6 can tro viée
mua hang nhu gia cao, tinh sin cd thap, sy hoai nghi v& nhan
mac va tiép thi kém. Tuy nhién, cac két qua nghién ctru
dudng nhu thay dbi trong cac bbi canh khac nhau vé van hoa
va sy phét trién clia cAc nen kinh té [12, 13]. Chang han nhu,
nghién ctru [14] chi ra rang, trong khi nhiing lo lang vé cac
khia canh strc khoe va khau vi anh huong tich cuc dén thai
do cua nguoi tieu dang Puc déi véi TPHC, tac dong do
khong rd rang ¢ nguoi tiéu dung Chile. Hon nita, c&c nghién
clru trude day déu hau hét tap trung dén bdi canh céc nude
phét trién & phuong Tay, thiéu hut kién thic vé tiéu thy
TPHC 6 cé4c nén kinh té mai ndi [11, 14].

Trong bdi canh mua hang truc tuyén, céc nghién ctru da
chi ra y dinh, hanh vi mua TPHC tryc tuyén ciing chiu tac
dong boi c4c yéu té twong tu nhu trong mdi truong truyén
théng nhu thai do dbi véi TPHC, su hai 1ong, mdi quan tam
t6i mi truong, ste khog,... [19, 45], ngoai ra hanh vi mua
hang truc tuyén n0| chung va mua TPHC néi riéng con chiu
tac dong cua cac yeu t6 gén lién voi moi truong giao dich truc
tuyén nhu théi do dbi voi mua hang truc tuyén [15, 19], trai
nghiém mua sam truc tuyen [16, 17], sw hai long, hinh anh
cong ty truc tuyén [18], thiét ke ctra hang tryc tuyén, sy tuong
tac, rii ro mua hang truc tuyén [19, 15]. Nhu nghién ctru ciia
Tariq [19] chi ra rang, yéu t6 thiét ké va tham my c6 anh
huodng tich cuc dén thai do va hanh vi mua TPHC trén nén
tang online. Nhimg trang Web c6 thiét ké va tham my tot con
lam gia tang sy hai long cho khach hang khi trai nghiém mua
sdm [20]. Nghién ctru ciia Hsu va cong su [21] cho thay, su
twong tac 1 mot yéu t6 quan trong trong viéc ban hang qua
kénh truc tuyén. Mirc trong tac cao s& 1am ting su tin tudng
clia nguoi tiéu dung, thic day thai do ctia nguoi tiéu dung khi
mua hang qua kénh truc tuyén va cudi cting 12 anh huéng dén
y dinh mua. Theo Wei [22] chi ra ngudi tiéu dung thu thap
thong tin va trao di kinh nghiém trude khi ra quyét dinh mua
TPHC trén mdi trudng truc tuyén. Yéu té niém tin c6 anh
hudng 1on dén thai do va ¥ dinh lya chon TPHC [21, 23, 24]
trén moi trudng truc tuyén. Cudi cling, c&c nghién ctu [21, 26,
27] ghi nhan mdi lién hé tiéu cuc giita rui ro duge nhan thirc
voi thai do déi vai mua hang qua mang internet.

Viéc mua sam truc tuyén thuong khéng pho bién dbi
v6i thuc pham tuoi sdng nhu TPHC tai Viét Nam trudc
day. Céc nghién ctru trudc day lién quan dén TPHC ¢ Viét

Nam chu yéu tap trung vao thi truong truyén thong. Cac
yéu t6 dong vai trd chii dao trong viéc hinh thanh thai do
tich cuc doi véi tieu dang TPHC bao gom: Mbi quan tam
vé an toan thyc pham, nhén thirc vé strc khoe, kha ning tiép
can c&c phuong tién truyén théng ddi véi thong diép thuc
pham, nién tin (thdng tin minh bach cta san pham, kién
thirc vé& TPHC) [23, 28]. Ngoai ra, ¥ dinh mua TPHC ctia
ngudi Viét Nam con chiu tac dong cua cac nhan t6 nhu sy
quan tdm dén mai truong va strc khoe, sy hiéu biét, nhan
hitu co, gia ca, dic diém bdi canh gia dinh, nhan thirc vé an
toan va nhan thirc rui ro [23, 29, 30, 31]. Céc yéu t rao can
cho y dinh mua TPHC ctia nguoi tiéu dung Viét Nam lai la
gia cao, tinh san c6 thap, ghi nhan kém va sy cham tré [28].

Nhin chung, cac nghién ciru tai Viét Nam vé TPHC
trude day chu yéu tap trung trong moi trudng truyén thong.
Tuy nhién, tir sau dai dich covid-19 thdi quen va hanh vi
nguoi tiéu ding da co nhiéu thay doi, nhan thirc va thai do
dbi v6i mua hang qua mang néi chung va mua TPHC néi
riéng cua nguoi tieu dung Viét Nam sé trd thanh mét xu
hudng tiéu dung rat dang dé kham pha.

2.2. Ly thuyét nén ting

Nghién ctru ndy tmg dung hai ly thuyét nén tang gom
Thuyét hanh vi hoach dinh (Theory of Planned Behavior -
TPB) va Thuyét d6 da dang phuong tién truyén théng
(Media Richness Theory-MRT) nhiam giai thich ¥ dinh,
hanh vi tiéu dang TPHC truc tuyén.

Nhiéu nghién ciru da sir dung Thuyét hanh vi ¢6 ké hoach
(TPB) dé giai thich hanh dong ctia con nguoi. Theo TPB,
hanh vi ciia mét c& nhan dugc xac dinh boi y dinh cua ho dé
thuc hién hanh dong d6. Ddi lai, y dinh dugc lién két vai cac
yéu t6 nhu théi do, chuan muc chii quan va nhan thirc kiém
soat hanh vi. Y kién thuén loi hoic khdng thun loi ciia mot
nguoi lién quan dén mot hanh dong nhat dinh nao d6 dwoc
goi 13 thai d6. Kha nang chap nhan mét hanh dong dugc x&
hoi nhén thire cia mot ngudi duoc coi la mot tiéu chudn chi
quan. Cudi cung, nhan thirc kiém soét hanh vi dé cap dén
nhan thirc ciia mot ngudi vé kha nang thyuc hién mot hanh vi
cu thé cua ho. Theo Ajzen [32] néu thai do, chuin muc chi
quan va nhan thirc kiém soat hanh vi déu manh mé, thi y dinh
s& vimg chéc, dan dén hanh vi mong mudn. Do d6, theo TPB
thi thai d¢ 1 thanh phan quan trong nhat trong viéc xac dinh
y dinh va cac hanh vi tiép theo.

Trong linh vuc TPHC, nhiéu nghién ctru di 4p dung va
diéu chinh md hinh TPB dé giai thich hanh vi mua hang ciia
nguoi tiéu dung trong ca hai bdi canh mua hang truc tiép tai
clra hang va mua hang trén nén tang truc tuyén [28, 33, 34,
35, 36, 37, 38, 39]. Tuy nhién, cac nghién ctru trude day hau
nhu chi xem xét bién thai do ddi véi TPHC nhu mot bién
trung gian chinh anh huéng téiy dinh hanh vi mua ctia nguoi
tiéu dung, nhu cdc nghién ctru [10, 11, 12, 13, 19] hodc thai
d6 cua nguoi tiéu dung khi giao dich véi moi truong internet
anh hudng t6i ¥ dinh hanh vi mua hang cua ho ra sao [15,
19]. Do vay, trong nghién ctru ndy nhom tac gia s&€ xem xét
ddng thoi ca hai bién thai do tac dong dén y dinh hanh vi
mua TPHC tryc tuyén cua nguoi tiéu ding nhu thé nao.

Ngoai ra, dé giai thich mot cach hop 1y hon vé vai trd ciia
thai do anh huong téi dy dinh hanh vi ctia con nguoi. Trong
nghién ciru ndy nhém tac gia con st dung Thuyét do da dang
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phuong tién (Media Richness Theory-MRT) [40]. Thuyét
MRT d dua ra mot sy giai thich hop Iy vé sy hinh thanh bién
thai do ctia nguoi tiéu dung true tuyén théng qua cac yéu to
hién thi trén nén tang internet. Theo MRT, trén mdi truong
Internet, nguoi tiéu dung bi anh hudng boi su thiéu nhén thirc
day dii vé san pham dich vu vi chiing khdng thé duoc kiém tra
hodc thir nghiém. Do d6, viéc gi6i thiéu san pham truc tuyén
dong vai trd quan trong dé truyén tai thong tin dén khach hang.
Miic d6 da dang vé phuong tién ctia ban trinh bay san pham
truc tuyén ma trang Web sir dung cang cao, thi nguoi tiéu ding
cang ¢ thé thu dugc nhiéu thong tin hon. Céc hinh anh ngay
cang sinh dong va tinh twong tac cao khong chi glup nguoi tiéu
dung du doan chat hrong san pham tot hon ma con nang cao
niém vui mua sam va do d6 tac dong dén nhan thirc, thai do va
y dinh mua cta ngudi tiéu ding. Xem xét vé TPHC, su phong
pht vé théng tin san pham (dugc trinh bay trén trang web)
dong vai trd quan trong trong viéc hinh thanh thai do tich cyc
ctia ho ddi v6i san pham va ddi v6i kénh ban hang truc tuyén
nay, tir d6 phat sinh ra du dinh hanh vi mua dbi v6i mat hang
nay trén kénh béan hang truc tuyén ma ho vira méi tiép can.

2.3. M6 hinh va cac gid thiét nghién citu

M6 hinh nghién ctru y dinh, hanh vi tiéu dung TPHC
tryc tuyén dugc xay dung dua trén Iy thuyét nén tang TPB
va MRT. Theo d6, hanh vi mua truc tuyén duoc xac dinh
boi y dinh mua TPHC tryc tuyén, y dinh mua chiu anh
huong cua thai do dbi voi TPHC va thai do dbi véi mua
hang truc tuyén. Thai d6 dbi véi tieu dung TPHC chiu anh
hudng cua tap hop cac nhan thic vé tiéu ding TPHC, con
thai do ddi voi mua hang truc tuyén chiu anh hudng cia
nhan thirc vé mua hang qua Internet (Hinh 1).
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Hinh 1. M hinh nghién citu

Khi xem xét vé thai d ciia nguoi tiéu ding dbi véi TPHC,
cac nghién ciru trude day da kham phé ra nhiéu nhan t6 tac
dong Ién bién sb nay [11, 19, 20, 23, 24, 29, 41, 42, 43, 44, 45,
46, 47]. Trong nghién ctru nay, tac gia kham pha mot s bién
s6 anh huong dén thai do dbi vai tieu dung TPHC duoc xem
la c6 dnh huong manh trong cac béi canh nghién ctru trude
day, cu thé gdm: Nhén thirc vé gia trj ctia san pham nhu nhén
hiéu, tinh an toan thuc pham sur hiéu biét v& TPHC, gia ca,
ciing nhu nhan thirc vé loi ich cta tiéu dung loai san phém nay
¢6 thé mang lai (y thirc vé stc khoé va y thirc vé mdi truong).

Con thai do déi vai mua hang truc tuyén chiu tc dong chu
yéu tir nhan thirc va cam nhan ciia ngudi dung ddi véi giao

dich théng qua méi trudng truc tuyén. CAc nghién ciru trude
da chi ra rang, thai d6 ddi véi giao dich tryc tuyén chiu anh
huéng 16n boi cAc yéu td nhur thiét ké tham my, tinh twong téc,
niém tin va rti ro nhén thirc khi mua hang qua mang [14, 15,
16, 17, 18, 19, 20, 21, 22]. Do db, trong nghién ctru nay, tac
gia khdm pha tac dong cuia cac yéu to nay t6i thai do doi voi
viée mua hang tryc tuyén vé san pham TPHC nhu thé nao. Vi
vay, md hinh nghién ctru duoc dé xuat nhur sau:

- Nh&n dan hiru co (ND)

Dbi véi san pham hiru co, nhan déan 1a yéu t6 nhan dién
quan trong dé phan biét véi cAc san pham théng thuong
khéc. Nhing kién thirc va loi ich cia TPHC can dugc
truyén dat ro rang va chinh xac dén nguoi tidu dung sé gilp
ho dwa ra dugc cac quyet dinh mua hang sang sudt hon[48]
Logo va nhdn méc cd thé kich thich sy tin tuong va san
sang mua cua nguoi tiéu dung [49]. Viéc cung cap thong
tin va loi ich cta san pham hiru co mot cach chinh xac va
day du thong qua nhan dan c6 thé tao ra nhan thirc day du
V€ san pham hitu co, tir &6 hinh thanh thai do tich cuc ddi
v6i san pham hitu co. Gia thiét H1 duoc phat biéu nhu sau:

H1: Nhan dan hitu co tac dong tich cuec dén théi dg doi
voi tiéu dung TPHC

- An toan thye phim (ATTP)

ATTP duoc nhan thirc thdng qua qué trinh ché bién, xur ly
thye pham trong sudt qué trinh tir ¢ nudi/ trong dén luc thyc
phiam dugc giao dén tay nguoi tiéu ding, dé ngan ngira duoc
céc bénh ¢6 thé xay ra boi thuc pham. Trong thyc té thi mbi
quan tam vé an toan thyc pham ngay cang tang & hau hét cac
quoc gia [43]. Nguoi tiéu ding cling ngay cang nang cao cac
tiéu chuan, yéu cau nhiéu théng tin dang tin cay, lién quan dén
cé4c thuc phdm ma ho mua, dic biét 1a tinh hop 18 vé cac thanh
phan dam bao ATTP [47]. Thong thudng, nguoi tiéu ding
nhéan thie TPHC 12 dang tin cay hon vé tinh an toan thuc
pham. Vi vdy, nhan thirc vé ATTP ciing ¢b niém tin vé gia tri
ctia tiéu ding TPHC. Gia thiét H2 dwoc phat biéu nhu sau:

H2: Nhdn thirc ATTP tac dong tich cuc téi thai dé doi
voi tiéu dung TPHC.

- Sur hiéu biét vé TPHC ciia nguoi tiéu dung (SHB)

Trong qua trinh tim hiéu dé dua ra quyét dinh nén mua
loai thye pham nao, cAc kién thirc vé chung loai thuc pham,
Qqua trinh san xuét 1a mot khia canh quan trong anh hudng
rat 16n dén hanh vi cta nguoi tiéu dung, nhat 1a cac san
pham khdng gay ton hai dén méi truong. Cac nghién ciru
[11]; [44] da chi ra nhan thirc va kién thirc vé TPHC cua
ngudi tiéu ding s& anh hudéng dén du dinh, hanh vi tiéu
dung TPHC cuia ho. Theo nghién ctru [46] cho thiy, su hiéu
biét v& cac van dé lién quan dén xa hoi, moi trudng co tac
d6ng tich cuc dén théi d6 va hanh vi mua TPHC cua ngudi
tiéu dung. Do vay, gia thiét H3 dugc phat biéu nhu sau:

H3: Su hiéu biét ciia nguoi tiéu dung vé TPHC tac dong
tich cure dén thai do doi véi tiéu dung TPHC

- Gia ca (GC)

Trong marketing da chi r6 vai trd cua gié ca, 1a nhan t6
quan trong anh hudng téi quyét dinh mua hang cia nguoi
tidu dung. Thong thudng, ngudi mua s& chon lya san pham
c6 loi thé vé gia. Tuy nhién theo nghién ctru cuia Pauget va
cong su [50] vé tiéu dang TPHC ddi véi nhém ¢ thu nhap
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& mirc trung binh va cao da chi ra rang ho sin sang chi tra
gi& cao hon cho cac san pham TPHC. Nghién ctru [51] ciing
cho thay 65,8% ngudi dugc hoi ciing dong y mua voi mirc
gid cao cho TPHC dao va tdo. Tl nhitng nghién ctu nay
cho thay, gia khdng phai 1a yéu t6 can trg 1on d6i voi nguoi
mua va ho ludn dong ¥ tra gia cao hon cho nhém san pham
nay néu ho thay hop ly. Gia ca hop Iy con tao ra nhén thirc
va niém tin vé chat luong san pham, dic biét 1 san pham
hiru co. Do vy, gia thiét H4 dugc phét biéu nhu sau:

H4: Gié ca hop ly thc dong cung chiéu véi théi do doi
vdi tiéu dung TPHC

- Y thire vé sirc khoe (YTSK)

Theo Ahmad va cong su [52], nhirg ngudi mua c6 y
thire Ve véan d& stc khoé s& lya chon nhimng san pham tac
dong tot dén ca stc khoe ban than va bao vé moi truong
song. Nghién ciru ctia Kulikovski va cong su [53] ciing chi
ra rang TPHC gilp nguoi tiéu dung duy tri duoc 161 séng
lanh manh hon. Cac nghién ctru [54-55] ciing chi ra rang
mdi quan tdm vé stic khoé s& thic day hanh vi mua TPHC
clia ngudi tiéu dung. Thai do tich cuc dbi véi tiéu dung
TPHC dugc thé hién qua viéc nguoi mua dua ra quyét dinh
mua ma khdng nghi ngo hay so hi rang TPHC gay hai dén
sttc khoe [56]. Nguoi tiéu dung cd YTSK s& ¢6 khuynh
huéng chon lya cac san pham c6 lgi cho sirc khoé, nhu
TPHC. Vi vy, gia thiét H5 dugc phét biéu nhu sau:

H5: YTSK dnh huong tich cue dén thai dg d@si voi tiéu
diing TPHC

- Y thire vé moi trm‘)’ng (YTMT)

Ngay nay vi mudn nang cao ning suit trong san xuat,
qua nhiéu thudc trir sau, phan bon hoa hoc ¢6 hai cho moi
truong da duoc st dung, diéu nay thdi thic ngudi tiéu xanh
hudng téi tiéu dung cac TPHC dé bao vé mdi truong [57].
Tiéu dung TPHC dugc xem la mét trong cac hoat dong bao
vé moi truong va phét trién bén vimg [58] chi ra rang, nhan
thirc tich cuc va hanh vi tiéu ding cac san phdm TPHC, c6
mdi lién hé tryc tiép dén cac hoat dong vi mdi truong lanh
manh. Do d6, gia thiét H6 dwoc phét biéu nhu sau:

H6: Y thirc Vi mdi truwong danh hieong tich cue dén thai
d6 d6i vai tiéu dung TPHC

- Thiét ké va thim m§ trang Web (TKTM)

Khéc véi mua hang truyen thong, mua hang truc tuyén
ngudi tiéu ding khong thé cAm nam, nhan biét rd rang mui,
ket céu, dac dlem cua sin pham [59], [60]. Vi véy, trong mua
sim truc tuyén, cac yéu to lién quan dén tinh thim my cua
trang Web, s da dang phuong tién, sy hap dan tryc quan, su
thich thi chi phdi rat 16n t6i dy dinh hanh vi mua hang truc
tuyén [61]. Thiét ké va tinh tham m¥ ctia trang web tac dong
t6i nhan thirc va dong luc dbi véi hanh vi mua hang truc
tuyén [62]. Cu thé, thiét ké va tham my¥ cta trang web tdt c6
thé tao ra nhan thirc tt hon vé TPHC vé gié tri ciia chdng.
Do d6, gia thiét H7 dwoc phét biéu nhu sau:

H7: Thiét ké va tham my trang Web tac dong tich cuc
dén thai dé doi véi viée mua hang triee tuyén

- Tinh twong tac caa trang Web (TT)

Tuong téc la viéc thu thap thong tin va trao doi kinh
nghiém cuia ngudi tiéu dung trude khi ra quyet dinh mua hang
[22]. Cac trang Web tao ra trai nghiém tot ¢é thé thu hdt nhiéu

ngudi mua hon, va tao ramdi quan hé 1au dai véi khach hang
hon [26]. Do d6, tinh tuong tac ctatrang Web ciing dnh hudng
tich cuc dén théi do dbi véi mua hang trén nén tang truc tuyén.
Vi vay, gia thiét H8 dugc phét biéu nhu sau:

_ H8: Tinh tuong tac ciia trang Web anh huwéng tich cue
den thai do doi véi viéc mua hang truc tuyén

- Niém tin vao trang Web (NT)

Niém tin 1a sy tin tuong ddi véi sy chinh tryc, nang luc
gitra moi quan hé trao doi cﬁa‘céc bén. Do théng tin khéng
c6 su can xing Vé} su 10 s¢ vé chu nghia co hdi trong Céc
giao dich tryc tuyen [63], niem tin duge xem la thanh phan
quan trong ddc biét, thic day ¥ dinh mua hang trén nen ting
thuong mai dién tir [64], [65] cho rang sy tin tuong vao mot
trang Web anh huong déng ke dén thai d6 cua ngudi mua
ddi vai trang We,b. Do @6, niém tin c6 thé duoc xem laco
tac déng manh dén ca théiqd(f) vay dinh mua d6i véi TPHC.
Gia thiét H9 dugc phét biéu nhu sau:

H9: Niém tin anh hucng cing chiéu dén théi dg doi voi
viéc mua hang truc tuyén

- Riii ro dwge nhin thirc (RRNT)

Trong’méi truong truc tuyén, rai ro dugc nhan thic 12
rao can doi véi hanh vi mua cua khach hang. Su so sanh va
danh gia cac rui ro ma khéph hang c¢6 thé nhan duogc khi
mua hang tryc tuyen c6 the 1a vo thire hodc la 6 Y thuce
[25]. Cac nghién ctru trude day [26, 27] ghi nhén moi lién
hé tiéu cuc ’gifra rui ro duoc nhan thirc va thai do doéi V('rj
kénh mua sam trén moi truong internet nay. Vi vay, ¢0 the
cho rang rti ro dugc nhén thic tao ra thai do tiéu cyc cho
ngudi mua doi voi viéc mua hang truc tuyen, trong do co
TPHC. Gia thiét H10 dugc phat biéu nhu sau:

H10: RRNT dnh huong nguoc chiéu dén thai do doi voi
viéc mua mua hang truc tuyén

- Thai d¢ dbi vei tiéu dung san phidm hiru co (TPTP)

Thai do tich cuc voi TPHC c6 thé kich thich hanh vi tiéu
thu cac TPHC. Cac nghién ctru [66, 67] xac nhan rang, co
moi quan hé tich cyc gitra thai @6 va y dinh mua cta ngudi
tiéu dung ve TPHC. Cac nghién ctru [68, 69] cho thay thai
d0 cua ngudi tiéu dung ve cac dac trung clia sain pham TPHC
s& tao dong lyc cho qua trinh ra quyet dinh tiéu dung san
pham nay. Do do, gia thiét H11 dugc phat biéu nhu sau:

H11: Théi d¢ doi voi tieu dung TPHC c6 dnh huwdng
tich cuc dén y dinh mua TPHC truc tuyén.

- Thai @ dbi véi mua hang truc tuyén (TPTT)

T]QTT tac d(}ng 16n t&i viée hinh thanh y din}} tham gia
mua sam tryc tuyen [70]. Mot ngudi co thai d6 tot thi s& ¢o
nhiéu kha nang mua TPHC truc tuyen Cac nghién ctru [71,
72] da cung cap chimg ctr cho thiy méi quan hé cling chiéu
gitra thai do ’va y dinh mua hang trén internet cia nguoi
mua. Gia thieét H12 dugc phat biéu nhu sau:

H12: TDTT tac dgng cing chiéu dén y dinh mua TPHC
truc tuyén.

- Y dinh mua (YD)

Y dinh 14 nhan thirc vé su sin séng ctia mot ca nhan dé
thuc hién mot hanh vi nao d6 va la yéu t6 du doan tot nhat
cho hanh vi. Theo TPB, y dinh thyc hién mot hanh vi cu thé
cang cao thi hanh vi cu thé d6 s& duoc thuc hién cang 16n
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[32]. Nguoi dung ¢6 ¥ dinh mua mét san pham nao do sé c6
kha ning dua ra hanh vi mua thyc té cao hon so véi nhiing
nguoi khong c6 y dinh mua. Céc nghién ctru trude da chira
rang con dudng tir y dinh mua TPHC dén hanh vi mua thyc
té la tich cuc va co y nghia [73, 74, 75]. Gia thiét H13 la:

H13: Y dinh mua TPHC dnh hwéng tich cuc dén hanh
vi mua TPHC.

3. Phwong phép nghién céu va thu thip dir liéu

Nghién ctru nay duoc thuce hién qua hai giai doan. Giai
doan dau, tAc gia st dung phuong phap nghién ciru dinh tinh,
bang hinh thic thao luan véi cac cAu hoi mé clng céc
chuyén gia c6 kinh nghiém lién quan dén kinh doanh san
pham hiru co trén nén tang tryc tuyén va 50 dap vién la nguoi
tiéu dung da timg mua sam TPHC qua kénh truc tuyén. Muc
dich cuia giai doan nay & nham hoan thién cau trlc, tir ngir
duoc dang trong bang cau hoi va kiém tra sy phi hop cuia
timg thang do, sang loc cac bién quan st trong md hinh
nghién ctru duoc dé xudt, tac gia da khing dinh sau nhan t6
anh huéng t6i thai do ddi véi TPHC va bén nhan t§ anh
huong t6i thai do vé viéc mua hang truc tuyén dwoc dé xuit
trong md hinh nghién ctru phd hop voi bdi canh tai Viét
Nam, du diéu kién dé dua vao nghién ciru dinh luong.

Tt ca céc céc thang do déu duogc ké thira tir cac nghién
ctru trude. Cu thé, thang do vé “Thiét ké va tham my trang
Web” tac gia sir dung cuia nghién cau [76], “Tinh tuong
tac”,“Rui ro nhén thic ” va “Nhan dan” st dung ctia nghién
ctru [26], “Niém tin” ciia nghién ciru [24, 60], “Thai d6 voi
viéc mua hang truc tuyén” cua nghién ctru [21, 77], “An
toan thuc phdm”, “Gia ca”, “Y thic vé sirc khoe” va “Y
thirc vé moi trudng” cua nghién ctru [24], “Su hiéu biét”
cta nghién ctru [23], “Thai do déi voi tiu dung TPHC”
cua nghién cuu [60, 78].

Giai doan tiép theo dugc thyc hién thdng qua phuong
phap nghién ctru dinh luong, bang phuong phap chon miu
thudn tién, nghia la 1ay mau duya trén sy thuan loi hay su dé
tiép can cua ddi tuong duge khao sat dudi hinh thirc bang
cau hoi duge phét truc tuyén, ddi tuong khao sat chu yéu
Ia nhitng nguoi tiéu dung tré tudi, nhu sinh vién thudc cac
truong dai hoc, cdc can b cong nhan vién chire, nhitng
nguoi lam cdng viée ty do da timg mua TPHC qua kénh
tryc tuyén, hién dang sinh song trén dia ban Thanh phé Da
Néng. Pay la nhimg dbi twong ma trong nghién ctru so bo
ban dau cho thdy, ho 1a nhitng ngudi ¢ mong mudn tiéu
ding TPHC tryc tuyén chii yéu hién nay. Kich thuéc miu
450 nguoi, két qua thu vé dugc 432 ban tra 10 hop 18 sau
khi loai bo di nhirng dép tmg vién khdng du diéu kién, chua
timg tiéu ding TPHC qua kénh truc tuyén (ty 1é phan hoi
dat 96%). Bang cau hoi dinh lugng duot thiét ké voi
57 bién quan sét, dugc do bang thang do Likert 5 muc do
(1: hoan toan khdng dong y, 5: hoan toan dong ).

Dir liéu dugc phan tich bang phuong phép PLS-SEM,
boi phdn mém Smart PLS 3.3.9. Garson (2012), cho ring
PLS la cach tiép can dugc sir dung rong réi va hiéu qua nhét
trong phan tich cac mé hinh c4u trdc tuyén tinh cd chira cac
bién tiém an. Két qua thu dugc cho phép danh gia do tin
céy (reliability), gia tri phan biét va hoi tu (discriminant
and convergent validity) cua céc thang do, ngoai ra con ude
tinh dugc hé s6 hdi quy chuan héa cho cac mdi quan hé

nghién ctru trong md hinh. Mtic ¥ nghia ciia cAc hé s6 hoi
quy dugc tinh todn bang boothstrapping véi mirc
boothstrapping duoc str dung 1a 1000. Tién trinh phan tich
dugc thuce hién véi viée danh gia md hinh do luong dé kiém
tra chat lugng thang do. Sau d6, md hinh cau tric duoc
danh gia kha nang giai thich ly thuyét cia mo hinh va kiém
dinh céc gia thiét. Cu thé, dir lidu duoc phan tich qua céc
bude nhu sau: i) Théng ké mo ta mau nghién ctru; ii) Panh
gia mod hinh do ludng; iii) Phan tich hdi quy nham kiém
dinh céc gia thiét nghién ctru; iv) Phan tich ¢a nhém xem
xét sy anh hudng ciia bién diéu tiét 1én md hinh nghién ciru.

4. Két qua nghién ctru va thao luin
4.1. Két qua nghién ciru
4.1.1. M0 ta mau nghién ciru

Téng cong c6 450 ban cau dugc gui di théng qua
Google Form, sau khi loai trir cic ban tra 161 khdng hop 1¢,
nhom thu vé 432 ban tra 1oi phu hop.

Trong mau khao sat, phan 16n cac dap vién duoc hoi 1a
nit (66,4%), d6 tudi tir 30 tudi tré xudng (86,4%). Hoc van
ciia dap vién chu yéu la trinh d6 Dai hoc - Cao ding
(85,1%), thu nhép tir 5 dén 10 triéu mdi thang (62%).
4.1.2. Danh gia mé hinh do luong

Dé danh gia mo hinh do ludng cuia cac thang do, nghién
ctru ndy st dung ba tiéu chi bao gdm do tin cay nhat quan
ndi by, d6 gia tri hoi tu va do gid tri phan biét da duoc
khuyén nghi boi Hair va cong su [79].

Dau tién, do tin cay nhat quan ndi bo dugc danh gia thong
qua hé sb tai ngoai (outer loading) cia cac chi béo,
Cronbach’s Alpha va d¢ tin cdy tong hop CR (composite
reliability). Theo Hulland [80] hé sé tai ngoai, Cronbach’s
Apha va CR phai 16n hon hodc bang 0,7 thang do méi dap
ung d6 tin cay nhét quéan ndi bo. Tuy nhién, theo Hair va
cong su [79] chira rang, trong céc nghién ctru khdm phé cac
chi s nay ciing 6 thé thudc khoang tir 0,6 dén 0,7. Do gia
tri hoi tu duoc danh gia bang hé sb phuong sai trich trung
binh (AVE). Theo Fornell va Larcker [81], AVE phai lon
hon hoic bang 0,5 thi thang do mai dat duoc do hoi ty.

Két qua phan tich 1dn mot, ¢6 bdn chi bao bi loai khoi
mo hinh vi ¢d hé s tai ngoai nho hon 0,7; cu thé 1A ATTP3
(0,668), GC4 (0,686), YTMTL (0,619), YTMT4 (0,696).
Két qua phan tich Ian hai cho thdy, cac thang do déu dat do
tin cay nhat quan noi tai. Cc hé so tai ngoai déu Ién hon
0,7, Cronbach’s Apha Va CR déu nam trong ngudng tir 0,7
tro 18n. Ngoai ra, chi s6 AVE cua céc thang do ciing déu
16n hon 0,5. Do d6, c6 thé khing dinh rang cac thang do
cta nghién ctru ndy dat duoc do gid tri hoi tu (Bang 1).

Dé danh gia gia tri phan biét cua thang do (discriminant
validity) nhiéu nghién ctu st dung tiéu chi Fornell —
Larker. Tuy nhién, theo [82] sir dung cé&c nghién ctru mo
phong da chi ra gia tri phan biét dugc do luong tét hon
théng qua chi s6 HTMT (heterotrait-monotrait). Vi thé,
trong nghién ctru ndy nhém ciing st dung chi s6 HTMT
kiém tra d6 phan biét cta cac thang do. Két qua nghién ciru
chi ra rang, khong c6 gi4 tri HTMT nao thip hon hay cao
hon khoang tin cay (cac chi s6 HTMT déu nim & ngudng
0.9 tré xudng). Tir két qua nay cho thdy, cac thang do déu
dat gi4 tri phén biét (Bang 2).
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Bing 1. Két qud kiém dinh d¢ tin cdy nhdt QUan ngi tai va dg SHB4 0,785
gia tri hoi tu cua cac thang do STT1 0,844
Average STT | STT2 | 0854 | 0804 | 0884 | 0718
Outer |Cronbach |Composite| Variance STT3 0,844
Loading| 's Alpha | Reliability | Extracted TDTP1 | 0,720
(AVE) TDTP2 | 0,798
ATTP1 | 0,819 TDTP | TDTP3 | 0,749 | 0844 | 0888 | 0,615
ATTP | ATTP2 | 0,820 0,725 0,844 0,643 TDTP4 | 0,842
ATTP4 | 0,765 TDTP5 | 0,805
°C | “ocs [opm | 0% | 0m | o7 ToTT2 T o885
HV1 0,856 TDTT TDTT3 | 0825 0,874 0,914 0,726
HV2 0,879 TDTT4 | 0,867
HV ava 0,810 0,86 0,905 0,704 TKTML | 0.836
:\Dﬂll 8:222 TKTM iimg gzgig 0,851 0,899 0,689
ND ND2 0,883 0,893 0,933 0,823 TKTM4 | 0,843
ND3 0,910 YD1 0,876
NT1 0,845 YD2 0,845
NT2 0,764 YD YD3 0,858 0,902 0,927 0,718
NT NT3 0,810 0,853 0,895 0,63 YD4 0,815
NT4 0,790 YD5 0,842
’F\;;i 8;23 YTMT ﬁmg gggg 0686 | 0864 | 0761
RR RR2 0,803 0,817 0,89 0,731 YTSK1 | 0,877
RR3 0,899 YTSK2 | 0,907
SHB1 0,873 YTSK | YTSK3 | 0,883 0,912 0,935 0,744
SHB SHB2 0,841 0,853 0,901 0,694 YTSK4 | 0,897
SHB3 0,831 YTSK5 | 0,738
Bdng 2. Gia tri HTMT ciia cac bién trong mo hinh nghién ciru
ATTP| GC HV ND NT RR | SHB | STT |TDTP| TDTT | TKTM YD YTMT YTSK
ATTP
GC 0,864
HV 0,396 0,168
ND 0,687(0,547| 0,423
NT 0,482(0,372| 0,427 | 0,513
RR 0,286(0,245| 0,433 | 0,402 | 0,695
SHB |[0,514|0,296| 0,574 | 0,435 | 0,431 |0,386
STT ]0,4240,379| 0,483 | 0,498 0,855| 0,63 | 0,372
TDTP |0,718]0,559| 0,54 0,406 | 0,654 |0,482| 0,511 0,638
TDTT |0,605|0,525| 0,405 | 0,576 | 0,685 |0,467| 0,296 [0,695| 0,63
TKTM | 0,49 |0,316| 0,426 | 0,386 | 0,78 | 0,544 | 0,49 |0,784|0,608| 0,592
YD 0,526(0,376| 0,797 | 0,493 | 0,541 | 0,437 | 0,406 {0,545|0,651| 0,651 0,491
YTMT [0,667|0,522| 0,669 | 0,562 | 0,503 |0,383| 0,617 |0,651|0,764| 0,516 0,513 | 0,706
YTSK |0,768|0,704| 0,24 0,49 0,217 | 0,073 | 0,336 |0,142| 0,443 | 0,455 0,271 | 0,393 0,588

4.1.3. Kiém dinh gid thuyét

Dau tién, hé sé phong dai phuong sai (VIF) dugc kiém
dinh dé danh gi4 xem lidu hién tuong da cong tuyén giita
céc bién doc 1ap c6 thé anh huong dén viée kiém dinh cac
gia thuyét nghién ctru hay khong. Két qua cho thay gia tri
VIF cia cac cau trc trong nghién ciru ndy nam trong
khoang cho phép (VIF <3). Do vay, mé hinh khdng cé hién
tugng da cong tuyén xay ra.

Dé kiém tra cac tac dong truc tiép giita Cac bién trong
md hinh nghién ctru. T-test véi ki thuat Bootstrapping (N
= 1000) dwoc &p dung. Két qua phan tich hé s6 duong dan

chi raring, c6 9 trong 13 gia thuyét c6 h¢ s6 dudng dan dat
y nghia thong ké & mirc 5%. Cu thé, 9 gia thuyét dwoc ing
hd vé mat dir liéu gom H2, H3, H4, H6, H8, H9, H11, H12
va H13, bén gia thuyét con lai khong dugc tng ho vé mat
dir liéu (Bang 3).

Két qua md hinh phan tich dwong din ¢ Hinh 2 cho
thdy, 4 yéu t6 “An toan thuc pham” (B= 0,363), “Su hiéu
biét” (B= 0,108), “Gia ca” (B= 0,110) va “Yéu t6 moi
truong” (B=0,401) ¢ tac dong duong dén “Thai do dbi voi
tiéu dung TPHC”. Trong d6, “Yéu t6 mdi truong” anh
huéng manh nhit dén “Thai do ddi vai tiéu ding TPHC”.
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Yéu t6 “Su tuong tac” (B=0,267) va “Niém tin” (B=0,305)
c6 tac dong cuing chidu dén “Thai do vé viéc mua hang truc
tuyén”, trong d6 “Niém tin” c6 mirc tac dong manh hon
dén “thai d6 ddi voi mua hang truc tuyén”.

Bing 3. Két qua kiém dinh cac gid thuyét nghién citu

trén ky thuat Blindfolding, gia tri Q2 ctia c4c bién “Hanh vi
mua”, “Thai do dbi véi tiéu dung TPHC”, “Thai d6 vé viée mua
hang tryc tuyén” va “Y dinh mua” 1an luot 1a 0,344; 0,289;
0,296 va 0,309. Két qua nay cho thay, mé hinh nghién ctru c6
kha nang du bao ¢ mirc trung binh, phii hop dé du doén vé hanh

Mb hinh nghién ci vi mua TIi’HC qua kénh truc tu}len c1\1a n'gu(n tiéu dl{ng.\
Gia Hésé | Po lech Kt Iui Nghién ctru cling quan tam va Xac nhan vai tro trung
thuyét | dwomg | chuin VaTLI-ue VaF;L_Jes ¢t luan gian cua bién “théi do déi véi tiéu dung TPHC” va “théi do
din (B) | (Std.) vé viéc mua hang tryc tuyén” trong méi ‘quan h¢ dbi ung

H1 -0,075 | 0,049 | 1,511 | 0,131 Béc bo ciia md hinh nghién ctru nhu theo dé xuét ciia Peacher va

H2 0,363 | 0,055 | 6,617 | 0,000 | Chdpnhan | Hayes [84]. Két qua cho thay tac dong gian tiép ¢ 14 moi

H3 0,108 0,045 | 2,411 | 0,016 | Chap nhan guan hé déu cd y nghia thong ké véi chi s6 P-values nho

H4 | 0110 | 0053 | 2068 | 0039 | Chipnhan | hon005(Bangd).

H5 -0,063 0,049 1,281 | 0,201 Bac bo Bdng 4. Ket qua kiém tra c&c anh hudng trung gian

H6 0,401 0,048 8,400 | 0,000 | Chép nhan ) Original| Sample | Standard [T Statisticq p

H7 0,127 0,071 1,788 0,074 B4c bo Moi quan hé Sa(mg)le I\ZIea;n I(Deviatior; (|O/5|-§DE \alues

— 0 M) |(STDEV)| V
:2 gég; 8'822 2232 g’ggg S}I‘i‘p ni‘i‘n SHB->TDTP->YD->HV| 0029 | 003 | 0012 | 2371 |0018
] ] ] ) ap nhan
YTMT->TDTP -> YD -

H10 0,037 | 0051 | 0,729 | 0,466 Béc bo >V 0108 | 0,108 | 0,025 | 4281 0,000

H1l 0,381 0,064 | 5988 | 0,000 | Chip nhin NT->TDTT->YD->HV | 0,081 | 0,081 | 0,020 | 4,130 |0,000

H12 0373 | 0054 | 6,891 | 0,000 | Chépnhan ATTP ->TDTP -> YD | 0,139 | 0,137 | 0,032 | 4369 |0,000

H13 0,708 | 0,035 | 20,251 | 0,000 | Chépnhan STT->TDTT>YD->HV | 0071 | 0070 | 0022 | 3254 [0,001

YTMT -> TDTP-> YD | 0,153 | 0,152 | 0,033 | 4,597 |0,000
L ' RR->TDTT->YD->HV | 0,010 | 0,010 | 0014 | 0730 |0466
HL 0075 o NT->TDTT->YD | 0114 | 0,115 | 0,027 | 4152 |0,000
ATTP . _—
0363 T TKTM->TDTT > YD | 0,047 | 0,049 | 0028 | 1691 [0,091
H3: 0.108" .. Ri=0.482 Ri0416 . HB: 0267 STT TDTT -> YD ->HV 0,264 | 0,265 0,040 6,663 |0,000
SHB "
TR 1T / ND->TDTP->YD |-0028-0,028| 0017 | 1667 |0,096
Hd4: 0,110 T H: 0305
oc . m,m&\f. %n: p - TKIM>TOTT> YD1 0,034 | 0,035 | 0020 | 1703 |0,089
N v | Rvar oag GC->TDTP->YD->HV | 0,030 | 0,030 | 0,014 | 2,047 |0,041
ISR l , = SHB->TDTP->YD | 0,041 | 0042 | 0018 | 2,349 |0,019
H13:0.708"
- ND -> TDTP -> YD -> HV| -0,020 | -0,020 | 0,012 | 1670 [0,095
HV Note: **'p<0.01, “p<0.03, R - -
oo e ATTP->TDTP->¥YD ->| 98 | 0,007 | 0024 | 4175 |0,000
R*=0.5 = not significant HV
Hinh 2. Két qud m6 hinh phan tich didng dén YTSSK-> TDTP->YD |-0,024 | -0023 | 0020 | 1,198 0231
21 R - L, .k T W YTSK ->TDTP -> YD -

Dé kiém tra kha ning du doan ctia cau trdc noi tai vé gia gy -0,017-0,016 | 0,014 | 1182 0,237
tri ctia CAC moOi guan hé trong md hinh, nghién ctru nay st dung RR->TDTT->YD | 0,014 | 0014 | 0019 | 0731 |0465
gia trj R?. K&t qua chi ra gia tri “Hanh vi mua” (R*=0,5), “Thai TDTP->YD->HV | 0270 | 0,269 | 0048 | 5661 |0,000
d6 doi vdi tiu dung TPHC” (R?=0,482), “Thai 4§ v vigo mua GC->TDTP->YD | 0,042 | 0042 | 0020 | 2,044 [0041
hang tryc tuyén™ (R*=0,416), Y dinh mua™ (R*=0,439) duoc ™7 >7DTT->vD | 0,100 | 0,099 | 0030 | 3315 |0001

danh gid 14 c6 kha nang du doan ¢ muc cao [83].

Ngoai ra, nghién ctru ndy con str dung chi sé f2 dé danh
gid murc do tAc dong cua cac bién doc lap 1én bién phu
thudc. Két qua cho théy mic d¢ giai thich cua cac bién “Y
thirc vé mOI truong”, “An toan thyc pham”, “Su hiéu biét”,
“Y thirc vé sitc khoe” dén “thai do ddi voi TPHC” & mite
tir trung binh dén rat nho 2 1an lugt bang 0,198, 0,115,
0,016 va 0,014. Mirc d¢ giai thich cuiia cAc bién “Niém tin”,
“Syr trong tac” dén “Thai d6 vé viéc mua hang truc tuyén”
cling nim ¢ muc trung binh nho hé sé 2 1an luot 12 0,061,
0,014. Mirc do giai thich ciia cac bién “Thai d6 d6i voi tidu
diing TPHC” (f=0,182) va “Thai do vé viéc mua hang truc
tuyén” (f2=0,174) dén “Y dinh mua” chi & muc trung binh,
va muc d6 giai thich cua “y dinh mua” (f2=0,708) dén
“hanh vi mua la kha cao.

Ngoai ra, nhém nghién ctru diing hé s6 Q? (cross-validated
redundancy) dé danh gia mac do phtl hop caa mé hinh. Dia

Cudi cling, sau khi d kiém tra tinh bat bién ciia mé hinh
nghién ciru thi nhém tiép tuc phan tich da nhém (MGA)
dugc phét trién boi Sarstedt va cong su [85] dé kiém tra
xem liéu cac nhdm da xac dinh trude ¢6 su khéac biét dang
ké trong woc tinh tham s cu thé hay khong. Cu thé nghién
clru nay xem Xét sy anh hudng ciia bién dicu tiét la gisi
tinh. Ket qua nghién ctru & Bang 5 da cho thay, ¢ sy khéc
blet vé quan diém giita nam va nir vé cac moi quan hé g1u'a

“rii ro nhan thirc”, “sy tuong tac” va “thiét ké thim my”
anh hudng toi “thai do vé viéc mua hang truc tuyén” co
p-Value new <0,05. Trong d6 tc dong 16n nhat 1a “thiét ké
thAim my” anh huéng to1 “thai do vé viéc mua hang truc
tuyén”. Ngoai ra, két qua nghién ctru cling chi ra c6 su khac
biét gitra nam va nir vé moi quan h¢ gitra “thai d6 ddi véi
TPHC” @i v6i “y dinh mua” va méi quan h¢ gitra “y dinh
mua” ddi v6i “hanh vi mua”. O cac mdi tac dong con lai
thi khéng c6 su khac biét do p-Value new > 0,05.
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Biing 5. Két qua phan tich da nhém MGA

Path p-Value
Coefficients- |original 1-tailed an\a/s:ﬁ?]iv)v
diff (nam - nu)| (ham vs nu)

ATTP -> TDTP 0,100 0,211 0,422
GC -> TDTP -0,126 0,89 0,221
ND -> TDTP 0,177 0,05 0,100
NT ->TDTT 0,150 0,13 0,259
RR -> TDTT 0,361 0,000 0,001

SHB -> TDTP -0,054 0,739 0,521
STT->TDTT 0,264 0,009 0,017
TDTP -> YD 0,249 0,013 0,027
TDTT ->YD 0,163 0,064 0,129

TKTM -> TDTT -0,539 1,000 0,000

YD ->HV 0,139 0,019 0,038
YTMT -> TDTP -0,048 0,677 0,645
YTSK -> TDTP -0,064 0,746 0,509

4.2. Thdo ludn

Nghién ctru nay tap trung lam rd sy hinh thanh y dinh
mua TPHC trong diéu kién mdi truong truc tuyén. Dya trén
ly thuyét TPB va MRT, nghién ciru da xem xét vai tro trung
gian cua “thai dg doi véi tidu dung TPHC ” va “thai do ve
viée mua hang triec tuyén” trong viée thlc day y dinh va
hanh vi tiéu ding TPHC. Céc két qua nhan duoc cho phép
danh gi4 ban dau vé hanh vi nguoi tiéu dung Viét Nam
trong mua sdm cé&c san pham TPHC théng qua mdi trudng
truc tuyén, diéu ma hau nhu chua ¢ nghién ctru ndo trude
d6 thye nghiém tai thi truong Viét Nam.

Thi nhat, nghién ctru x&c nhan, ca hai yéu td “théi dé doi
véi tieu ding TPHC” va “thai dé vé viéc mua hang truc
tuyén” @éu anh huong dén hanh vi mua TPHC #rue tuyén cia
ngudi dan thanh phd Pa Ning. Két qua khao sat thuc nghiém
nay cho thay su phll hop vai nén tang ly thuyét va cac nghién
clru gan day nhu nghién ctru cua [19, 60]. Trong d6, thai do
doi voi tiéu ding TPHC ¢6 hé sb (B =0,381) dwoc xem la co
tac dong rd nét dén y dinh mua TPHC tryc tuyén cua ngudi
tieu dung. Piéu nay c6 thé duoc giai thich boi vi ¥ dinh tiéu
ding TPHC bi chi phdi boi nhimg ky vong vé loi ich ma
TPHC c6 thé mang lai nhur bao vé strc khoé, tranh dugc céc
nguy co bénh tit ¢ thé gay ra tir thyuc pham, viéc sir dung
TPHC lai dwoc xem nhu 1a mot hanh dong gop phan bao vé
moi trudng, thic dy phét trién bén vimg. Bén canh do, ngudi
tiéu ding ngay cang nang cao c4c tiéu chuin vé an toan thyc
phim, ciing nhu sy hiéu biét vé vai trd ciia TPHC ngay cang
tang, cUng vai thu nhap ngay cang tang gia ca khong con la
tr& ngai, diéu ndy cang thdi thic ngudi tiéu ding hudng i
lya chon nhiing san ph?im an toan nhu TPHC.

“Thai d¢ vé viéc mua hang triec tuyén” ciing cb tac
dong khé 16n dén y dinh mua TPHC (B =0,373). Két qua
nay pht hop véi cac nghién cuu [21, 76]. Boi vi, mua
TPHC qua kénh tryc tuyén mang lai ca lgi ich vé klnh té
va tinh than, tiét kiém dugc thoi gian, tién loi trong lya
chon, so sanh gi4 ca, nhanh chdng trong dat va nhén hang.
Két qua ndy ciing chi ra rang, ngudi tiéu dung Viét Nam
dang ngay cang c6 xu hudng chuyén d6i kénh mua sam san
pham TPHC sang mdi truong truc tuyén, didu ma trude dai
dich Covid 19 hdu nhu khdng phd bién. Biéu nay duoc xem
nhu 13 mot chi dan cho thiy, céc nha cung img TPHC da

6 nhimng cai tién trong cung tng TPHC trén mdi truong
tryc tuyén, tao didu kién dé nguoi tiéu dung tin tuong va
d& dang tiép can lya chon san pham dic thi nay. Day ciing
duge xem la dic trung riéng ctia nghién ctru nay so véi cac
nghién ctru di trude vé tidu ding TPHC, dic biét 1a trong
bdi canh nghién ctru tai thi truong Viét Nam.

Thirhai, két qua nghién ctru khang dinh lai vai trd trung gian
cta “théi dé doi véi tidu dung TPHC ” va “théi dé doi véi mua
hang fruc tuyén”. Céc nghién ciu trude tai Viét Nam nhu
nghién ctru [23, 24] da chi ra anh huong ciia thai do doi véi
TPHC 0 tac dong 1én “y dinh”, “hanh vi” mua TPHC trong
diéu kién mua TPHC truc tiép. Két quéa thuc nghiém ctia nghlen
ctru Ndy mot lan nita khang dinh lai vai trd cia thai dé doi voi
tiéu dung san phdam TPHC trong mdi trudng internet. Ngoai ra,
két qua nghién ctru thuc nghiém ciing thira nhan, ngudi tiéu
duing ciing ¢ thé ¢6 y dinh mua TPHC néu ¢ théi do tich cuc
v6i kénh thuong mai tryc tuyén ndy. Két qua nghién ctru nay da
kham phé ra xu hudng tiéu dung maéi ctia ngudi tiéu dung Viét
vé c4c san pham TPHC dé cac nha hoach dinh chinh sach, nha
cung tmg TPHC c6 thé c6 céc giai phap dé phét trién hé thong
phan phéi san phdm TPHC qua kénh phan phdi hién dai nay.
Cu thé, cac nha cung tmg can tap trung vao cAc giai phap dé
nang cao nhan thirc vé loi ich va sur hiéu biét vé dic tinh an toan
ctia TPHC, cAc yéu t6 di dugc khang dinh trong nghién ctu
thuc nghiém 1a ngudi tiéu ding rét quan tam. Ngoai ra, dé giam
khoang cach gitta gia tri thuc té va loi ich dugc cam nhén khi
mua hang trye tuyén, nha cung umg can ch trong t6i viéc Xay
dung nién tin va gia ting su gan két voi ngu(n mua, nham tao
ra théi d tich cuc hon cho ngudi tiéu dung dbi véi kénh ban
hang truc tuyén nay. P6 1a didu ma trong nghién ciu thuce
nghiém cho thiy nguoi mua hang danh gié rat cao.

Thiz ba, cAc gia thuyét H1 (nhan dan tac dong tich cuc dén
thai do doi véi tieu diung TPHC), H5 (“y thire vé sirc khée”
tac dong tich cuc dén “thai dé doi voi tiéu ding TPHC ), H7
(“thiét ké va tham my trang Web ” tac dong tich cuc dén “thai
do voi viée mua hang true tuyén ), H10 (“rii ro diege nhdn
thire” tAc dong tiéu cuc dén “thai dg véi viéc mua hang tric
tuyén ), bi bac bo. Pay ciing 1a diém khéc biét ciia nghién ctru
nay so véi cac nghién ciru trude [19, 20, 41]. Piéu ndy cd thé
duoc ly giai boi dde thu tiéu dung cta ngudi Viét Nam. Nguoi
Viét Nam thuong c6 nhan thirc mot cach hoi hot, khdng chéc
chéin v& céc thong tin lién quan dén san pham duoc ghi trén
cé&c nhén dan. Chinh tdm ly chi tiéu nay ctia nguoi Viét Nam
d3 tao dong co cho nhiéu t6 chirc, c& nhan kinh doanh san
pham hang gia, hang kém chét luong gié ré ra thi truong dé
canh tranh véi c4c san phdm hang chinh hang. Ngudi tidu
dung Viét Nam thudng dua ra quyét dinh mua dua trén cam
tinh nhiéu hon. Gia thiét H5 vé mdi quan hé giita “Y thitc vé
sike khoé” tac dong dén “thai dé doi véi tieu ding TPHC”
trong nghlen ctru thye nghiém nay ciing khdng dugc tng ho.
Diéu ndy cho thiy, cac van dé vé stc khoé chua dugc nguoi
tiéu dung Viét Nam quan tdm mot cach xac dang. Gia thiét
H10 “Ruii r0 duwoc nhdn thire khi mua hang truc tuyén” tac
ddng dén “thai dg voi viéc mua hang truc tuyén “trong nghién
ctru ndy ciing khong duoc ung ho trong két qua nghién ciru
thuc nghiém. Diéu nay ciing phii hop véi théi quen mua sim
hién nay ciia ngudi Viét. Hau hét, nguoi tiéu dung Viét khi
mua sim tryc tuyén déu chon hinh thirc mua trude, kiém tra
hang xong méi tra tién sau (COD). Cac chinh séch Ship COD
nay lai dang rit pho bién & cac doanh nghiép kinh doanh
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TPHC nhim tao niém tin va thu hat khach hang. Chinh vi vay
“nhén thikc vé rii ro khi mua thuee pham truc tuyén” khong
con Ia tré ngai d6i voi nguoi tiéu ding Viét Nam.

Gia thuyét H7 vé mdi quan hé giita “thiét ké va tham my
trang Web” tac dong dén “thai d¢ véi viéc mua hang triec
tuyén” ciing khdng duoc ung ho trong két qua cia nghién
ctru thue nghiém. Diéu nay ciing dugc ly giai boi trong bbi
canh phan phdi san pham TPHC hién nay hau hét dugc phan
ph01 théng qua cac nha phan phdi 16n, chuyén doanh vé thue
pham Ho vira cé kénh phén ph01 & ca online 1an truyén
thong tai cira hang dé tao thuan loi t6t nhat cho viée dat hang
va mua hang cua nguoi tiéu ding. Hé thong ban hang qua
kénh truc tuyén dwoc cac nha phan phdi nay thiét ké rat
chuyén nghiép, phu hgp vé6i cac dinh hudng marketing va
ban hang hiéu qua. Chinh diéu nay da lam giam di sy lo ning
t6i tinh thAm my cua trang web cua ngudi mua.

Cudi cling, dic diém nhan khau hoc (gidi tinh) ctia ngudi
tiéu diing da dugc Xac nhan Ia yéu t6 diéu tiét quan trong cho
cac moi quan hé trong nghién ctru nay. Két qua nghién ctru
cho thiy tc dong ctia cac mbi quan hé gitra “rui ro nhén thirc”
dén “thai do mua hang truc tuyen”, “su tuong tac” dén “thai
d6 mua hang truc tuyén”, “thai do dbi véi tiéu dung TPHC”
dén “y dinh mua TPHC”, va “y dinh mua TPHC” dén “hanh
vi mua TPHC”, trong nghién ctru nay thi anh hudng cua ngudi
tiéu ding 1a nam gii manh hon d6i véi nguoi tiéu ding 1a nix
gi6i. Piéu ndy c6 thé duoc giai thich boi nguoi tiéu ding nir
thuong ¢6 xu hudng kém hiéu biét vé cong nghé hon so véi
nguoi tiéu ding nam. Mit khac, nam giéi lai it mua sam hon
S0 véi nir gidi, dic biét Ia mat hang lién quan dén an ung nhu
TPHC. Chinh vi vay, “nhén thirc rai ro” khi mua hang online
déi voi nam gioi thuong cao hon so véi nir gidi. “Su twong
tac” vai trang Web ban hang cua ngudi ti€u dung nam sé cao
hon nguoi tiéu dung |a nir gidi.

Bén canh d6, nghién ctru ciing da phét hién mot két qua
thyc nghiém thd vi d6 1 anh huong cia “thiét ké va tham
my cua trang web” dén “thai d6 mua hang truc tuyén” dbi
v6i ngudi tidu dung 1a nir gisi lai cao hon dbi voi nguoi tieu
ding la nam gioi. Khong nhing vay, déy la mdi quan hé bi
anh huong 16n nhét trong két qua nghién clru. Diéu nay dugc
ly glal boi ngudi tiéu ding nit bi han ché vé kha nang hiéu
biét va sir dung cong nghé hon S0 véi ngu’()’l tiéu dung nam
nén ho thudng cd xu hudng lya chon cac trang Web dugc
thiét ké mot cach bét mat, d& s dung, nhidu hinh anh tryc
quan dé hd trg dua ra quyét dinh mua hang tot hon.

5. Ham y nghién citu

L& nghién ctru sém vé hanh vi tiéu dang TPHC truc tuyén
sau thoi ky Covid 19, céc phét hién tir nghién ciru nay da lam
rd thém hanh vi tiéu dung ctia ngudi Viét sau dai dich. Pac
biét, két qua nghién ctru chi ra rang, ly thuyét TPB va MRT
c6 thé phdi hop véi nhau dé giai thich hanh vi mua trén
internet n6i chung va cho TPHC tryc tuyén ndi riéng. Thong
qua khdo sat thuc nghiém, nghién ctru da lam phong phd thém
hiéu blet vé cc yéu t6 anh huong t6i hanh vi tiéu ding TPHC
truc tuyén ciia ngudi tiéu dung Viét Nam. Két qua nghién ciru
thyc nghiém nhén manh trong lya chon san phrflm dé su dung,
nguoi tiéu ding Viét Nam rat quan tam t6i cc van dé lién
quan dén: an toan thuc pham, su hiéu biét vé thyc phim, gla
ca, anh huong moi truong cua san pham Trong viée quyét
dinh Iyra chon kénh mua sam tryc tuyén, nguoi tiéu ding Viét

Nam rat quan tam t6i tinh tuong tac va niém tin ma nguoi ban
tryc tuyén co the mang lai cho minh. Ngoai ra, do1 tuong
nghién ctru chu yeu cua nghién ctru nay la gii tré, ndm trong
d6 tudi tir 30 tudi tré xudng. Pay duoc xem 1a nhém ddi twong
tiém nang 16n nhét cua thi trudng ban 1¢ hién dai dudi sy hd
tro clia yéu t6 cong nghé [20]. Pay ciing 1a nhém nguoi mua
nang dong, luén mudn tim kiém trai nghiém mai, ¢ kha ning
nam bat nhay chong vai nhig xu huéng thay déi cua thi
truong Va cong nghé, dé dang tim kiém duoc théng tin can
thiét va su hd trg khi ra quyét dinh mua hang. Vi vay, thau
hiéu dic diém tam ly, hanh vi caa nhém khéch hang nay, cac
nha hoach dinh chinh sach c6 thé dua ra cac dinh huéng chién
lugc phét trién san pham va ban hang phi hop dé phét trién
bén vimg hon cho thi truong bén 1¢ trén moi trudng internet.

Vé mit thyc tién, nghién ctru chi ra vai trd quan trong
ctia yéu t6 “thai d6 d6i véi mua hang truc tuyén” va “thai do
d6i v6i hanh vi mua TPHC” dé c6 thé dua ra cAc chién lugc
tiép thi ban hang va cac hoat dong cham soc khach hang higu
quéa hon. Cu thé |4 céc c& nhan hay t6 chire kinh doanh TPHC
can phai chd trong, quan tam hon dén viéc ting cudng tinh
tuong tac cling nhu tao dung niém tin d6i véi kénh mua sim
tryc tuyén cho ngudi mua. Dé gia tang thai do tich cuc dbi
v6i tieu dung TPHC, can ting cuong nhan thirc ciia ngudi
dung vé tinh an toan thyc pham, thong tin lién quan dén
TPHC, ciing nhu ting cuong nhén thirc vé m01 quan hé gitia
tiéu dung TPHC vdi viée bao ve moi truong song. C4c chién
dich quang cao truyén thong ¢ thé xay dung céc chu dé
theo cac yéu t6 nhan thirc ndy. Ngoai ra, yéu to thiét ké va
thdm my trang web méc du khong duogc Xac nhan c6 vai tro
anh huong dén théi do dbi vai tiéu dung truc tuyen Nguyén
nhan duoc ly gidi boi hau hét cac nha phan ph01 truc tuyén
hién nay déu dén tir cac nha phan phdi truyén thong, da xac
nhan duoc nién tin ciia khach hang vé uy tin thuong hiéu.
Do véy, ddi v6i céc nha phan phdi méi mudn gia nhap thi
truong TPHC tryc tuyén ndy, nhit thiét can chi trong hon
dén vige thiét ké website, cac trang ban hang dién tir truc
tuyen dé gia tang trai nghiém tryc tuyen vuot troi, gia tang
niém tin ciia nguoi tiéu ding mot cach tdi wu nhat.

Nghién ctru nay cling tdn tai mot sb han ché cu thé nhu
sau. Thir nhat, ddi twong khao sat ciia nghién ctru nay la
nhitng nguoi tiéu dung da timg mua TPHC qua kénh truc
tuyén tai thi truong Da Nang, ¢d thé khong mang tinh dai
dién cho téng thé cua thi truong Viét Nam. Tha hai,
phuong phap lay mau cat ngang thuan tién, ¢6 thé chua tinh
dén sy thay ddi trong nhan thire cua ngudi tiéu dung trong
tuong lai khi c6 cac bién ¢ khéc xay ra, cac két qua nghién
ctru ¢0 thé s& thay d6i theo. Thir ba, nghién ctru nay chi méi
dimg lai & bién s6 thai do d6i vai tiéu dung TPHC va théi
d6 vé viéc mua hang truc tuyén, trong khi dé hanh vi tiéu
dung truc tuyén con chiu tdc dong boi nhidu bién s khac
ma nghién ctru ndy chwa dé cap t6i nhu: phong cach tiéu
ding cua ca nhan, kinh nghiém tiéu dung trong qué khu.
Céc nghién clru trong tuorng lai c6 thé tiép can va khai thac
b6 sung cho cac van dé con ton tai cta nghién ctru nay.

6. Két luan

Nghién ctru v& hanh vi mua TPHC trén méi truong truc
tuyén 1a mot ndi dung dang quan tdm trong boi canh hién
nay. Két qua nghién ctru cho thay nguoi tiéu dung Pa Nang
ndi riéng va nguoi tiéu dung Viét Nam ndi chung rat quan
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tam tGi cac van dé lién quan dén TPHC nhu tinh an toan thyc
phém, sy hiéu biét vé thuc phém, gia ca thyc phém, dac tinh
anh hudng moi truong cua thuc phém. Trong viéc lya chon
kénh tryc tuyén dé mua sam nguoi tiéu dung rat cha y dén
tinh tuong tac va niém tin ma ngudi ban hang truc tuyén co
thé mang lai. Dya vao két qua nghién ctru nay, dé phat trién
thi truong tiéu thu TPHC tai Thanh Ph Da Ning qua kénh
truc tuyén, céc nha hoach dinh chinh sach nén nhdm vao cac
yéu t6 thiic ddy hanh vi mua TPHC va hanh vi Iya chon kénh
mua hang tryc tuyén dé cung cip thém thong tin vé loi ich
ctia TPHC ddi v6i an toan sirc khoé va méi truong, ciing nhur
nhing loi ich khi Iyra chon kénh mua sim TPHC truc tuyén.

Mic du, nghién ctru da dong gop sur hiéu biét tot hon vé cac
yéu t6 anh hudng dén ¥ dinh mua TPHC truc tuyén. Nghién
clru cling tdn tai mot s han ché cu thé nhu sau. Tha nhét, d6i
tuong khao sat cia nghién ctru nay la nhitng nguoi tiéu dung
da timg mua TPHC qua kénh tryc tuyén tai thi truong Da
Ning, c6 thé khong mang tinh dai dién cho tong thé cua thi
truong Viét Nam. Thi hai, phuong phap ldy mau ct ngang
thuén tién, o thé chua tinh dén sy thay dbi trong nhén thirc ctia
ngudi tiéu ding trong tuong lai khi c6 cac bién cd khac xay ra,
cac két qua nghién ctru ¢6 thé s thay doi theo. Thir ba, nghién
clru nay chi méi dimg lai ¢ bién s thai do ddi véi tiéu ding
TPHC va thai d6 vé viéc mua hang truc tuyén, trong khi dé
hanh vi tiéu ding truc tuyén con chiu tac dong boi nhiéu bién
s6 khac ma nghién ctru nay chua d& cap t6i nhu: phong cach
ti€u dung ctia cd nhan, kinh nghi¢m tiéu dung trong qua kh.
Céc nghién ctru trong tuong lai ¢6 thé tiép can va khai thac bd
sung cho cac vén d& con ton tai ctia nghién ctru nay.

TAI LIEU THAM KHAO

[1] WHO.Coronavirus Disease (COVID-19) Pandemic; WHO: Geneva,
Switzerland, 2020; Available online: https://www.who.int/
[Accessed: January 22, 2021].

[2] E.A. Severo, J. C. F.D. Guimardes, and M.L. Dellarmelin, “Impact of
the COVID-19 pandemic on environmental awareness, sustainable
consumption and social responsibility: Evidence from generations in
Brazil and Portugal”. J. Clean. Prod., vol. 286, pp. 2-15, 2021.

[3] A. Imtyaz, A. Haleem, and M. Javaid, “Analysing governmental
response to the COVID-19 pandemic”. J. Oral Biol. Craniofacial
Res., vol. 10, no. 4, pp. 504-513, 2020.

[4] A. Sandfor, Coronavirus: Half of Humanity Now on Lockdown as
90 Countries Call for Confinement. Euronews. April 02, 2020,
Available: https://www.euronews.com/2020/04/02/coronavirus-in-
europe-spain-s-death-toll-hits-10-000-after-record-950-new-deaths-
in-24-hou [Accessed: June 8, 2021].

[5] Ministry of Industry and Trade, "E-commerce White Paper 2021".
Vietnam E-commerce and Digital Economy Agency. July 14, 2021,
[Online]. Availabe: https:/kimnamdigital.vn/nguoi-viet-chu-yeu-
mua-sam-tren-website [Accessed: December 25, 2021]

[6] S. C.-Martinez, "Consumer behaviour towards organic products:
The moderating role of environmental concern”. Journal of Risk and
Financial Management, vol. 13, no. 12, pp. 330. 2020.

[71 W. Dietz and C. S.-Burgoa. "Obesity and its implications for
COVID-19 mortality”. Obesity, vol. 28, no. 6. pp. 1005. 2020.

[8] N. R. Mayasari et al., "Impacts of the COVID-19 pandemic on food
security and diet-related lifestyle behaviors: An analytical study of google
trends-based query volumes”. Nutrients, vol. 12, no. 10, pp. 3103. 2020.

[91 M. S.-Krajewska and J. W.-Solis. "Consumer versus organic
products in the COVID-19 pandemic: Opportunities and barriers to
market development”. Energies, vol 14, no. 17, pp. 5566, 2021.

[10] R. S. Hughner et al., "Who are organic food consumers? A
compilation and review of why people purchase organic food”.
Journal of Consumer Behaviour: An International Research Review,
vol. 6, no. 2-3, pp. 94-110, 2007.

[11] J. Paul and Jyoti Rana. "Consumer behavior and purchase intention
for organic food”. Journal of consumer Marketing, vol. 29, no. 6,
pp. 412-422, 2012.

[12] T.N. Nguyen, A. Lobo, and S. Greenland, "Pro-environmental purchase
behaviour: The role of consumers' biospheric values”. Journal of
Retailing and Consumer Services, vol. 33, pp. 98-108, 2016.

[13] K. Soyez, "How national cultural values affect pro-environmental consumer
behavior”. Interational Marketing Review. Vol. 29, no. 6, pp. 623-646, 2012.

[14] M. V. M.-Hofer et al., "Mature and emerging organic markets: Modelling
consumer attitude and behaviour with partial least square approach”.
Journal of Food Products Marketing, vol. 21, no. 6, pp. 626-653, 2015.

[15] C. Peng and Y. G. Kim, "Application of the stimuli-organism-
response (SOR) framework to online shopping behavior”. Journal
of Internet Commerce, vol. 13, no. 3-4, pp. 159-176, 2014.

[16] K. X. Ma et al., "Fresh food online shopping repurchase intention: the role of
post-purchase customer experience and corporate image”. International Journal
of Retail & Distribution Management, vol. 50, no. 2, pp. 206-228, 2022.

[17] M. Shahid et al., "the effect of online shopping experience and
customer involvements on online purchase intention”. Competitive
Education Research Journal, vol. 3, no. 2, pp. 234-246, 2022.

[18] J. Hasanov and H. Khalid. "The impact of website quality on online
purchase intention of organic food in Malaysia: A WebQual model
approach”. Procedia Computer Science, vol. 72, pp. 382-389, 2015.

[19] A Tariqetal., "Organic food consumerism through social commerce
in China”. Asia Pacific Journal of Marketing and Logistics, vol. 31,
no. 1, pp. 202-222, 2019.

[20] M. Ciri¢ etal., "Analysis of factors that influenced consumers'
decision to online shop organic food during Covid-19”. Acta
agriculturae Serbica, vol. 26, no. 51, pp. 11-18, 2021.

[21] M.-H. Hsu, L.-W. Chuang, and C.-S Hsu, "Understanding online
shopping intention: the roles of four types of trust and their
antecedents", Internet Research, vol. 24, no. 3, pp. 332-352, 2014.

[22] Y. J. Wang, M. Minor, and J. Wei. "Aesthetics and the online
shopping environment: Understanding consumer responses”.
Journal of Retailing, vol. 87, no. 1, pp. 46-58, 2011.

[23] H. D. L. Thu, N.T.M Thu, and H. N. K. Giao, ‘Factors influencing
consumers' intention of buying organic food in Long Xuyen city”’, Dong
Thap University Journal of Science, vol. 10, no. 1, pp. 71-84, 2021.

[24] H. T. B. Thoa et al., “Factors Affect Green Food Consumption
Intention of Consumers in Hanoi”. VNU Journal of Science:
Economics and Business, vol. 35, no. 3, pp. 72-83, 2019.

[25] S. M. Forsythe and B. Shi, “Consumer patronage and risk
perceptions in Internet shopping”. Journal of Business Research,
vol. 56, no. 11, pp. 867875, 2003.

[26] M.-H. Hsu, C.-H. Yen, C.-M. Chiu, and C.-M. Chang, “A longitudinal
investigation of continued online shopping behavior: An extension of
the theory of planned behavior”. International Journal of Human
Computer Studies, vol. 64, no. 9, pp. 889-904, 2006.

[27] J. C. Zimmer et al., "Investigating online information disclosure:
Effects of information relevance, trust and risk”. Information &
management, vol. 47, no. 2, pp. 115-123, 2010.

[28] T. H. Pham, T. N. Nguyen, T. T. H. Phan, and N. T. Nguyen,
“Evaluating the purchase behaviour of organic food by young
consumers in an emerging market economy”. Journal of Strategic
Marketing, vol. 27, no. 6, pp. 540-556, 2019.

[29] T. H. Truong and X. T. Nguyen, “Factors affecting Organic Food
Purchasing Decisions of Kindergartens in Ho Chi Minh City”.
Journal of Distribution Science, vol. 18, no. 7, pp. 3-81, 2020.

[30] N. T. Nguyen and L. T. Trang. “Factors affecting intention to purchase
organic food among customers in Ho Chi Minh City”, Ho Chi Minh city
open University Journal of Science, vol. 16, no. 1, pp. 160-172, 2021.

[31] H. T. K. Loan and N. N. Hien. “Facilitator and inhibitor factors for
the organic food purchasing intention of consumers in Ho Chi Minh
city”. Journal of Science and Technology - Industrial University of
HCMC, vol. 50, pp. 54-65, 2021.

[32] I. Ajzen, "The theory of planned behavior”. Organizational behavior
and human decision processes, vol. 50, no. 2, pp. 179-211, 1991.

[33] T. D. Magistris and A. Gracia, "The decision to buy organic food
products in Southern ltaly", British Food Journal, vol. 110, no. 9,
pp. 929-947, 2008.

[34] T. d. Magistris and G. Azucena "Do consumers pay attention to the
organic label when shopping organic food in Italy?”. On: Organic
Food and Agriculture — New Trends and Developments in the Social
Sciences, Intechopen, 2012.

[35] R. L. Dettmann and C. Dimitri”. Whao's buying organic vegetables?
Demographic characteristics of US consumers”. Journal of food
products marketing, vol. 16, no. 1, pp. 79-91, 2009.

[36] L. Maaya et al., "Effect of environmental and altruistic attitudes on


https://www.who.int/
https://kimnamdigital.vn/nguoi-viet-chu-yeu-mua-sam-tren-website
https://kimnamdigital.vn/nguoi-viet-chu-yeu-mua-sam-tren-website

ISSN 1859-1531 - TAP CHi KHOA HOC VA CONG NGHE - DAl HOC DA NANG, VOL. 21, NO. 8.1, 2023 11

willingness-to-pay for organic and fair trade coffee in Flanders”.
Sustainability, vol. 10, no. 12, pp. 4496, 2018.

[37] T. M. Nguyen, J. H. Park, and W. Lee Choi. "Factors Influencing
Consumer Purchase Intention toward Organic Food Products: An
Empirical Study in Vietnam Market”. Journal of Channel and
Retailing, vol. 26, no. 1, pp. 127-147, 2021.

[38] E. M. M. Rodriguez, M. V. Lacaze, and B. Lupin, “Willingness to pay for
organic food in Argentina: Evidence from a consumer survey”. International
marketing and trade of quality food products, 2007, pp. 297-341.

[39] M. Al-Jabari, S. Othman, and N. Mat, “Actual Online Shopping
Behavior among Jordanian Customers”. American Journal of
Economics, vol. 2, pp. 125-129, 2012.

[40] R. Daft and R. Lengel, “Organizational Information Requirements,
Media Richness and Structural Design”. Management Science, vol.
32, no. 5, pp. 554-571, 1986.

[41] R. Kumar, R. Pandey, and P. H. Rao. "Feasibility of online selling
of organic produce”. International Journal of Business Analytics
and Intelligence, vol. 2, no. 2, pp. 24-36, 2014.

[42] S. Maulana, M. Najib, and M. Sarma, "Analysis of the Effect of
Marketing Mix on Consumer Trust and Satisfaction on Online
Purchasing of Organic Food During the Outbreak of the Covid-19”.
Journal of Applied Management, vol. 19, no. 2, pp. 257-271. 2021.

[43] R.Scarpaand M. Thiene. "Organic food choices and Protection Motivation
Theory: Addressing the psychological sources of heterogeneity”. Food
quality and preference, vol. 22, no. 6, pp. 532-541, 2011.

[44] A. Singh and P. Verma, “Factors influencing Indian consumers’
actual buying behaviour towards organic food products”. Journal of
Cleaner Production, vol. 167, pp. 473-483, 2017.

[45] M. S.-Krajewska and J. W.-Solis. "Consumer versus organic
products in the COVID-19 pandemic: Opportunities and barriers to
market development”. Energies, vol. 14, no. 17, pp. 5566, 2021.

[46] S. Smith and A. Paladino, “Eating clean and green? Investigating
consumer motivations towards the purchase of organic food”.
Australasian Marketing Journal (AMJ), vol. 18, no. 2, pp. 93-104, 2010.

[47] W. Verbeke and J. Viaene. "Beliefs, attitude and behaviour towards fresh
meat consumption in Belgium: empirical evidence from a consumer
survey”. Food quality and preference, vol. 10, no. 6, pp. 437-445,1999.

[48] K.Bonne etal. "Determinants of halal meat consumption in France”.
British Food Journal, vol. 109, no. 5, pp. 367-386, 2007.

[49] S. Z.-Biemans, "Polish consumer food choices and beliefs about organic
food”. British Food Journal. vol. 113, no. 1, pp. 122-137, 2011.

[50] F. Pauget, S. Lacaze, and T. Valding. "A global approach in seismic
interpretation based on cost function minimization”. SEG Technical
Program Expanded. OnePetro, vol. 28, no. 1, pp. 2592-2596, 2009.

[51] M. Canavari, G. Nocella, and R. Scarpa. "Stated willingness to pay for
environment-friendly production of apples and peaches: web-based versus
in-person surveys”. 83rd EAAE Seminar, Chania. vol. 4, no. 6. 2003.

[52] A. N. Ahmad, A. A. Rahman, and S. A. Rahman. "Assessing
knowledge and religiosity on consumer behavior towards halal food
and cosmetic products”. International Journal of Social Science and
Humanity, vol 5, no. 1. pp. 10-14, 2015.

[53] V. Kulikovski, M. Agolli, and V. Grougiou. "Drivers of organic food
consumption in Greece ”. International Hellenic University 51. 2010.

[54] J. R. Sa’ari and W. Koe, "The intention to consume organic food
among millennial  generation”.  Proceedings  Knowledge
Management International Conference. 2014.

[55] M. H. Hoang, O. Laguerre, and J. Moureh, "Heat transfer modelling in a
ventilated cavity loaded with food product: Application to a refrigerated
vehicle”. Journal of Food Engineering, vol. 113, no. 3, pp. 389-398, 2012.

[56] B. W. Suh, A. Eves, and M. Lumbers. "Consumers' attitude and
understanding of organic food: The case of South Korea”. Journal
of foodservice business research, vol. 15, no. 1, pp. 49-63, 2012.

[57] S.N.B. Ahmad and N. Juhdi. "Organic food: A study on demographic
characteristics and factors influencing purchase intentions among
consumers in Klang Valley, Malaysia”. International journal of
business and management, vol. 5, no. 2, pp. 105-118, 2010.

[58] C. Chen, "Design for the environment: A quality-based model for
green product development”. Management Science, vol. 47, no. 2,
pp. 250-263, 2001.

[59] D. C. Ertugrul, "FoodWiki: a mobile app examines side effects of
food additives via semantic web”. Journal of medical systems, vol.
40, no. 2, pp. 41, 2016.

[60] C. Teng and Y. Wang, "Decisional factors driving organic food
consumption”. British Food Journal, vol. 117, no. 3, pp. 1066-1081, 2015.

[61] J. Lin, Y. Yan, S. Chen, and X.Luo, "Understanding the impact of

social commerce website technical features on repurchase intention:
a Chinese guanxi perspective”. Journal of Electronic Commerce
Research, vol. 18, no. 3, pp. 225-244, 2017.

[62] D. V. Parboteeah, J. S. Valacich, and J. D. Wells. "The influence of
website characteristics on a consumer's urge to buy impulsively”.
Information systems research, vol. 20, no. 1, pp. 60-78, 2009.

[63] D. Gefen and D. Straub, "Managing user trust in B2C e-services”. e-
Service, vol. 2, no. 2, pp. 7-24, 2003.

[64] Y. Fang et al., "Understanding online customer repurchasing
intention and the mediating role of trust-an empirical investigation
in two developed countries”. European Journal of Information
Systems, vol. 18, no. 3, pp. 205-222, 2009.

[65] J. Chen and S. Dibb, "Consumer trust in the online retail context:
Exploring the antecedents and consequences”. Psychology and
Marketing, vol. 27, no. 4, pp. 323-346, 2010.

[66] K. Gifford and J. C. Bernard, "Influencing consumer purchase
likelihood of organic food”. International Journal of Consumer
Studies, vol. 30, no. 2, pp. 155-163, 2006.

[67] S. Padel and C. Foster, "Exploring the gap between attitudes and
behaviour: Understanding why consumers buy or do not buy organic
food”. British food journal, vol. 107, no. 8, pp. 606-625, 2005.

[68] M. K. Magnusson et al., "Choice of organic foods is related to
perceived consequences for human health and to environmentally
friendly behaviour”. Appetite, vol. 40, no. 2, pp. 109-117, 2003.

[69] J. Poulston and A. Y. K. Yiu. "Profit or principles: Why do
restaurants serve organic food?”. International Journal of
Hospitality Management, vol. 30, no. 1, pp. 184-191, 2011.

[70] P. Pavlou and M. Fygenson. "Understanding and predicting
electronic commerce adoption: An extension of the theory of
planned behavior”. MIS quarterly. VVol. 30, no. 1, pp. 115-143, 2006.

[71] M. R. Jalilvand and N. Samiei. "The impact of electronic word of
mouth on a tourism destination choice: Testing the theory of planned
behavior (TPB)”. Internet research, vol. 22, no. 5, pp. 591-612, 2012.

[72] W.Shuand Y. Chuang. "The perceived benefits of six-degree-separation
social networks”. Internet Research. Vol. 21, no. 1, pp. 26-45, 2011.

[73] A. Saba and F. Messina. "Attitudes towards organic foods and
risk/benefit perception associated with pesticides”. Food quality and
preference, vol. 14, no. 8, pp. 637-645, 2003.

[74] A. Tarkiainen and S. Sundqvist. "Subjective norms, attitudes and
intentions of Finnish consumers in buying organic food”. British
food journal. vol. 107, no. 11, pp. 808-822, 2005.

[75] J. Thagersen, "Country differences in sustainable consumption: The case of
organic food”. Journal of Macromarketing, vol. 30, no. 2, pp. 171-185, 2010.

[76] B. Ganguly et al., "The effects of website design on purchase
intention in online shopping: the mediating role of trust and the
moderating role of culture”. International Journal of Electronic
Business, vol. 8, no. 4-5, pp. 302-330, 2010.

[77] H. V. Heijden, T. Verhagen, and M. Creemers. "Understanding online
purchase intentions: contributions from technology and trust perspectives”.
European journal of information systems, vol. 12, no. 1, pp. 41-48, 2003.

[78] B. Ali, "Consumer attitudes towards healthy and organic food in the
Kurdistan region of Irag”. Management Science Letters, vol. 11, no.
7, pp. 2127-2134, 2021.

[79] J. F. Hair et al., "ldentifying and treating unobserved heterogeneity
with FIMIX-PLS: part I-method”. European Business Review. Vol.
28, no. 1, pp. 63-76, 2016.

[80] J. Hulland, "Use of partial least squares (PLS) in strategic
management research: A review of four recent studies”. Strategic
management journal, vol. 20, no. 2, pp. 195-204, 1999.

[81] C. Fornell and D. F. Larcker. "Structural equation models with
unobservable variables and measurement error: Algebra and statistics”.
Journal of Marketing Research, vol. 18, no. 3, pp. 382-388, 1981.

[82] J Henseler, C. M. Ringle, and R. R. Sinkovics. "The use of partial
least squares path modeling in international marketing”. New
challenges to international marketing. Emerald Group Publishing
Limited, Vol. 20, pp. 277-319, 2009.

[83] J. Cohen, "Statistical power analysis”. Current directions in
psychological science, vol. 1, no. 3, pp. 98-101, 1992.

[84] K. J. Preacher and A. F. Hayes. "Asymptotic and resampling strategies
for assessing and comparing indirect effects in multiple mediator
models”. Behavior research methods, vol. 40, no. 3, pp. 879-891, 2008.

[85] M. Sarstedt, J. Henseler, and C. M. Ringle. "Multigroup analysis in
partial least squares (PLS) path modeling: Alternative methods and
empirical results”. Measurement and research methods in
international marketing. Vol. 22, pp. 195-218, 2011.





